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THE PAKISTAN BUSINESS COUNCIL:
AN OVERVIEW

The Pakistan Business Council (PBC)is a business policy advocacy platform,
established in 2005 by 14 (now 74) of Pakistan’s largest private-sector
businesses and conglomerates, including multinationals. PBC businesses cover
nearly all sectors of the formal economy. It is a professionally-run organization

headed by a full-time chief executive officer.

The PBC is a not-for-profit entity, registered under Section 42 of the Companies
Ordinance 1984. Though it is not required under the law to do so, the PBC follows
to the greatest extent possible, the Code of Corporate Governance as

applicable to listed companies.

The PBC is a pan-industry advocacy group. It is not a trade body nor does it
advocate for any specific business sector. Rather, its key advocacy thrust is on
easing barriers to allow Pakistani businesses to compete in regional and global
arenas. The PBC conducts research and holds conferences and seminars to
facilitate the flow of relevant information to all stakeholders in order to help

create an informed view on the major issues faced by Pakistan.

The PBC works closely with the relevant government departments, ministries,
regulators and institutions, as well as other stakeholders including professional
bodies, to develop consensus on major issues which impact the conduct of
business in and from Pakistan. The PBC has submitted key position papers and
recommendations to the government on legislation and other government
policies affecting businesses. It also serves on various taskforces and
committees of the Government of Pakistan as well as those of the State Bank,
SECP and other regulators with the objective to provide policy assistance on

new initiatives and reforms.
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THE PBC’S FOUNDING OBJECTIVES

The major objectives of the PBC as stated in its founding documents are:

To provide for the formation and exchange of views on any question connected with

the conduct of business in and from Pakistan.

To conduct, organize, set up, administer and manage campaigns, surveys, focus
groups, workshops, seminars and field works for carrying out research and raising

awareness in regard to matters affecting businesses in Pakistan.

To acquire, collect, compile, analyze, publish and provide statistics, data analysis
and other information relating to businesses of any kind, nature or description and

on opportunities for such businesses within and outside Pakistan.

To promote and facilitate the integration of businesses in Pakistan into the World
economy and to encourage in the development and growth of Pakistani

multinationals.

To interact with governments in the economic development of Pakistan and to
facilitate, foster and further the economic, social and human resource development

of Pakistan.

More information on the PBC, its members, and its workings, can be found on its

website: www.pbc.org.pk



THE PBC’S MEMBER COMPANIES
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EXECUTIVE SUMMARY

Since 2015, the Pakistan Business Council (PBC) has been bringing out a Country
Series on an annual basis. This series concentrates on highlighting markets which
are currently not major export destinations for Pakistani exporters. The aim of this
exercise is to promote business opportunities in these less penetrated markets. In
2015, the PBC published a series of six reports on countries in the African continent,
while the Country Series featured six countries in South America in 2016, and finally
in 2017, five countries of Central Asia were showcased in the PBC's Country Series. In
2018, the PBC is covering six countries in the ASEAN region - Cambodia, Indonesia,
Malaysia, Singapore, Thailand and Vietnam, with Thailand being the first in the 2018

series.

Thailand has a strategic location in the heart of Southeast Asia. It borders Malaysia,
Myanmar, Laos and Cambodia. It covers a total area of about 513,120 square
kilometres and has a population of 69.04 million (2017). The country is divided into 76
provinces and two specially administered districts - the city of Bangkok and the city
of Pattaya. The age structure of Thailand’s population is skewed towards an aging
population. Only 31.1% of the populationisin the age bracket of 0-24 years while
46.32% of the total populationisin the age group of 25-54 years. Out of the total
population, about 94.6% of the people follow Buddhism while 4.3% people are

Muslims. The Thai language is widely spoken followed by the Burmese language.

The people of Thailand were early settlers from southern and north-west China who
are regarded as one of the earliest civilizations in Asia. Some of them hailed from
surrounding countries like Myanmar, Burma, and India. Thus, religion, art and
language were greatly affected by such diversity in the population. As a result, the
ancient Thai people practiced Indian culture and followed Theravada Buddhism as

their religion.

The Kingdom of Thailand has remained under the rule of various leaders from
different dynasties. This helped to establish strong economic ties with the
neighbouring regions. The ancient Thai kingdoms were known for developments in
the field of medicine and trade. Its leaders also developed such strong bonds with
European powers that it was the only country in the region to escape European

colonization and invasion in the 19" century.

The country had remained under absolute monarchy until 1946 when King
Prajadhipok from the Chakri Dynasty introduced democracy through general

elections. Even after the abolishment of the monarchy, Thailand withessed a power
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struggle between the military leadership and the civilian governments. Recently, the
country again went through political turmoil in 2010 which led to the imposition of
martial law on 20" May, 2014. Army chief, General Prayut Chan-o-cha, was elected by
the National Assembly of Thailand on 21°" August 2014, and on 1*April 2015, martial
law formally ended. Next elections in Thailand are scheduled to be held in February
2019, this follows an amendment to the constitution (in 2017) which would allow a

military leader to be the Prime Minister as an unelected person.

The Thai economy is heavily reliant on the manufacturing and services sectors. The
major sectors in Thailand’'s GDP comprises of agriculture, industry and the services
sector, these contribute 8.66%, 35.03% and 56.31% to the GDP, respectively. The

country enjoys an annual GDP growth rate of 3.90% with the current GDP being USD
455.22 billion (2017). Inflation rate in Thailand is around 0.70% while unemployment

rate is about 1.08%.

Foreign Direct Investment (net inflows) in Thailand was USD 9.10 billion (2017) which
primarily concentrated in the manufacturing of automobiles, and electronic
machinery & equipment. Favourable macroeconomic policies and investment
incentives have attracted foreign investors to the country. Currently, the government
is focusing on a new investment program called the Eastern Economic Corridor (EEC)
which aims to accommodate emerging industries. Moreover, under the Belt and Road
Initiative (BRI), Thailand is connecting its land routes to the ancient Silk Roads
through China. This would help boost trade in the region and drive investment in the

country.

Thailand is home to rich cultural heritage sites and places of interest. In 2016, it
generated an all-time high of USD 52.46 billion through international tourism. In the
five-year period between 2012 & 2016, the number of arrivals increased by 45.54%

while international tourism receipts increased by 38.92%.

Since Thailand is well-endowed with natural resources including fluorite, gypsum,
lead, lignite, rubber, tantalum, tin, tungsten and timber, many foreign companies
have invested in the mining and quarrying sectors in the country. However, it doesn't
have many fossil fuel reserves. Mostly, oil and gas reserves lie in offshore waters
which are shared under joint development projects through a local authority -
Petroleum Authority of Thailand Exploration and Production (PTTEP). Domestic

demand for crude oil is mostly met through imports.

As the 26" largest economy in the world, Thailand is highly dependent on exports.
With a trade surplus of USD 10.87 billion, its exports were worth USD 236.00 billion



against imports of USD 225.13 billion in 2017. Top export items were auto parts and
electrical appliances while the top-three export destinations were China, the USA

and Japan.

Thailand exported goods worth USD 59.38 billion to ASEAN countries in 2017. Most of
the trade was with Malaysia, Indonesia, Singapore, Vietnam, Laos and Cambodia with
exports of USD 10.32 billion, USD 8.78 billion, USD 8.17 billion, USD 11.60 billion, USD
3.94 billion and USD 5.26 billion, respectively. Imports from these countries included
products worth USD 11.88 billion from Malaysia, USD 7.44 billion from Indonesia, USD
8.01billion from Singapore, USD 5.03 billion from Vietnam, USD 2.42 billion from Laos,
and USD 0.90 billion from Cambodia. Top exports to ASEAN were machinery and
mechanical appliances, motor vehicles, and electrical machinery & equipment, while

top imports were electrical machinery & equipment, and mineral fuels.

With non-ASEAN countries, Thailand overall had a negative trade balance of USD 3.26
billionin 2017. In 2017, it exported goods worth USD 176.62 billion in exchange for
imports worth USD 179.88 billion. It had a trade deficit with China (negative USD 15.34
billion) and Japan (negative USD 10.12 billion) while a trade surplus with the USA
(positive USD 11.42 billion), India (positive USD 2.53 billion) and Pakistan (positive USD
1.25 billion). Top export items to these countries were machinery & mechanical
appliances, electrical machinery & equipment, and motor vehicles. From these
non-ASEAN countries, Thailand imported electrical machinery & equipment, mineral

fuels, and machinery and mechanical appliances.

Thailand, being a founding member, enjoys duty-free access to ASEAN member
countries through the Common Effective Preferential Tariff. Also, it benefits from
ASEAN's trade agreements with Australia, China, Japan, New Zealand, India and the

Republic of Korea.

The figure illustrates trade balance between Thailand and Pakistan for the five-year
period 2013-17. Thailand had an all-time high trade surplus of USD 1.25 billion with
Pakistan - with exports of USD 1.40 billion against imports of USD 148.32 million, in
2017. Such a huge difference is due to diversity in product mix. Thailand being a
technologically advanced country exports vehicles, auto-parts, chemicals, and
machinery and electrical appliances to Pakistan against imports of fish, paper

products, cotton and textile articles.
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In 2017, the 25 - high potential exports from Pakistan at HS-06 level had an additional
potential of USD 1.39 billion of exports to Thailand as compared to current exports of
USD 21.84 million for these 25 - high potential items. The high potential export items
for Pakistan include: “Instruments and appliances used in medical, surgical or
veterinary sciences, n.e.s.”, “Paper and paperboard, surface-coloured,
surface-decorated or printed, coated, impregnated or...”, “T-shirts, singlets and other

"o

vests of cotton, knitted or crocheted”, “Medicaments consisting of mixed or unmixed

"o

products for therapeutic or prophylactic purposes, ...", “Wheat or meslin flour.”

Forits top 25 - high potential exports at HS-06 level, Thailand had a potential to export
items worth and additional USD 6.26 billion to Pakistan. In 2017, exports of these 25 -
high potential items were worth USD 133.99 million. The items with high potential of
exports to Pakistan include: “Telephones for cellular networks ‘mobile telephones’ or

"n

for other wireless networks”,”"Photosensitive semiconductor devices, incl.
photovoltaic cells whether or not assembled in ...", “Polypropylene, in primary forms”,
“Motor cars and other motor vehicles principally designed for the transport of persons,

"o

incl....”, "Polythene with a specific gravity of >=0.94 in primary forms”

According to the Doing Business Index of the World Bank - measured to determine the
relative ease of starting and running a business in a country by a local, Thailand ranked
26 inthe world as of 2018 versus 46 in 2017. The improvement is primarily due to
méAsures aimed at improving the rarkings in the areas of “provision of electricity”,

“ease in getting credit’, “protecting minority investors”, “ease of paying taxes”, and

“enforcing contracts”.



TABLE OF CONTENTS

Section 1: Geographic and Social Landscape

Country Name

Capital

Time zone

Currency

Central Bank
Geographic co-ordinates
Location

Area

Land boundaries
Population
Administrative Divisions
Climate

Natural resources

Land use

Ethnic groups
Languages

Religions

Population Age structure
Infant mortality rate
Life expectancy at birth
Literacy

Government
Transportation

Communications

Section 2: History of Thailand

2]

23
23
23
23
23
23
23
23
23
24
24
29
29
29
30
30
30
30
30
31

31

31

32
32

33



Section 3: Economic Outlook
Economic Overview
Sectors of the Economy
GDP Composition
Economic Indicators
Natural Resources
One Belt - One Road

Tourism

Section 4: Trade
Trade Overview
Major Export Partners
Major Import Partners
Trade Alliances
Thailand's trade with ASEAN
Trade with non-ASEAN Countries

Pakistan’'s Potential Trade with Thailand

Section 5: Analysis of Major Thai Industries
Thai Automotive Industry
The Thai Auto parts Industry

The Thai Petrochemical Industry

Section 6: Doing Business
Ease of Doing Business
Embassy

Consulate

Section 7: Sources

KINGDOM OF THAILAND © COUNTRY PROFILE G

37
39
41

43
A
51

55
56

67
69
69
73
78
79
143
198

207
212
230
234

247
249

250
250

251



LIST OF TABLES

Table 1: North-eastern Region Population - 2017 (in thousands)

Table 2: Central Region Population - 2017 (in thousands)
Table 3: Bangkok Population - 2017 (in thousands)

Table 4: Eastern Region Population - 2017 (in thousands)
Table 5: Northern Region Population - 2017(in thousands)
Table 6: Southern Region Population - 2017 (in thousands)
Table 7: Western Region Population - 2017 (in thousands)
Table 8: Age and Gender wise Population

Table 9: Thailand’'s Economic Indicators

Table 10: Thailand's Tourism Industry (2012-2016)

Table 11: Thailand's Export Partners(2013-2017)

Table 12: Top-10 Exports at HS-02 level (2013-2017)

Table 13: Top-10 Exports at HS-06 level (2013-2017)

Table 14: Thailand's Import Partners (2013-2017)

Table 15: Top-10 Imports at HS-02 level (2013-2017)

Table 16: Top-10 Imports at HS-06 level (2013-2017)

Table 17: Free Trade Agreements signed by ASEAN and Thailand

Table 18: Thailand's Exports to ASEAN countries (2013-2017)

Table 19: Thailand's Imports from ASEAN countries (2013-2017)

Table 20: Top-10 Exports to ASEAN countries at HS-02 level (2013-2017)
Table 21: Top-25 Exports to ASEAN countries at HS-06 level (2013-2017)
Table 22: Top-10 Imports from ASEAN countries at HS-02 level (2013-2017)
Table 23: Top-25imports from ASEAN countries at HS-06 level (2013-2017)
Table 24: Top-10 Exports to Malaysia at HS-02 level (2013-2017)

Table 25: Top-25 Exports to Malaysia at HS-06 level (2013-2017)

25

26

26

27

27

28

29

30

40

56

70

VA

72

74

75

76

78

80

80

81

82

85

86

90

91



KINGDOM OF THAILAND © COUNTRY PROFILE e

Table 26: Top-10 Imports from Malaysia at HS-02 level (2013-2017) 94
Table 27: Top-25 Imports from Malaysia at HS-06 level (2013-2017) 95
Table 28: Top-10 Exports to Indonesia at HS-02 level (2013-2017) 99
Table 29: Top-25 Exports to Indonesia at HS-06 level (2013-2017) 100
Table 30: Top-10 Imports from Indonesia at HS-02 level (2013-2017) 103
Table 31: Top-25 Imports from Indonesia at HS-06 level (2013-2017) 104
Table 32: Top-10 Exports to Singapore at HS-02 level (2013-2017) 108
Table 33: Top-25 Exports to Singapore at HS-06 level (2013-2017) 109
Table 34: Top-10 Imports from Singapore at HS-02 level (2013-2017) n2
Table 35: Top-25 Imports from Singapore at HS-06 level (2013-2017) n3
Table 36: Top-10 Exports to Vietnam at HS-02 level (2013-2017) n7
Table 37: Top-25 Exports to Vietnam at HS-06 level (2013-2017) 18
Table 38: Top-10 Imports from Vietnam at HS-02 level (2013-2017) 121
Table 39: Top-25 Imports from Vietnam at HS-06 level (2013-2017) 122
Table 40: Top-10 Exports to Laos at HS-02 level (2013-2017) 126
Table 41: Top-25 Exports to Laos at HS-06 level (2013-2017) 127
Table 42: Top-10 Imports from Laos at HS-02 level (2013-2017) 130
Table 43: Top-25 Imports from Laos at HS-06 level (2013-2017) 131
Table 44: Top-10 Exports to Cambodia at HS-02 level (2013-2017) 135
Table 45: Top-25 Exports to Cambodia at HS-08 level (2013-2017) 136
Table 468: Top-10 Imports from Cambodia at HS-02 level (2013-2017) 139
Table 47: Top-25 Imports from Cambodia at HS-06 level (2013-2017) 140
Table 48: Thailand's Top-10 non-ASEAN Export Partners 144
Table 49: Thailand's Top-10 non-ASEAN Import Partners 144
Table 50: Top-10 Exports to non-ASEAN at HS-02 level (2013-2017) 145
Table 51: Top-25 Exports to non-ASEAN at HS-06 level (2013-2017) 146

Table 52: Top-10 Imports from non-ASEAN at HS-02 level (2013-2017) 149



Table 53:

Table b4:

Table bb:

Table 56:

Table 57:

Table 58:

Table 59:

Table 60:

Top-25 Imports from non-ASEAN at HS-06 level (2013-2017)
Top-10 Exports to China at HS-02 level (2013-2017)

Top-25 Exports to China at HS-06 level (2013-2017)

Top-10 Imports from China at HS-02 level (2013-2017)
Top-25 Imports from China at HS-06 level (2013-2017)
Top-10 Exports to Japan at HS-02 level (2013-2017)

Top-25 Exports to Japan at HS-06 level (2013-2017)

Top-10 Imports from Japan at HS-02 level (2013-2017)

Table 61: Top-25 Imports from Japan at HS-06 level (2013-2017)

Table 62:

Table 63:

Table 64:

Table 65:

Table 66:

Table 67:

Table 68:

Table 69:

Table 70:

Top-10 Exports to the USA at HS-02 level (2013-2017)
Top-25 Exports to the USA at HS-06 level (2013-2017)
Top-10 Imports from the USA at HS-02 level (2013-2017)
Top-25 Imports from the USA at HS-06 level (2013-2017)
Top-10 Exports to India at HS-02 level (2013-2017)
Top-25 Exports to India at HS-06 level (2013-2017)
Top-10 Imports from India at HS-02 level (2013-2017)
Top-25 Imports from India at HS-06 level (2013-2017)

Top-10 Exports to Pakistan at HS-02 level (2013-2017)

Table 71: Top-25 Exports to Pakistan at HS-06 level (2013-2017)

Table 72:

Table 73:

Table 74:

Table 75:

Table 76:

Table 77:

Table 78:

Table 79:

Top-10 Imports from Pakistan at HS-02 level (2013-2017)

Top-25 Imports from Pakistan at HS-06 level (2013-2017)
Pakistan's High Potential Exports to Thailand at HS-06 Level (2017)
Thailand's High Potential Exports to Pakistan at HS-06 Level (2017)
Snapshot of the Industrial and Manufacturing Sectors

Foreign Direct Investment in the Automobile Sector

Top b origins of FDIin Thailand

Types of vehicles produced (Units)

150

154

155

158

159

163

164

167

168

172

173

176

177

181

182

185

186

190

191

194

195

199

203

2n

214

215

216



KINGDOM OF THAILAND © COUNTRY PROFILE G

Table 80: Types of vehicles produced (Percentage) 217
Table 81: Types of vehicles sold (Units) 218
Table 82: Export destinations of selected Automobiles and Auto-parts 219
Table 83: Exports of vehicles (Engine Capacity-wise) 221
Table 84: Top b vehicle exporters of Thailand (units) 223
Table 85: Top 10 domestic selling brands 223
Table 86: GDP per capita of selected Lower Middle-Income countries 225
Table 87: GDP per capita of selected Upper Middle-Income Countries 225
Table 88: GDP per capita of selected High-Income Countries 226
Table 89: Motorization rates of selected Lower Middle-Income Countries 227
Table 90: Motorization rates of selected Upper Middle-Income Countries 228
Table 91: Motorization rates of selected High-Income Countries 228
Table 92: Comparison of Thailand's auto industry with Pakistan 230
Table 93: Thailand's top 20 exports of HS-39 at Six-digit level 241
Table 94: Thailand's leading export markets of selected HS-39 products 243
Table 95: Thailand's top 20 imports of HS-39 at Six-digit level 244
Table 96: Thailand's leading import markets of selected HS-39 products 246

Table 97: Doing Business in Thailand 249



LIST OF FIGURES

Figure 1: Flag of Thailand

Figure 2: Map of Thailand

Figure 3: Population Pyramid

Figure 4: Divisions of Thailand

Figure b: Thailand's Age Structure

Figure 6: Thailand's GOP Composition in 1990 and 2017
Figure 7: Thailand's GDP

Figure 8: Thailand's GDP Per Capita

Figure 9: Thailand's Economic Growth

Figure 10: Thailand's FDI(Net Inflows, USD Billion)
Figure 11: Thailand's Unemployment (% of total labour force)
Figure 12: Thailand's inflation (annual %)

Figure 13: Thailand's Population (annual %)

Figure 14: High-speed Railway Link from China to Thailand
Figure 15: The Grand Palace

Figure 16: Similan Islands

Figure 17: Floating Market (Damnoen Saduak)

Figure 18: Doi Suthep

Figure 19: Phi Philslands

Figure 20: The Ancient City of Ayutthaya

Figure 21: Wat Arun Temple

Figure 22: Khao Yai National Park

Figure 23: Thailand's Balance of Trade

Figure 24: Thailand’s Top Export Partners

Figure 25: Thailand's Top Import Partners

Figure 26: Thailand's Trade with ASEAN

23

23

24

24

30

43

Ll

45

46

47

48

49

50

55

57

59

60

62

63

64

65

66

69

70

74

79



KINGDOM OF THAILAND © COUNTRY PROFILE @

Figure 27: Thailand's Trade with Malaysia 89
Figure 28: Thailand's Trade with Indonesia 98
Figure 29: Thailand's Trade with Singapore 107
Figure 30: Thailand's Trade with Vietnam 16
Figure 31: Thailand's Trade with Laos 125
Figure 32: Thailand's Trade with Cambodia 134
Figure 33: Thailand's Trade with Non-ASEAN 143
Figure 34: Thailand's Trade with China 153
Figure 35: Thailand's Trade with Japan 162
Figure 36: Thailand's Trade with the USA m
Figure 37: Thailand's Trade with India 180
Figure 38: Thailand's Trade with Pakistan 189
Figure 39: Thailand's GDP Composition - Time Series 210
Figure 40: Number of Vehicles Produced 213
Figure 41: Domestic Sales and Export Vehicles 222
Figure 42: Share of individual exporters (percentage) 222
Figure 43: Comparison of number of vehicles produced in Pakistan with Thailand 229
Figure 44: Comparison of number of new vehicles sold in Pakistan with Thailand 229
Figure 45: Local Content Requirement of Automobile Assembly in Thailand 231
Figure 4B: Link between Thai auto parts manufacturers 232
Figure 47: Thailand's trade of auto parts 232
Figure 48: Leading export destinations of Thai auto parts 233
Figure 49: Leading import origins of auto parts in Pakistan 233
Figure 50: Petrochemical production cycle 235
Figure 51: Petrochemical Production Capacity 238
Figure 52: Map Ta Phut Industrial Estate 238
Figure 53: Overview of Thailand's Petrochemical market 239

Figure 54: Thailand's bilateral trade of plastic and plastic articles (HS-39) 240






SECTION 1

GEOGRAPHIC
AND SOCIAL
LANDSCAPE




Country Name
Kingdom of Thailand (Thailand)

Capital
Bangkok

Figure 1: Flag of Thailand

Time zone
GMT+7

Central Bank
Bank of Thailand

Currency
Thai Baht

Geographic co-ordinates
15.8700° N, 100.9925° E

Location

Thailand is situated in the Southeast
Asian Indochinese peninsula. It shares
borders with Laos inits North-east,
Myanmar in the North and West,
Cambodia to its East, and Malaysia to Figure 2: Map of Thailand

its South.

Area
Total: 513,120 sq km

Land: 510,890 sq km
Water: 2,230 sq km

Land boundaries
Total: 5,673 km

Burma - 2,416 km, Cambodia - 817 km, Laos - 1,845 km, Malaysia - 595 km
Coastline: 3,219 km
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Population
Total population: 69.04 million (2017)
Population growth rate: 0.25% (2017)
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Figure 3: Population Pyramid

Administrative Divisions
Thailand is divided into 6 regions with 76
provinces. The provinces are named after
their respective capital cities. There are
two specially governed districts - the city
of Bangkok and the city of Pattaya.

The six regions are: Central Thailand
(including the Thai capital of Bangkok),
Eastern Thailand, Northern Thailand,
Northeast (Isan) Thailand, Southern
Thailand and Western Thailand.

Figure 4: Divisions of Thailand



The following tables show the distribution of population among the regions;

Population in the North Eastern Region (2017)

All Values in Thousands

Total: 18,828
Province:

1. Loei 540
2. Nong Bua Lamphu 476
3. Udon Thani 1,265
4. Nongkhai 450
5. Sakon Nakhon 817
8. Nakhon Phanom 570
7. Chaiyaphum 957
8. Khon Kaen 1,740
9. Kalasin 922
10. Mukdahan 349
11. Maha Sarakham 830
12. Roiet 1,074
13. Yasothon 483
14. Amnat Charoen 279
15. Nakhon Ratchasima 2,500
16. Buriram 1,255
17. Surin 1,113
18. Sisaket 1,040
19. Ubon Ratchathani 1,720
20. Bueng Kan 352

Table 1: North-eastern Region Population - 2017 (in thousands)

1Source: http://www.thaiwebsites.com/provinces-GOP.asp



Population in the Central Region (2017)

All Values in Thousands

Total:

Province:

1. Chainat

2. Singburi
3. Lopburi

4. Ang Thong
5. Ayutthaya

6. Saraburi

Table 2: Central Region Population - 2017 (in thousands)

Population in the Bangkok Region (2017)

All Values in Thousands

Total:

Province:

7. Nakhon Pathom

8. Nonthaburi

9. Pathum Thani

10. Samut Sakhon

11. Bangkok Metropolis

12. Samut Prakarn

Table 3: Bangkok Population - 2017 (in thousands)
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3,131

313
204
776
259
868

77

15,203

1,039
1,487
1.447

946
8,643

2,016



Population in the Eastern Region (2017)

All Values in Thousands

Total: 5,406
Province:

1. Nakhon Nayok 269
2. Prachinburi 593
3. Sa Kaew 604
4. Chachoengsao 775
5. Chonburi 1,645
6. Rayong 878
7. Chanthaburi 527
8. Trat 267

Table 4: Eastern Region Population - 2017 (in thousands)

Population in the Northern Region (2017)

All Values in Thousands

Total: 11,557
Province:

1. Mae Hong Son 201
2. Chiang Mai 1,716
3. Chiang Rai 1,154
4. Phayao 413
5. Nan Ll
6. Lamphun 408
7. Lampang 739
8. Phrae 425
9. Tak 510
10. Sukhothai 621
11. Uttaradit 435
12. Kamphaengphet 780

13. Phitsanulok 900



14. Uthai Thani

15. Nakhon Sawan

16. Phichit

17. Phetchabun

Table 5: Northern Region Population - 2017 (in thousands)

Population in the Southern Region (2017)

All Values in Thousands

Total:

Province:

1. Chumphon
2. Ranong

3. Surat Thani
4. Phang Nga
5. Krabi

6. Nakhon Si Thammarat
7. Trang

8. Phuket

9. Phatthalung
10. Satun

11. Songkhla
12. Pattani

13. Yala

14. Narathiwat

Table 6: Southern Region Population - 2017 (in thousands)
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Population in the Western Region (2017)

All Values in Thousands

Total: 3,586
Province:

1. Kanchanaburi 802
2. Suphanburi 859
3. Ratchaburi 803
4. Samut Songkhram 189
5. Phetchaburi 477
6. Phrachuap Khiri Khan 466

Table 7: Western Region Population - 2017 (in thousands)

® Climate

Thailand is a warm, humid-tropical country with a monsoon season which runs
between May and September each year. For the rest of the year, the country
has a relatively dry, and cool weather. Temperatures are at their peak in March

and April, and at their lowest in December and January.

@ Naturalresources
Thailand is rich in natural resources such as tin, rubber, natural gas, tungsten,

tantalum, timber, lead, gypsum, lignite, fluorite, and arable land.

@® Landuse

Agricultural land: 41.2%
Arable land: 30.8%
Permanent crops: 8.8%

Permanent pasture: 1.6%

Forest: 37.2%
Other: 21.6% (2011)
Irrigated land: 64,150 sq km (2012)







