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The Pakistan Business Council: An Overview
The Pakistan Business Council (PBC) is a business policy advocacy forum, representing private-
sector businesses that have substantial investments in Pakistan's economy. It was formed in
2005 by 14 (now 55) of Pakistan's largest enterprises, including multinationals, to allow businesses
to meaningfully interact with government and other stakeholders.

The Pakistan Business Council is a pan-industry advocacy group. It is not a trade body nor does
it advocate for any specific business sector. Rather, its key advocacy thrust is on easing barriers
to allow Pakistani businesses to compete in regional and global arenas.

The PBC works closely with the relevant government departments, ministries, regulators and
institutions, as well as other stakeholders including professional bodies, to develop consensus
on major issues which impact the conduct of business in and from Pakistan. The PBC has
submitted key position papers and recommendations to the government on legislation and
other government policies affecting businesses. It also serves on various taskforces and committees
of the Government of Pakistan as well as those of the State Bank, SECP and other regulators
with the objective to provide policy assistance on new initiatives and reforms.

The PBC conducts research and holds conferences and seminars to facilitate the flow of relevant
information to all stakeholders in order to help create an informed view on the major issues
faced by Pakistan.

The PBC’s Founding Objectives:

• To provide for the formation and exchange of views on any question connected with the
conduct of businesses in and from Pakistan.

• To conduct, organize, set up, administer and manage campaigns, surveys, focus groups,
workshops, seminars and field works for carrying out research and raising awareness in
regard to matters affecting businesses in Pakistan.

• To acquire, collect, compile, analyze, publish and provide statistics, data analysis and other
information relating to businesses of any kind, nature or description and on opportunities
for such businesses within and outside Pakistan.

• To promote and facilitate the integration of businesses in Pakistan into the world economy
and to encourage the development and growth of Pakistani multinationals.

• To interact with Governments in the economic development of Pakistan and to facilitate,
foster and further the economic, social and human resource development of Pakistan.

The PBC is a Section 42 not-for-profit Company Limited by Guarantee. Its working is overseen
by a Board of Directors elected every three years by the Membership with the Board being
headed by a Non-Executive Chairman. The day-to-day operations of the PBC are run by a
professional secretariat headed by a full-time, paid CEO. More information on the PBC, its
members, and its workings, can be found on its website: www.pbc.org.pk
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Executive Summary:
This brief study on the Argentine Republic is part of a research initiative taken up by The
Pakistan Business Council (PBC) to identify opportunities for trade and investment in markets
which have traditionally not been major trading partners of Pakistan. The aim is to disseminate
information and assist Pakistani exporters and investors interested in developing new productive
activities in Argentina.

The table below shows a comparison between the Argentine and Pakistani economies. Even
though Argentina has a smaller population than Pakistan, in 2014, its GDP was nearly twice
the size of Pakistan: $ 548 billion and $ 243 billion respectively. Additionally, the country enjoys
a higher net inflow of foreign direct investment than Pakistan.

Republic of Argentina is located in South America and is the eighth largest country in the world.
Bordering Chile to the west, Bolivia to the northwest, Paraguay to the north with Brazil and
Uruguay and finally the South Atlantic Ocean to the East, the country is the second largest
economy in South America. Argentina has vast natural and mineral resources that include oil,
gas, electricity, gold, copper, lead and zinc respectively.

According to the International Monetary Fund World Economic Outlook, as of April 2016, the
Argentinean economy ranked as the twenty-sixth largest economy by nominal GDP. (Estimated
figures) Additionally, from 2003 to 2013 the country enjoyed a GDP growth rate of 6.5 percent
annually making Argentina a high-income country. By the year 2013, Argentinean economy
had experienced eleven consecutive years of growth. However, post 2013 the economy recorded
a strong deceleration and growth remained low at 2.9 percent per year.

Since the signing of the Pakistan-Mercosur agreement in 2006, annual growth rate in trade from
2008 to 2012 has been 4 percent with Argentina being the second largest trading partner of
Pakistan in South America after Brazil in 2015. This indicates the vast trade potential between
the two countries that can be tapped by new investors. In 2015, Pakistan could have imported
goods worth $ 2.01 billion from Argentina and had the potential to export another $ 640 million
worth of goods to Argentina. Motor cars, medicaments and aero planes dominate the list of
Pakistan's potential imports from Argentina whereas Pakistan has a substantial advantage in
exporting instruments and appliances used in medical, surgical or veterinary sciences and
polyethylene in its primary form.

Population, total

GDP (current US$)

GDP growth (annual %)

GNI per capita, Atlas method (current US$)

FDI, net inflows (BoP, current US$)

2013

42.53 M

$624 B

2.88

14180

$9.82 B

2014

42.98 M

$548 B

0.45

13640

$5.07 B

2015

43.42 M

..

..

..

$11.65 B

2013

181 M

$231 B

4.36

1360

$ 1.33 B

2014

185 M

$ 243 B

4.73

1400

$1.86 B

2015

189 M

$270 B

5.53

1440

$979 M

Argentina Pakistan
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Key Social Indicators:
Official Name: Argentine Republic (Spanish: Republica Argentina)
Geographical location: Argentina is located in South America between Chile and Uruguay

and borders the South Atlantic Ocean.
Geographic Coordinates: 37.1833° S latitude and 67.3667° W longitude

Country Map:

Total Area: 2,780,400 sq. km
• Land: 2,736,690 sq. km
• Water: 43,710 sq. km

Argent ine Republ ic
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Land Boundary: 11,968 km

Coastline: 4,989 km

Border Countries: Bolivia 942 km, Brazil 1,263 km, Chile 6,691 km, Paraguay 2,531 km,
       Uruguay 541 km

Capital City: Buenos Aires

Administrative Divisions:  Argentina has 23 provinces and 1 autonomous city:

Buenos Aires, Catamarca, Chaco, Chubut, Ciudad Autonoma de Buenos Aires, Cordoba,
Corrientes, Entre Rios, Formosa, Jujuy, La Pampa, La Rioja, Mendoza, Misiones, Neuquen,
Rio Negro, Salta, San Juan, San Luis, Santa Cruz, Santa Fe, Santiago del Estero, Tierra del
Fuego - Antartida e Islas del Atlantico Sur (Tierra del Fuego), Tucuman.

Language: Spanish (official), Italian, English, German, French, indigenous
(Mapudungun, Quechua)

Religion: nominally Roman Catholic 92% (less than 20% practicing), Protestant 2%,
Jewish 2%, other 4%

Literacy Rate: Total Population: 98.1%
• Male: 98%
• Female: 98.1% (2015 est.)

Government System: Representative, republican and federal.
Head of State: President
Legal System: Civil Law System
Currency: Argentine Peso (ARS)
Population: 43,431,886 (July 2015 est.)
Age Structure:

• 0-14 years: 24.74% (male 5,498,766/female 5,244,555)
• 15-24 years: 15.59% (male 3,458,318/female 3,311,765)
• 25-54 years: 39.01% (male 8,452,645/female 8,489,476)
• 55-64 years: 9.11% (male 1,917,317/female 2,040,750)
• 65 years and over: 11.55% (male 2,088,160/female 2,930,134) (2015 est.)

Life Expectancy Rate: 72 years (men), 80 years (women)

Connectivity:
• Roads:

Total: 231,374 km
Paved: 69,412 km (includes 734 km of expressways)
Unpaved: 161,962 km (2004)

• Airports:
Total: 1,138 (2013)
Paved: 161
Unpaved: 977



05

The major international airports in Argentina are:

• Ports:
Major seaport(s): Bahia Blanca, Buenos Aires, La Plata, Punta Colorada, Ushuaia
River port(s): Arroyo Seco, Rosario, San Lorenzo-San Martin (Parana)
Container port(s) (TEUs): Buenos Aires (1,851,701)
LNG terminal(s) (import): Bahia Blanca

Communication:
• Country Code: +54

• Telephones - fixed lines:

Total subscriptions: 9.4 million
Subscriptions per 100 inhabitants: 22 (2014 est.)

• Telephones - mobile cellular:
Total Subscriptions: 66.4 million
Subscriptions per 100 inhabitants: 154 (2014 est.)

• Internet Users:
Total: 25.7 million
Percent of population: 59.7% (2014 est.)

• Connectivity Score: 4.5 (2013 est)
Connectivity Scorecard is an Information and Communication technology (ICT) index
established by the consulting firm Rajala Consulting in co-operation with Etlatieto 
(subsidiary of ETLA, The Research Institute of the Finnish Economy) and Aalto 
University in Helsinki, Finland. It measures the extent to which the businesses, 
government and people make use of the connectivity technologies. In South America,
Argentina is second behind Chile.

Name
Ezeiza Ministro Pistarini Airport
Pajas Blancas Airport
Cataratas Airport
El Plumerillo Airport
Internacional Airport
International Airport
Almirante Zar Airport
Islas Malvinas Argentinas International Airport

Location
Buenos Aires
Cordoba
Iguazu
Mendoza
Rio Gallegos
San Carlos DeBariloche
Trelew
Ushuaia

Argent ine Republ ic



Argentine Republ ic06

Short Country History:
Before the Italian explorer, Amerigo Vespucci landed in the country in 1502, Argentina was
home to scattered groups of indigenous Indians. In 1516, Vespucci was followed by the Spanish
explorer Juan Diaz de Solis who was killed by the natives. In 1580 Argentina became a Spanish
colony. Under the Spanish rule, the city of Buenos Aires flourished into a successful commercial
center and port city. Maritime activity increased and leather became a major export to other
regions of the Empire. However, this era of prosperity was short lived and came to an end when
Spain – the mother country, was conquered by the French army in the early nineteenth century.
In 1810, prominent citizens in Buenos Aires set up an autonomous government or junta to rule
the Viceroyalty of the Rio de la Plata (modern day Argentina, Uruguay, Southern Bolivia and
Paraguay). However, the junta failed to keep the United Provinces of Rio de la Plata together
and in 1816, with constant efforts by the native Indians, Argentina achieved its independence
from Spain.

From independence to the mid nineteenth century, the country faced major internal political
conflicts and there were numerous clashes between the civilian and military factions. The civilian
faction was divided between the Unionists and the Federalists: where one faction demanded
a stronger central authority whereas the other expressed the need for more provincial autonomy.
In 1835, General Juan Manuel de Rosas became dictator of Argentina and created a strong
central government. Despite the political upheaval, the construction of railways by the British
and the introduction of refrigerator ships by 1870, allowed Argentina to become one of the
World’s richest nations. By 1908, Argentina had the 7th highest per capita income in the World.

The early half of the twentieth century was dominated by political coups with the country
returning to civilian rule in 1946 when Colonel Juan Domingo Peron came to power. As the
economy deteriorated, Peron was sent into exile in 1955 and the resulting chaos culminated in
the coup of 1976 when the armed forces seized power and Congress was shut down. During
this time, universities and trade unions were placed under military control and as many as
30,000 people were reported killed. In 1983, the failed attempt by the military to capture the
Falkland Islands in South Atlantic led to the return of a civilian government and Raul Alfonsin
became the president. Under the rule of President Carlos Menem in the 1990s, large scale reforms
were introduced which revived the economy and inflation came down to manageable levels.

However, the beginning of the new century saw the deterioration of the economy that had just
recovered a decade ago. International Monetary Fund (IMF) demanded Argentina to service
its Debts causing a huge depreciation in the value of the Peso. The declining currency further
instigated political upheaval and early elections had to be held. By 2002, inflation had once
again come under control but the Peso had depreciated to one quarter of its original value.

In 2003, Néstor Kirchner came to power and later his wife took over the presidency from him.
Under their presidency, the country did not face further major economic shocks. In December
2015, Mauricio Macri became the new President of Argentina and since then economic reforms
have been introduced.
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Economic Overview:
Economy:
Argentina is the second largest country in South America and the eighth largest country in the
World. According to the International Monetary Fund World Economic Outlook, as of April
2016, the Argentinean economy ranked as the twenty-sixth largest economy by nominal GDP.
(Estimated figures)

It is the second largest economy in South America and is one of the largest beef and soybean
exporters to the world. In recent years, the country has not only focused on trying to improve
the economy, but has also invested generously in the social sector. It has been the best performer
in the region when it came to reducing poverty and has also invested heavily in the health and
education sectors which account for 7% and 6% of its GDP respectively.

From 2003 to 2013 GDP growth of the country averaged 6.5%. Argentina was able to achieve
this high growth rate due to its big trading partners, effective social policies and burgeoning
domestic demand. On the other hand, 2014 proved to be a difficult year with the economy
growing only half a percent. Additionally, even though latest data shows that activity picked
up in the first half of 2015, primary deficit increased to 5.4% of GDP in 2015 from 3.8% in 2014.
Falling competitiveness, appreciation of the Peso and weaker domestic demand were the main
factors that contributed to the economic slowdown.

Over the years, the value of the Peso has depreciated against the US Dollar. The situation
deteriorated when in January 2014 the government was forced to devalue the currency by 23
percent because of the mounting balance of payment problems. As the Peso lost its value,
external trade also suffered. Additionally, Foreign Direct Investment also declined in the years
2013 and 2014. According to a report by World Bank in 2013 alone, the total inflows fell by 25
percent and investments fell by about 36 percent.

Representing Latin America, Argentina is one of the three countries in G-20 along with Brazil
and Mexico. The country is actively trying to pursue negotiations of the WTO Doha round
which remain focused on trying to reduce trade barriers and revise the trade rules. The key
issue of agricultural subsidies is still unsettled and can potentially have a huge positive impact
on Argentina's trade if resolved. Recently, Argentina has also offered to host the 11th WTO
Ministerial Conference that is to be held at the end of 2017.

Argent ine Republ ic



The table below shows some key indicators and their trends over the years.
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Population, total
Population growth (annual %)
GDP (current US$)
GDP growth (annual %)
GNI, Atlas method (current US$)
GNI per capita, Atlas method
(current US$)
FDI, net inflows (BoP, current US$)
Exports of goods and services
(% of GDP)
Imports of goods and services
(% of GDP)
Official Exchange Rate
(LCU per US$, period average)

Table 1: Key Economic Indicators

2010
41.22 M

1.03
$461 B

9.45
$432 B

10,490

$11.33 B

17.36

14.84

3.39

2011
41.65 M

1.04
$558 B

8.38
$493 B

11,840

$10.84 B

17.56

16.00

4.11

2012
42.09 M

1.04
$604 B

0.80
$550 B

13,060

$15.32 B

15.48

13.71

4.53

2013
42.53 M

1.04
$624 B

2.88
$603 B

14,180

$9.82 B

14.32

14.39

5.45

2014
42.98 M

1.03
$548 B

0.45
$586 B

13,640

$5.07 B

14.78

14.49

8.07

2015
43.42 M

1.01
..
..
..

..

$11.65 B

..

..

9.23
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GDP:

GDP (Current US$)

Figure 1: Nominal GDP of Argentina, 2010-2015

GDP Growth Rate:

Figure 2: GDP growth rate of Argentina, 2010-2014

GDP growth
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Official Exchange Rate:

Foreign Direct Investment:

Figure 3: Official Exchange Rate LCU per USD

Figure 4: Argentina's Foreign Direct Investment

Argentinean Peso Currency Performance

Foreign Direct Investment



Argent ine Republ ic 11

Argentina's Main Industries:

Argentina is not only rich in agricultural and natural resources, it also has a high human
development index and secure mining policies in place, making it an attractive place for
investment. Below is a chart showing GDP of Argentina as a percentage of sector composition
in 2015. The earlier trend of relying heavily on agriculture has changed in the recent years, and
the country's GDP is now mainly constituted of the service sector: comprising 60 percent of the
GDP in 2015.

Natural Resources:

With a GDP of about $ 548.05 billion dollars in 2014, and having abundant natural resources,
Argentina offers much for the external investor. The name Argentina is derived from the Latin
word argentum which means silver and therefore it is no surprise that the country's most
important metals include silver, gold, copper and zinc. In 2013, production of aluminum and
iron increased by 6.5 and 6 percent respectively whereas that of gold decreased by 7.3 percent.
Even though Argentina remained a net exporter of minerals in 2013, the total value of exports
decreased by 17.5 percent; falling from 96 billion dollars in 2012 to 81.7 billion dollars in 2013
primarily driven down by decrease in international commodity prices.

Figure 5: GDP of Argentina as percentage of Sector Composition

GDP of Argentina as percentages of
Sector Composition (est 2015)
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The country's oil and natural gas reserves ranked 32nd and 33rd in the world in 2010 and in
addition to traditional metals, the country ranked third in the world as an exporter of bio-fuel.
 Uranium is also found in mineable quantities. Further, the country has abundant resources of
Lithium, an important industrial mineral. It is estimated that 80 percent of the world's reserves
of lithium are found in the northwest region of Puna Plateau in Argentina.

Since 1992, when the government opened the mining industry to private companies, exploration
and investment in the sector has also increased.

Agriculture:
Besides natural resources and minerals, the country has a large agriculture and livestock sector.
It is not only rich in farmable land, but, thanks to the 4,000-kilometer coastline and many rivers,
Argentina has a vibrant fishing industry. By employing new technology, in the last 60 years,
the country has been able to expand the production frontier of agricultural products by 10
million hectares. Additionally, Argentina is amongst the largest beef and soybean exporters
with major markets for these products being Spain, The Netherlands, Italy, Germany and France.
The country also rivals the United States, Canada and Australia in the export of corn, flax, oats,
beef, mutton, hides and wool. It is the world’s largest producer of tannin and linseed oil and
has a growing share in the international wine trade.

Manufacturing:
Comparing the annual percentage increase in industrial production of countries, Argentina
ranks at 164th position with the industrial production growth rate of 0.3 percent (2015 est.) The
major industries include food processing (mainly meatpacking, flour milling and canning),
motor vehicles, textiles, petrochemicals, printing, steel and metallurgy. Other smaller industries
include chemicals and plastic materials, electric materials, farming machinery, rubber, leather,
footwear and construction materials.

Service:
The Service sector represents almost 60 percent of the GDP. According to the data collected in
2012, exports of services by Extended Balance of Payments Services Classification (EBOPS)
category were:
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The two main categories of service exports are Transport and Travel. The table below shows
the services exports by main category (as % of total services) for the period from 2005-2014.

Apart from these two major industries, information technology and call centers as well as
software companies are hiring an additional 100,000 people each year. With Argentina ranking
second in Latin America and fifteenth in the world, outsourcing is another major sector in the
service industry. However, since 2000, the country has faced a trade deficit in its service sector
with the deficit reaching $ 3.5 billion in 2013.

Figure 6: Argentina's Exports of Services

Exports of Services (2012)



Argent ine  Republ ic14

Economic Outlook:
Argentina's economy enjoyed rapid growth from 2003-2013. However, in 2014, growing
macroeconomic problems resulted in a slow-down of the economy causing both GDP and FDI
to fall. High reliance on agricultural products for exports and importing capital goods (comprising
70 percent of the total imports in 2014) caused the economy to be vulnerable to shocks and
made it heavily dependent on foreign exchange reserves. In 2015, economic activity picked up
once again but primary deficit increased from 3.8 percent to 5.4 percent of GDP over 2014.

In December 2015, President Mauricio Macri became the President of Argentina. Under him,
the government relaxed foreign exchange restrictions and removed interest rates regulations.
This has led to the lifting of the Debt injunction by the US Courts and improved Argentina's
credit ratings. Improvements in infrastructure, including ports, waterways, railways and energy,
are also underway.

However, in the short run, lower exchange rates, reduced public spending and a rise in interest
rates are hindering employment. Activity in the first half of 2016 has been sluggish creating a
recession in Argentina. Recession in Brazil also threatens to exacerbate the slump in Argentina.

Nonetheless, Argentina's economy is expected to improve in 2017 with an expected growth rate
of 3.2 percent. Currency devaluation, eradication of export taxes and an improved macroeconomic
environment are expected to cause the value of exports and investment to go up. This, it is
hoped, would help to revive the currently sluggish economy. Additionally, the revision of the
credit ratings is expected to stimulate investments in infrastructure as well as the private sector
in 2017. Reduction of the tax burden on the agricultural sector and improvement of the
communication infrastructure is also expected to boost the export sector. However, trade deficit
is expected to reduce slowly.
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Trade
Trade Balance:
Argentina is the 47th largest export economy in the world and has experienced trade surpluses
since 2001. This is mainly due to the production of agricultural goods consisting of fats, cereals
and beef related products. These form about 36 percent of the total exports. Data reported in
June 2016 recorded a trade surplus of $126 million which is 55.9 percent lower than last year
at $286 million. In July 2016, exports reached a value of $ 4.96 billion while imports amounted
to $ 4.69 billion. Even though trade surplus of $ 270 million was achieved, exports had fallen
by 10.9 percent from the same month last year.

The chart below shows Argentina’s trade balance from 2006-2015. Except for 2015, the country
recorded a trade surplus in all other years.

It can be seen that the country performed well between 2007 and 2011: whereas the increase
in global exports recorded in this period was 18 percent, Argentinean exports increased by
some 50 percent. Additionally, in terms of imports, as the global imports saw an increase of 19
percent, the country experienced an increase of 65.4 percent, about three times the global growth
rate. Over the years the coefficient of openness of the economy has also increased. This coefficient
measures the ratio of foreign trade to GDP which shows that in Argentina, the influence of
trade over the domestic activities has increased.

Argent ine Republ ic 17

Figure 7: Argentina's Trade Balance

Argentina’s Trade Balance
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Major Trading Partners:
Imports:

In 2014, the country imported $64 billion, making it the 45th largest importer in the world and
its imports were 14.49 percent of GDP. Data shows that imports increased at an annualized rate
of 10.7 percent from 2009 to 2014 increasing from $38.4 billion to $64 billion in 2014. In 2015,
Argentina's top five origins of imports were Brazil, China, United States of America followed
by Germany and Mexico. The main imports from Brazil consist of Vehicles other than the
railway, tramway, machinery, nuclear reactors, boilers, plastics and articles thereof and electrical,
electronic equipment.

Exports:

In 2014, exports of goods and services consisted of 14.8 percent of the country's GDP. For the
past 10 years, Brazil has been Argentina's top export partner followed by China who took the
second position in all years except in 2009 and 2012. The third rank is held by the United States
of America but is infrequently taken up by Chile.

Exports to Brazil went up from $8.14 billion in 2006 and reached their highest value in 2011
($17.34 billion). In 2015, exports to Brazil had declined again and amounted to $ 10 billion only.
A similar pattern is observed for China: export volume rose steadily from 2006 to 2011, but
decreased in 2014 to $4.46 billion. In 2015, however, exports to China had increased and amounted
$5.17 million.

Figure 8: Argentina's Top 5 Origin of Imports

Argentina’s Top 5 Origin of Imports
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From 2007-2011, Mercosur remained the principal destination (24.7 percent) of Argentina’s
exports and in 2011, Mercosur and Asia Pacific countries accounted for 40.1 percent of the
country’s exports as compared to 38.3 percent in 2007. This increase in the relative share of
exports to Mercosur and Asia-Pacific countries was achieved due to diversification of Argentina’s
trade; by 2011, 24 percent of the country’s exports consisted of mid-to-high tech products.

Figure 9: Argentina's Top 5 Export Partners

Argentina’s Top 5 Exports Partners
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Major Imports:

Argentina's top five imports at the HS 02 level consist of Machinery, nuclear reactors, boilers,
etc, Vehicles other than railway, Electrical and electronic equipment, Mineral fuels and Organic
chemicals. In 2014, Petroleum Gas represented 8.67 percent of the total imports followed by
refined petroleum which accounted for 6.13 percent.
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Table 2: Major World Imports of Argentina at HS 02 Level

Table 3: Major World Imports of Argentina at HS 06 Level

Top Imported Commodities at HS06:
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Major Exports:

The major exports of the country are mainly residues, wastes of food industry, animal fodder,
vehicles, cereals, oil seed and animal, vegetable fats and oils, cleavage products, etc. The most
exported good at HS 06 Level is Soybean Meal which represents 17.2 percent of the total exports
of Argentina which is followed by diesel trucks accounting for 5.62 percent in 2014.

Table 4: Major World Exports of Argentina at HS 02 Level
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Table 5: Major World Exports of Argentina at HS 06 Level



SECTION  III
Regional Trade Trends
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The chart below shows trade between Argentina and Latin America and the Caribbean.
From 2006-2015, Argentina's exports to the region exceeded imports. In 2012, exports from
Argentina to Latin America were at its highest ($ 34.51 billion) after which it declined.

Regional Trade Trends:
Latin America:

Exports from Latin America and the Caribbean declined in 2014
and this decline continued in the next year with exports decreasing
by 14 percent in 2015. Slowdown of China's economy had a stronger
than expected impact on Latin America since 15-25 percent of its
total exports goes to China. Similarly, in 2015, Argentina's exports
to the world also fell by 16 percent to $ 61 billion.

The top origin for Argentina's imports is Brazil followed by Mexico and Bolivia. Since 2010,
Argentina's imports from the region have fluctuated alternatively with imported goods rising
one year and then declining in the following year. Imports reached a value of $ 23.08 billion in
2010, grew to $ 29.62 billion in 2011 but then fell to $ 26.52 billion in 2012. In 2013 this trend was
reversed and imports amounted to $ 27.97 billion. It is only in 2014 and 2015 that imports
declined for two consecutive years.

Figure 10: Argentina's Trade with Latin America & Caribbean

Argentina's trade with Latin America and the Caribbean
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*In 2009, the new constitution changed the official name from "Republic of Bolivia" to "Plurinational State of Bolivia"

The top five destinations for Argentine's exports are Brazil, Chile, Venezuela, Uruguay and
Paraguay. Unlike imports from the region, exports showed a steady rise from 2010-2012, and
then fell from 2012 to 2015 reaching a value of $ 19.66 billion in 2015.

*Official name of Venezuela.

Top imports from the region consist of automobiles; natural gas in gaseous and liquefied state,
diesel powered trucks as well as electrical energy and roasted iron.

Table 6: Top 10 Sources of Imports from Latin America & the Caribbean

Table 7: Top Export destinations in Latin America & the Caribbean
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It can be seen that along with automobiles and gas powered trucks, the country's exports also
consist of agricultural products like wheat and meslin, soya bean oil crude and maize. The
country also exports milk and unsweetened cream powdered.

Table 8: Argentina’s Imports from Latin America & the Caribbean

Table 9: Argentina’s Exports to Latin America & the Caribbean
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Americas:

In this context, Americas refers to the country group that
encompasses 46 countries including Argentina, Brazil, United
States of America, Canada, Cuba, Ecuador, Falkland Islands,
Grenada, Honduras, Nicaragua, Panama, Peru and Jamaica to
name a few. It consists of countries of North, Central and South
America.

The chart below shows trade between Argentina and the rest of Americas. From 2006-2013,
exports exceeded imports. However, the trend changed in 2014 and the country faced a trade
deficit of $ 3.34 billion in 2015.

It comes as no surprise that the top supplying market for Argentina's imports is Brazil. In 2015,
Argentina imported $ 27.72 billion worth of goods from Americas out of which imports from
Brazil accounted for $ 13.01 billion. United States of America ranked second followed by Mexico
and Bolivia.

Figure 11: Argentina's Trade with Americas

Trade with Americas Aggregation
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From 2011, exports from Argentina have been on a decline, declining from $ 40.84 billion in
2011 to $ 24.38 billion in 2015. Top destination for Argentina's exports is Brazil followed by
United States of America, Chile, Venezuela and Canada. In 2015, trade with Brazil amounted
to $ 10.08 billion making up 41.36 percent of the trade with Americas.

Table 10: Top Sources of Imports from Americas

Table 11: Top Export destinations in Americas
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Top imports from Americas consist of automobiles, natural gas in gaseous state and liquefied
other petroleum oils and Aircraft nes of an un-laden weight exceeding 15,000 kg.

In 2015, top exports to America included diesel powered trucks, gold in unwrought forms non-
monetary, automobiles, wheat and meslin and biodiesel.

Table 12: Argentina's Top Imports from Americas

Table 13: Argentina's Top Exports from Americas



SECTION  IV
Major Trade Alliances
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Major Trade Alliances:
Argentina joined the World Trade Organization on 1st January 1995 and has been a member
of GATT since 11 October 1967. It also signed a trade agreement with 21 other countries in the
São Paulo Round of the Global System of Trade Preferences among Developing Countries
(GSTP).

Argentina is also a member of many different economic alliances including Mercosur (Southern
Common Market), Latin American Integration Association (ALADI),Union of South American
Nations (UNASUR), the Community of Latin American and Caribbean States (CELAC), Latin
American and Caribbean Economic System (SELA) and Inter-American Development Bank
(BID). As part of Mercosur, the country has signed Free Trade Agreements with Chile, Mexico,
Peru, India, Egypt, Israel, the Andean Community and the European Union (EU).In addition
to Free Trade Agreements, the country has also signed Preferential Trade Agreements with
Brazil, Chile, Mexico, Paraguay and Uruguay (auto sector).

In March 2016, President Obama visited Argentina and signed the Trade and Investment
Framework Agreement (TIFA) that would advance bilateral trade between the two countries.
Similarly, relations between Argentina and the EU are governed by the Framework Trade and
Economic Co-operation Agreement that was signed in 1990.

The Latin American Integration Association was formed in 1980
to replace the Latin American Free Trade Association (LAFTA).
Consisting of 13 members, including Argentina, Bolivia, Brazil,
Chile, Columbia, Cuba, Ecuador, Mexico, Panama, Paraguay,
Peru, Uruguay and Venezuela, the association aims to stimulate
economic activity based on tariff preferences and minimal non-
tariff barriers. About 70 percent of all trade amongst the member
states is exempt from tariffs and it is expected that by 2019, due
to ALADI agreements, South America would become a free
trade zone.

The chart below shows Argentina's trade with the member ALADI countries over the years.
From 2006 to 2015, exports from Argentina to the other ALADI countries have been greater
than the country's imports from other nations which reached a peak value in 2012 and then
declined again.

Latin American Integration Association (ALADI-LAIA):
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The top five supplying markets for products that are imported by Argentina are Brazil, Mexico,
Bolivia, Chile and Paraguay. While Brazil, Chile, Paraguay manage to remain in the top five
destination markets for Argentinean products, Bolivia and Mexico are replaced by Venezuela
and Uruguay. In 2015, Argentina imported $ 18.53 billion worth of goods from LAIA whereas
exports amounted to $ 19.24 billion.

Table 14: Top Sources of Imports from ALADI

Figure 12: Argentina's trade with ALADI

Argentina's trade with LAIA/ALADI
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The table below shows the products that are mainly imported by Argentina from the ALADI
member countries. Argentina's imports from the ALADI member countries mainly consisted
of automobiles w reciprocating piston engine displacing > 1500 cc to 3000 cc, natural gas in
gaseous state, Automobiles w reciprocating piston engine displacing > 1000 cc to 1500 cc and
Diesel powered trucks w a GVW exc five tons but not exc twenty tons.

Table 15: Top Export Destinations in ALADI
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Argentina's exports to the ALADI amounted to $ 19.24 billion and consisted of diverse range
of goods: Diesel powered trucks with a GVW not exceeding five tones, Automobiles with
reciprocating piston engine in the 1500 cc to 3000 cc and Wheat and meslin (excl. seed for sowing,
and durum wheat) being the top three exports to these countries.

Table 16: Argentina's Top imports from ALADI

Table 17: Argentina's Top Exports to ALADI
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Mercosur:

Mercosur is the "Common Market of the South" that was established
in 1991 and encompasses Argentina, Brazil, Paraguay, Uruguay and
Venezuela. With a reported GDP of 2.9 trillion dollars in 2011, it is
the World's fourth largest trading bloc and agreements are not only
limited to trade deals but incorporate broader macroeconomic areas
like providing debt relief and monetary funding and lending. Trade
between Mercosur and the EU amounted to 110 billion Euros in
2013 with Mercosur being the sixth most important export market
for the EU.

Below is a chart that shows trade between Argentina and the member states of Mercosur. We
find that from 2006-2011, Argentina's imports from Mercosur exceeded exports causing a trade
deficit. However, after 2012, Argentina's exports exceeded imports even though the total volume
of products traded declined from 2012-2015.

The top five destinations for Argentina's exports are Brazil, Venezuela, Uruguay and Paraguay
with exports to these countries amounting to$ 10.08, $ 1.37, $ 1.22, and $ 1.05 billion in 2015.
The top five origins of imports from Mercosur are Brazil, Paraguay, Uruguay, Argentina (through
re-import activity) and Venezuela.

Figure 13: Argentina's trade with Mercosur

Argentina's trade with Mercosur
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Just like with the ALADI countries, Argentina's imports from the Mercosur countries also consist
of automobiles and diesel powered trucks along with minerals like iron ore.

Table 18: Top Sources of Imports from Mercosur

Table 19: Top Export Destinations in Mercosur
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Diesel powered trucks with a GVW not exceeding five tons, Automobiles w reciprocating piston
engine between 1500 cc to 3000 cc, Wheat and meslin (excl. seed for sowing, and durum wheat),
Automobiles w reciprocating piston engine not more than 1000 cc and Milk and cream powder
unsweetened exceeding 1.5% fat are Argentina's top five exports to the Mercosur countries.

Table 20: Argentina’s Top Imports from Mercosur

Table 21: Argentina's Top Exports to Mercosur
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Common Automotive Regime:

In 2014, Argentina and Brazil together represented the third biggest automobile market in the
world. Additionally, in 2015, Argentina's exports to Brazil comprising of the Transportation
product group amounted to $ 4.34 billion whereas Argentina's imports from Brazil consisted
of $ 5.29 billion. In percentage terms, trade with Brazil in transportation goods and items
remained the most important with about 43 percent of exports to Brazil consisting of Transportation
goods in 2015. However, even though both countries are members of Mercosur, for the last two
decades, both countries have struggled to establish a free trade regime of automobiles.

In 1997, it was decided to form a Common Automotive Regime based on the principles of
complete liberalization, Common External Tariffs (CET) and an agreement that no country
would give national incentives that would distort competitiveness in the sub-region.  From
1998-1999, Argentinean and Brazilian government agreed on a CET of 35 percent on vehicles
from other countries, and extra zone imports of parts, spares and components were liable to
tariffs of 14, 16 and 18 percent respectively. Additionally, it was also agreed that tax subsidies
would not be given to new industries.

However, two major issues impeded the negotiations: the national tax incentive given by the
Brazilian government to Ford to set up a new factory in Bahia and the terms of the national
content index of vehicles. Argentinean government contested that these incentives distorted
the competitiveness in the region. Further, even though both countries had agreed that the
minimum level of sub regional content should be 60 percent, Argentina claimed that the content
of national parts within the sub-regional content index should be 50 percent. Brazil refuted this
decision by using Decree 195/98 which stated that parts from Mercosur should be considered
local for purpose of calculating local content and hence suggested that sub-regional content
should be 60 percent independent of the origin of parts or components.

By 2000, both sides had failed to find common ground for the above mentioned problems and
therefore in 2001, Argentina and Brazil signed the Common Automotive Policy. This marked
the beginning of the six year transition time period that was to lead to free trade being established
in 2006. The nature of the transition to free trade was to be analyzed by the end of 2003 by the
automotive committee that was set up for this purpose.

Despite the agreement in 2001, Argentina postponed the establishment of a free trade regime
because the government feared that a free trade regime would favor the Brazil automotive
sector and create a trade imbalance. As a result, in June 2006, 35th Protocol was signed that
eliminated the commitment of free trade by a specific date and adopted a flex system: imports
of US $ 1 for every US $ 1.95 exports from 1 July 2006 to 30 June 2008.

Come 2008 and both countries had still failed to successfully agree on terms that would establish
a free trade regime in the automotive industry. Hence, both sides decided to fix free trade
negotiations for July 2013. However, the trend to postpone the creation of free trade regime
continued and with the multilateral agreement expiring, in June 2014, a bilateral agreement was
struck between the two countries. The flex terms were changed; it was decided that Brazil would
export US $ 1.5 for each US$ 1 in automotive exports from Argentina to Brazil. It was also agreed
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that 11 percent of cars sold in Brazil would come from Argentina, up from 9 percent. This was
relatively modest from the Brazilian cars in Argentina which stood at 44 percent in 2014.

In 2015 and then again in 2016, this agreement was extended and it was agreed that ratio of
imports to exports should not exceed 1.5 for the five year period to 30 June 2019, with
compensations to climb to 1.7 in the accords final year, 2020. Additionally, it was decided that
upon exceeding the above values, quota goods would be subjected to 35 percent import duty
for non-Mercosur countries.

The figures below show Argentina's trade with Brazil for two goods: HS 86 and HS 87. Over
the years, Argentina has faced trade deficits in both these categories.

Figure 14: Argentina's Trade with Brazil for HS 86

Figure 15: Argentina's Trade with Brazil for HS 87

Argentina's Trade with Brazil for HS 86: Railway or
Tramway locomotives

Argentina's Trade with Brazil for HS 87: Vehicles other than
railway or Tramway



SECTION  V
Trade with Pakistan
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Trade with Pakistan:
The graph below shows trade between Argentina and Pakistan. Bilateral trade between the two
countries substantially increased in 2013 and has been increasing since then. Except for two
years, 2010 and 2011, Argentina faced a consistent trade surplus in its trade relationship with
Pakistan. In 2015 Argentina's exports to Pakistan amounted to $ 397.8 million whereas total
imports consisted of just $ 55.8 million.

Imports:

At HS 02 level, Argentina's major imports from Pakistan include manmade staple fibers, toys,
games, sports requisites, cotton, other manmade textile articles and optical, photo, technical,
medical etc apparatus. In 2015, 58.89 percent of the imports to Argentina consisted of manmade
staple fibres.

At HS 06 level, top imports from Pakistan are dominated by different types of plain weave
polyester namely the printed, dyed and the unbleached/bleached polyester. Apart from textile
products, other imports are inflatable balls, gloves impregnated, coated or covered with plastics
or rubber, knitted, instruments and appliances used in medical or veterinary sciences and
antibiotics nes, formulated in bulk.

Figure 16: Argentina's Trade with Pakistan

Argentina - Pakistan Trade Balance
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Table 22: Argentina's Top Imports from Pakistan at HS 02 Level

Table 23: Argentina's Top Imports from Pakistan at HS 06 Level
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Exports:

Argentina's exports to Pakistan have substantially increased since 2010. In 2010, exports amounted
to just $ 45.39 million whereas the total exported value in 2015 amounted to $ 397.88 million;
an increase of 8.76 times. Argentina's reported top exports to Pakistan comprise of residues,
wastes of food industry, animal fodder, animal, vegetable fats and oils, cleavage products etc,
oil seed, oleagic fruits, grain, seed, fruit etc, edible vegetables and pharmaceutical products.

At HS 06 Level, exports predominantly consisted of agricultural products: soya beans, chickpeas,
and kidney beans, white pea beans and maize (corn). In 2015, 95 percent of the exports to
Pakistan at HS 06 Level consisted of Soya beans products like soya bean oil-cake other residues,
soya bean oil crude and soya beans whether or not broken.

Table 24: Argentina’s Top Exports to Pakistan at HS 02 Level
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Agreements
The following bilateral agreements have been concluded between the two countries.

o An Agreement on Scientific and Technical Cooperation was signed in 1983.
o Pakistan and Argentina signed an Agreement on Economic and Trade Cooperation in

July 2002.
o An agreement for cooperation between the Argentine Chamber of Commerce and

Karachi Chamber of Commerce and Industry was signed in September, 2005.
o Memorandum of Understanding was signed for bilateral consultations between the

Ministries for Foreign Affairs of both countries in May, 2006.
o A Memorandum of Understanding for cooperation in Agriculture between Pakistan

and Argentina was signed in December, 2006.
o An agreement for cooperation between Trade Development Authority of Pakistan

(TDAP) and the Exporter Foundation of Argentina was signed on 7th May, 2007.
o A Memorandum of Understanding for cooperation in the field of Sports between the

Sport Secretariat of Argentina and Ministry of Sports of Pakistan was signed in October
2007.

Table 25: Argentina's Top Exports at HS 06 Level



Trade Potential

Trade potential is the potential that exists for a particular good, keeping other factors constant.
By analyzing the export and import patterns of the countries, it indicates the maximum extent
of trade that can take place between them. Export potential is calculated by subtracting Pakistan's
exports to the world or Argentina's imports from the world (whichever value is lower) by
Pakistan and Argentina's current export of the selected commodity.

Export Potential = Min (Pakistan's exports to the world of X, Argentina's imports from the world
      for X) - Pakistan current exports to Argentina of X

The graph below shows Pakistan's potential exports to and imports from Argentina in 2015.
Pakistan could have imported goods worth $ 2.01 billion from Argentina and had the potential
to export another $ 640 million worth of goods to Argentina.
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Motor cars and other motor vehicles along with medicaments dominate the list of Pakistan's
potential imports from Argentina. This is followed by, Aeroplanes and other powered aircraft
and motor cars and other vehicles that can potentially be imported from Argentina in the coming
years.

Figure 17: Potential Trade between Argentina & Pakistan

Pak Potential in 2015
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Table 26: Pakistan's Potential Imports from Argentina at HS 06 Level



Argent ine Republ ic 53

Indicative export potential for Pakistan's exports to Argentina amounted to $ 640.4 million in
2015. Pakistan has a substantial advantage in instruments and appliances used in medical or
veterinary sciences, polyethylene, medicaments and footwear with outer soles of rubber.

Even though the indicative potential trade is in billions and show that there is a huge market
in Argentina for Pakistan's exports, this framework is theoretical. Hence, real exports would
depend on the tariff structures, consumer preferences and industry locations.

Table 27: Pakistan's Potential Exports to Argentina at HS 06 Level



SECTION  VI
Trade with China and India
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Trade with China
China is the second most important trading partner of Argentina and relations between the two
countries improved under President Christina Fernandez de Kirchner who signed over twenty
agreements with China that encouraged trade, development and investment. These agreements
incorporate many industries including military, manufacturing, energy and transport.

From 2008 to 2015, Argentina faced a trade deficit with China. This is because Argentina's
exports consist of primary goods and raw materials whereas Chinese imports are comprised
of manufactured goods.

In recent years, investments from China have also increased and it has become the third largest
investor in Argentina with investments and acquisition amounting to $ 8.3 billion in the last
five years.

The graph below shows the trade balance between the two countries from 2006-2015. It can be
seen that trade deficit has deteriorated over the years and reached its highest value $ 6.57 billion
in 2015.

Figure 18: Argentina's Trade with China

Trade with China
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Imports:

Imports from China amounted to $ 11.75 billion in 2015 and mainly consisted of low, medium
and high technology manufactured products. Parts of telephone sets and telephones for cellular
networks with a value of $ 1.46 billion was the top import of Argentina from China. Other items
included parts used with transmission and reception apparatus for radio-broadcasting or
television, machines for reception and separate chemically defined organo-inorganic compounds.

Table 28: Argentina's Top Imports from China
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Exports:

Data suggests that 96 percent of Argentina's exports to China consist of primary products
including soya beans, crude soya bean oil, frozen and boneless meat of bovine animals and
petroleum oils.

Table 29: Argentina's Top Exports to China
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Trade with India
India and Argentina, the world's 7th and 8th largest countries, have a cordial relationship with
no outstanding disputes between them. In 1943, India opened a Trade Commission in Buenos
Aires which was later converted into an embassy in 1949. In 2004, India signed the limited
preference agreement with Mercosur that gave preferential access to all of Indian products (452
in total).

In August 2012, a Regional Action Plan was formed to promote India's commercial and economic
interests in Argentina. Furthermore, in August 2014, Argentina included India in the Annexure
II of Argentine Presidential Decree on Pharma imports which permitted India to export pharma
products to Argentina. In return, India agreed to import apples, pears and quinces from
Argentina.  India has also established thirteen companies in the country whose investments
amount to $ 930 million whereas Argentina's investment in India amounts to $ 120 million. In
February and September 2015, two export promotion council delegations, Chemexcil and
Pharmexcil visited Buenos Aires to promote trade between the two nations.

The graph below shows that trade balance between India and Argentina. In 2015, Argentina
faced a trade surplus of $ 1.27 billion dollars. The volume of trade between the two countries
substantially increased in 2014 and 2015.

Figure 19: Argentina's Trade with India

Trade with India
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Imports:

The table below shows the top imports of Argentina from India. The value of imports in 2015
amounted to $ 724.33 million with motorcycles, oregano-sulfur compounds and heterocyclic
compounds with nitrogen hetero-atoms dominating the list of imports. It can be noticed that
these imports range from low to high manufacturing products.

Table 30: Argentina's Top Imports from India
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Exports:

The table below shows Argentina's exports to India. Trade with India has been beneficial for
Argentina with exports reaching a value of $ 2.00 billion in 2015. Crude soya bean oil, petroleum
oils and maize comprises the top exports of Argentina to India.

Table 31: Argentina's Top Exports to India



SECTION  VII
Ease of Doing Business
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Ease of Doing Business:
The World Bank has created an "Ease of Doing Business" index that helps to determine which
economies have a simpler regulatory environment to start and run a business in. The index
ranks economies from 1-189 and a high ranking (1-20) shows that the economy is friendly and
more conducive to new businesses. Argentina ranked 121 in 2016 falling from 117 in 2015. In
2016, Argentina, with the rank of 121, was placed 8th amongst the Latin American countries.
Mexico and Chile dominated the list with a ranking of 38 and 48 respectively.

The index is determined by measuring the economy across ten topics. The table below shows
the ten indicators and their rankings that define the Ease of Doing Business index for Argentina.

According to the Transparency International, Argentina has a score of 32 out of 100 in the
Corruption Perceptions Index and it is estimated that from 1990 to 2013, the Argentine economy
faced a corruption cost of $ 6.2 billion. This index ranks territories based on how corrupt the
public sector of a country is perceived to be. A low score (0-20) shows that the country is really
corrupt whereas a value closer to 100 means that the country is very clean.

Table 32: Ease of Doing Business Indicators
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Foreign Direct Investment:

Argentina ranks fourth in South America in terms of FDI stock and sixth in terms of FDI influx.
Highly skilled workforce and abundant natural resources has attracted a lot of investment into
the country with United States, Spain and France being the top investors in the country. In 2014,
FDI to the country declined amounting to $ 4.5 billion, a 60 percent decline from 2013. However,
in 2015, net FDI inflows increased again reaching a value of $ 11.65 billion.

It has been predicted that the country would experience a boost in FDI in 2016 due to the
business-friendly policies introduced by the government. Investment promotion programs have
also been initiated that range from VAT refunds to sectorial investment incentives.

According to data from Central Bank of Argentina in 2014 the top ten investor countries were

Many foreign companies including Peugeot, General Motors, Telefonica, Wal-Mart and Sony
have invested in the country and some of the major sectors that received investments in 2014
are shown on the next page.

Table 33: Main Investing Countries in Argentina
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Foreign Direct Investment Guidelines:

The Presidential decree governing foreign investment in Argentina states that any foreign
company is allowed to invest in the country without registration or prior government approval
and investment would happen on the same terms as investors domiciled in Argentina. Foreign
firms are also allowed to participate in publicly-financed research and development programs.
There is no declaration required by the foreign firm except for large projects that require the
agreement of the competent ministry. However, the Central bank does place restrictions on the
amount of foreign currency purchased thereby limiting the ability of the investor to remit profits,
dividend or investments out of the country.

International Chamber of Commerce (ICCWBO), Argentine Chamber of Commerce (CAC) and
International Centre for Settlement of Investment Disputes (ICSID) are organizations that help
to oversee the FDI inflows and offer assistance in case of disagreements. Since 1992, Argentina
has been the member of the Multilateral Investment Guarantee Agency, created by the World
Bank Group to promote foreign direct investment (FDI).

Consulates and Business Forums:

Embassy of Pakistan in Argentina
Chancery Address: Olleros 2130, (1426) Buenos Aires, Argentina
Telephone No: (0054-11) 4775-1294, (0054-11) 4773-8081
Fax: (0054-11) 4776-1186
Email: parepbaires@fibertel.com.ar, embajadapakistanmkt@gmail.com
Consular matters related emails should be directed to:
pakistan2130@gmail.com

Embassy of Argentina in Islamabad, Pakistan
House 60, Street 1, F-6/3, Islamabad, Pakistan
Phone: (92) 51 - 843-8120
Fax: (+92) 51 282-5564
Email: epaki@mrecic.gov.ar

Figure 20: Main Invested Sectors in Argentina

Main Invested Sector 2014 (In %)
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