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The Pakistan Business Council: An Overview
The Pakistan Business Council (PBC) is a business policy advocacy platform, established in 2005 by 14 (now 64) of Pakistan’s largest 
private-sector businesses and conglomerates, including multinationals. PBC businesses cover nearly all sectors of the formal economy. It is a 
professionally-run organization headed by a full-time chief executive officer.

The PBC is a not-for-profit entity, registered under Section 42 of the Companies Ordinance 1984. Though it is not required under the law to 
do so, the PBC follows to the greatest extent possible, the Code of Corporate Governance as applicable to listed companies.

The PBC is a pan-industry advocacy group. It is not a trade body nor does it advocate for any specific business sector. Rather, its key advocacy 
thrust is on easing barriers to allow Pakistani businesses to compete in regional and global arenas. The PBC conducts research and holds 
conferences and seminars to facilitate the flow of relevant information to all stakeholders in order to help create an informed view on the major 
issues faced by Pakistan.

The PBC works closely with the relevant government departments, ministries, regulators and institutions, as well as other stakeholders 
including professional bodies, to develop consensus on major issues which impact the conduct of business in and from Pakistan. The PBC has 
submitted key position papers and recommendations to the government on legislation and other government policies affecting businesses. It 
also serves on various taskforces and committees of the Government of Pakistan as well as those of the State Bank, SECP and other regulators 
with the objective to provide policy assistance on new initiatives and reforms.

The PBC’s Founding Objectives:
The major objectives of the PBC as stated in its founding documents are:

• To provide for the formation and exchange of views on any question connected with the conduct of business in and from Pakistan.

• To conduct, organize, set up, administer and manage campaigns, surveys, focus groups, workshops, seminars and field works for carrying 
out research and raising awareness in regard to matters affecting businesses in Pakistan.

• To acquire, collect, compile, analyze, publish and provide statistics, data analysis and other information relating to businesses of any kind, 
nature or description and on opportunities for such businesses within and outside Pakistan.

• To promote and facilitate the integration of businesses in Pakistan into the World economy and to encourage in the development and 
growth of Pakistani multinationals.

• To interact with governments in the economic development of Pakistan and to facilitate, foster and further the economic, social and 
human resource development of Pakistan.

More information on the PBC, its members, and its workings, can be found on its website: www.pbc.org.pk 
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Executive Summary
In December 2013, the EU granted GSP+ status to Pakistan starting from January 1, 2014. Since Turkey has a Customs Union with the EU, the 
assumption was that Pakistan would also have GSP+ access to the Turkish market in line with the concessions offered by the EU to Pakistan. 
However, Turkey refused to extend GSP+ status to Pakistan and in turn proposed a bilateral FTA between the two countries. The Pakistani 
government keeping in view the close relations between the two countries decided not to challenge the Turkish refusal to grant GSP+ status 
to Pakistan and instead to enter into negotiations for signing an FTA. A total of 7 rounds of negotiations have taken place since 2015, with the 
last one held in early 2018. The Pakistan – Turkey Free Trade Agreement is currently under negotiation with the latest stumbling block being 
Turkey’s Request List for preferential access under the FTA which includes preferential access to Pakistan’s auto market Although Turkey is a 
relatively small country with a population of 79.5 million, its economy has seen an average growth rate of 5.0% between 2006 and 2016. On 
the other hand, with a population of 193.2 million in 2016, Pakistan’s GDP growth rate has remained as low as 3.9% per annum during the 
same time. As far as composition of the economy is concerned, 61.0% of Turkey’s GDP is contributed by the services sector. Primary and the 
industrial sectors each contribute 7.0% and 32.0% respectively to the GDP. On the other hand, Pakistan’s service sector contributed 56.0% to 
the GDP in 2016, followed by the primary sector with a share of 24.6% and the industrial sector with a 19.4% share in the GDP.

In terms of GDP in 2016, Turkey ranked 17th with $857.8 billion while Pakistan was ranked 40th with $283.7 billion. Following 2006, Pakistan’s 
GDP growth rate though positive fell sharply but regained an upward trend in 2010; resulting in an average growth of 3.9% per annum. During 
the same period, the Turkish economy underwent a major transformation which resulted in an average growth rate of 5.0% per annum.

Pakistan, in 2016, exported $21 billion worth of goods and imported goods valued at $47 billion, this resulted in a negative trade balance of $26 
billion. The major export destinations for Pakistani goods include the USA, China, the UK and Afghanistan. The major export commodities 
include textile articles, cotton, articles of apparel and cereals. Pakistan import’s most of its products from China, UAE, Indonesia and the 
USA. Imports mainly include mineral fuels, machinery, mechanical appliances, iron and steel and vehicles. On the other hand, Turkish global 
trade totaled $342 billion, out of which exported goods were valued at $143 billion and imported goods  were worth $199 billion; resulting in 
a trade deficit of $56 billion in 2016. Major Turkish export markets included Germany, the UK, Iraq and Italy, and import markets included 
China, Germany, Russia and the US in 2016. Turkey’s top global exports covered vehicles, machinery, mechanical appliances, pearls and 
articles of apparel. While top imports included machinery, mechanical appliances, mineral fuels, vehicles and iron and steel, almost the same 
as Pakistan’s top global imports.

As of 2016, bilateral trade between Pakistan and Turkey was in Turkey’s favor. Bilateral trade between the two countries amounted to $0.5 
billion in 2016. Pakistan’s exports to Turkey totaled $237 million while imports totaled $260 million, resulting in a trade deficit of $23.2 million. 
Pakistan’s major exports to Turkey were mainly dominated by denim, cotton yarn and polyethylene terephthalate. In contrast, Pakistan’s major 
imports from Turkey composed of milk and cream, medicaments, machinery and transformers. Trade between the two countries is minimal 
considering the indicative trade potential. Pakistan’s potential exports of the top 10 commodities to Turkey at HS-06 Level was $1.6 billion 
while the potential imports from Turkey at HS-06 Level for the top 10 items was $2.3 billion. Pakistan has the potential to increase its exports 
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of instruments and appliances, cotton yarn, denim and etc. to Turkey. On the other hand, Turkey can increase the export of motor cars, 
medicaments, products of iron or steel, tyres and etc. to Pakistan. 

The bilateral revealed comparative advantage (BRCA) for Pakistan’s top 10 exports to Turkey at HS-06 Level implies that Pakistan has a 
comparative edge in commodities like textile materials, cotton yarn, denim and rice. The BRCA for Turkey’s top 10 exports to Pakistan at HS-
06 Level reveals that Turkey’s comparative advantage lies in products such as aero planes, milk and cream, carpets, cotton yarn, pulley tackle 
and hoists and etc.

Furthermore, to evaluate the impact of a hypothetical FTA on Turkey’s exports given Pakistan reduces all tariffs for Turkey to 0% as well as an 
impact on Pakistan’s exports given Turkey reduces all tariffs for Pakistan to 0% in 2016, a trade and tariff simulation was conducted. The results 
of the simulation for the top 50 commodities at HS-06 Level reveals that Pakistan’s exports to Turkey would increase by 22%, while, Turkey’s 
exports to Pakistan would increase by 47%. This indicates that once the FTA between both the countries has been signed, Turkey will benefit 
more than Pakistan.

This study includes brief analysis on the Turkish Textile, Automotive and Spare Parts Sector, along with an analysis of the Pakistan’s Textile 
Sector. Turkish textile sector contributes 18.4% to Turkey’s total export revenue. A major proportion of Turkish textile exports consist of 
articles of apparel and clothing accessories, they contribute a total of 56.4% of Turkey’s total textile and clothing exports in 2016. The top export 
markets in 2016 included Germany, the UK, Spain, Italy, North America, the US, Netherlands, France, Bulgaria and Poland. In order to protect 
Turkey’s domestic industry and to promote Turkish brands, the Turkish government along with Ministry of Economy, Turkish Exporters 
Assembly (TIM), Apparel Exporters Association (ITKIB) and Istanbul Textile  has developed a scheme knows as ‘TURQUALITY®’. It is the 
only state supported branding program which identifies leading Turkish bands that have potential on a global basis. As of 2011, 87 brands of 
77 companies were supported within the Turquality project while 31 brands of 28 companies were supported within the Brand project. Turkish 
government further plans to reach $500 billion export volume through TURQUALITY® by 2023. The Pakistan textile industry contributes 60% 
to Pakistan’s exports earning and 8.5% to GDP, along with 40% employment of the industrial labor force.

Turkey is one of the largest manufacturing countries in the world. It is also the 1st light commercial vehicle and bus manufacturer in the 
European Union with 0.2 million people employed in the automotive sector. Turkish Automotive exports totaled to $15.1 billion in 2016 and 
major export markets included Italy, France, the UK, Germany, Spain, Slovenia, Belgium etc. Furthermore, there exists high export potential in 
the Turkish spare parts sector. In 2016, export volume of the spare parts sector amounted to $8.9 billion. Turkey’s rate of motorization in 2016 
was 196.3 vehicles per 1,000 inhabitants while Pakistan’s rate of motorization in the same year was 17.0 vehicles per 1,000 inhabitants, which 
indicates market development for Pakistan in the years to come.

Lastly, to ensure a beneficial FTA rather than a detrimental one, negotiations must include preventive clauses to ensure that antidumping does 
not apply on certain export items that hold great potential revenues.
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Below is the explanation of some economic tools used in this study. These include Trade Complementarity Index, Trade Potential and Tariff 
& Trade Simulation. The official definitions, calculations and formulae used in this study were also taken from the sources mentioned above, 
unless otherwise stated. 

Trade Complementarity Index: 

It assesses how well a country’s export portfolio matches another countries import products. The value of trade complementarity ranges from 0 
to 1, where 0 indicates no complementarity and 1 indicates a perfect match. The higher the trade complementarity index, the higher the benefit 
that can be derived from tariff concessions by the exporting country.

Trade Potential: 
 
It allows us to identify the scope of increasing bilateral trade. It measures the additional trade that exists between two countries. 
(Note: All trade potential calculations in this report are exclusive of petroleum products i.e. HS Code 27). 

Tariff and Trade Simulation:

The ex-ante impact of an FTA is analyzed from both Pakistan’s and Turkey’s perspective by carrying out Tariff and Trade Simulation. Substitution 
and supply elasticities are fixed at 1.5 and 99 respectively, while the price is fixed at 0. It is assumed that the bilateral FTA will result in reduction 
of all tariffs to zero. The resulting exports are then predicted for both Pakistan and Turkey.
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INTRODUCTION 
The Pakistan – Turkey Free Trade Agreement (FTA) is currently under-negotiation. The negotiations began in Ankara, Turkey in October 
2015. Pakistan and Turkey have always shared a very close strategic relationship. In order to strengthen this relationship, the officials of both 
the countries have met to discuss the possibility of signing an FTA.

Trade relations between Turkey and Pakistan date back to 1959 when a Turkish trade delegation visited Pakistan. On 22nd July 1964 both 
countries along with Iran formed the Regional Cooperation for Development (RCD) organization with the aim to increase intra-regional 
trade. Although trade among the three countries improved, it still remained below 2% of their aggregate GDP. RCD was dissolved in 1979.
 
During the 1970’s and 1980’s, several agreements between Pakistan and Turkey were signed in order to strengthen economic cooperation 
and to increase bilateral trade. Pakistan and Turkey also formed an Economic Cooperation Organization (ECO) with Iran in 1985 with a 
purpose similar to that of RCD. At various forums, both Pakistan and Turkey have reiterated their commitment to working towards the 
realization of their trade potential. Turkey since 1995 has had a customs union with the EU, the customs union agreement covers industrial 
and processed agricultural goods. In December 2013, the EU granted Pakistan GSP+ Status. Under the terms of the Turkish – EU customs 
union agreement of 1995, Pakistan wanted to secure GSP+ status from Turkey as well, however, due to the latter’s reluctance, the countries 
reached a compromise and agreed to negotiate a bilateral FTA. During the fourth meeting of the High Level Strategic Cooperation Council 
in February 2015, a decision to initiate negotiations for a Pakistan – Turkey Free Trade Agreement (PTFTA) was taken. The first round of 
negotiations for the proposed FTA were carried out in October 2015. Since then a total of 7 rounds of negotiations have taken place with the 
last one held in early 2018. 
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 Pakistan Turkey
 2009 2016 2009 2016

ECONOMIC INDICATORS

GDP  (Constant 2010 US$) (Billion) 174.6 227.8 711.5 1,122.5

GDP growth  
(Annual %) 2.8 5.5 -4.7 3.2

GDP per capita (Current US$) 1,006.6 1,443.6 9,036.3 10,862.6

Exchange rate 
(LCU per US$, period average) 81.7 104.8 1.5 3.0

Inflation, consumer prices 
 (Annual %) 13.6 3.8 6.3 7.8

Trade (% of GDP) 32.1 25.1 45.9 46.8

SOCIAL INDICATORS

Population (Million) 167.1 193.2 71.3 79.5

Population growth (%) 2.1 2.0 1.3 1.6

Age dependency ratio  
(% of working-age population) 69.3 65 52.3 49.8

 Infant Mortality rate  
(Per 1,000 live births) 75 64.2 17.5 10.9

Table 1: Economic & Social Indicators (2009 & 2016)

Table 1 illustrates a comparison of Pakistan’s and Turkey’s economic and social indicators over time. Pakistan is a larger country in terms of 
population and is classified as a lower-middle income country. Turkey on the other hand is classified as an upper-middle income country.

In the context of bilateral trade, Turkey trades five times higher than Pakistan. Turkey’s bilateral trade is worth $342 billion, while Pakistan’s 
bilateral trade was worth $68 billion in 2016. Moreover, Turkey has a higher openness to trade index1 of 46.8% compared to 25.1% for Pakistan 
in 2016. 

1 Openness to Trade/Trade (% of GDP): It is calculated by dividing the aggregate value of imports and exports over a period by the gross domestic product for 
the same period.
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Gross Domestic Product (GDP)  

According to the World Bank, Turkey ranked 17th with $857.75 billion and Pakistan ranked 40th with $283.66 billion in terms of GDP in 2016. 
Economic growth for Turkey has proved remarkably healthy given the adverse circumstances of the past few years which have included four 
national elections, wars across the southern border, severe domestic tensions in the Eastern regions, trade restrictions with Russia, inflow of 
millions of refugees and the financial crisis.

As shown in Figure 2, the increasing gap between Turkey and Pakistan’s GDP per capita reflects the economic situation of both the countries. 
The Pakistani economy has shown a volatile pattern of growth for the past decade with an average growth rate of 3.9% per annum. Pakistan’s 
GDP growth rate fell sharply from 2006 onwards but regained growth in 2010, however, the average is only 3.9%. During the same period, the 
Turkish economy underwent a major transformation which resulted in an average growth rate of 5.0% per annum. 

 
 

Figure 2: GDP growth (Annual %) (2006-2016)Figure 1: Gross Domestic Product (GDP) (2016)
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GDP Composition

 

Figure 3: Pakistan’s GDP Composition (2016) Figure 4: Turkey’s GDP Composition (2016)

Figures 3 and 4 shows sector-wise GDP Composition of Pakistan and Turkey in 2016. Pakistan’s services sector contributed 56.0% to the 
GDP in 2016, the contribution of the services sector in Turkey was 61.0% in the same year. However, the major difference between the two 
economies is the contribution of the primary sector to GDP. While Pakistan’s primary sector contributed 24.6% to the GDP in 2016, the 
contribution in Turkey of the primary sector was only 7.0%. 

With a share of 32.0% by industry in its GDP, Turkey is a much more industrialized economy as compared to Pakistan where the contribution 
of industry was 19.4% to the GDP.
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Inflation
 
One of the most important factors that brings volatility in exchange rate is inflation; higher inflation negatively affects the exchange rate 
leading to depreciation in the value of the currency. Inflation reached its highest point for both Pakistan and Turkey in 2008 at 20.3% and 
10.4% respectively. Whereas, it reached its lowest point in the following year for Turkey at 6.3% and for Pakistan in 2015 at 2.5%.
 

Figure 5: Inflation (%) (2006-2016)
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Figure 6: Exchange Rate Comparison (2006-2016)

Figure 6 shows the period average exchange rate, of the Turkish Lira (TRY) and the Pakistani Rupee (PKR) against the US dollar. Evident from 
the figure, both currencies have depreciated over the last decade, the Lira however, depreciated by 114% compared to the Rupee depreciating 
by 74%. Despite that, the Rupee is much weaker than the Lira and this observation depicts overall strength of the economies. 

As of 2016, Tukey had total reserves (excluding gold) worth $92.1 billion, compared to Pakistan’s $19.7 billion. The difference in reserves is a 
major reason for explaining explain the variations in exchange rates of both the countries. Theoretically, since the PKR is weaker than the Lira, 
it implies that Pakistani products should be price competitive in Turkey, whereas the stronger Lira would be a hindrance for the Turkish goods 
in the Pakistani market. Pakistan being a net-importer has been running a current account deficit for more than two decades now.

Turkey, in recent years has been plagued with internal as well as regional turbulence. The un-rest in the nearby middle-east, skirmishes with 
the Kurds, and the internal political and law & order situation have all taken a toll on the Lira. The instability has caused foreign investment to 
slow down in Turkey leading to a weaker Lira.
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Pakistan’s Global Trade

Figure 7: Pakistan’s Global Trade (2009-2006)

Over a period of 7 years, there has not been much of an increase in Pakistan’s exports to the world, however imports have consistently increased 
resulting in the highest trade deficit of $26 billion in 2016. The trade deficit widened by 86%, from $14 billion in 2009 to $26 billion in 2016.



10

Major Trade Products

Figure 9: Pakistan’s Top 10 Import Products (HS-02 Level) (2009 & 2016)Figure 8: Pakistan’s Top 10 Export Products (HS-02 Level) (2009 & 2016)

In 2016, Pakistan’s top 10 export products at HS-02 level accounted for 77% of its total exports, and its top 10 export partners accounted for 
62% of its total exports. On the other hand, Pakistan’s top 10 import products accounted for 69% of its total imports and its top 10 import 
partners accounted for 70% of its total imports. Pakistan’s major export markets are the USA and China & its major import markets are China 
and the UAE. 
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At HS-06 Level, Rice (HS-100630) is the leading export of Pakistan. It contributed 7% to Pakistan’s total exports in 2016. In comparison to 
2009, the most noticeable increase was in ‘Men’s or boy’s ensembles of cotton’ (HS-620322) and ‘Wheat or meslin flour’ (HS-110100), with 
exports increasing by more than 4,119% and 19,100% respectively. The decline in ‘Men’s or boy’s shirts of cotton, knitted or crocheted’ (HS-
610510) is also prominent with exports declining to $209.9 million in 2016 from $285.1 million in 2009. 

Pakistan’s Top 25 Exports (HS-06 Level)
Code Product Description 2009 2016

TOTAL All products 17,554.7 20,533.8

100630 Semi-milled or wholly milled rice, whether or not polished or glazed 1,636.7 1,418.9

520512 Single cotton yarn, of uncombed fibres, containing >= 85% cotton by weight and with a linear . . . 548.6 811.0

630260 Toilet linen and kitchen linen, of terry towelling or similar terry fabrics of cotton (excluding . . . 632.0 777.1

630231 Bedlinen of cotton (excluding printed, knitted or crocheted) 657.3 773.3

620322 Men’s or boys’ ensembles of cotton (excluding knitted or crocheted, ski ensembles and swimwear) 16.8 708.8

630239 Bedlinen of textile materials (excluding of cotton and man-made fibres, printed, knitted or . . . 407.5 651.9

630210 Bedlinen, knitted or crocheted 541.2 606.9

620342 Men’s or boys’ trousers, bib and brace overalls, breeches and shorts, of cotton (excluding . . . 535.2 543.9

520942 Denim, containing >= 85% cotton by weight and weighing > 200 g/m², made of yarn of different . . . 197.3 461.8

630710 Floorcloths, dishcloths, dusters and similar cleaning cloths, of all types of textile materials 246.6 384.9

620462 Women’s or girls’ trousers, bib and brace overalls, breeches and shorts of cotton (excluding . . . 220.4 366.2

901890 Instruments and appliances used in medical, surgical or veterinary sciences, n.e.s. 233.0 326.0

420310 Articles of apparel, of leather or composition leather (excluding clothing accessories, footware . . . 348.8 298.0

252329 Portland cement (excluding white, whether or not artificially coloured) 386.6 293.4

610590 Men’s or boys’ shirts of textile materials, knitted or crocheted (excluding of cotton or man-made . . . 170.9 252.5

100640 Broken rice 127.8 251.9

220710 Undenatured ethyl alcohol, of actual alcoholic strength of >= 80% 13.9 221.8

610510 Men’s or boys’ shirts of cotton, knitted or crocheted (excluding nightshirts, T-shirts, singlets . . . 285.1 209.9

610910 T-shirts, singlets and other vests of cotton, knitted or crocheted 260.3 205.1

420329 Gloves, mittens and mitts, of leather or composition leather (excluding special sports gloves) 111.6 187.6

520812 Plain woven fabrics of cotton, containing >= 85% cotton by weight and weighing > 100 g to 200 . . . 73.4 183.9

110100 Wheat or meslin flour 0.9 172.8

520932 Woven fabrics of cotton, containing >= 85% cotton by weight and weighing > 200 g/m², in three-thread . . . 57.2 167.0

950662 Inflatable balls 118.4 163.6

610349 Men's or boys' trousers, bib and brace overalls, breeches and shorts of textile materials, . . . 45.3 159.1

Table 2: Pakistan’s Top 25 Exports (HS-06 Level) (USD Million)
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The top 25 imports at HS-06 Level accounted for 39.5% of Pakistan’s total imports. The top three imports accounted for 16% of the total 
imports in 2016. These top three imports include ‘Medium oils and preparations’ (HS-271019), ‘Light oils and preparations’ (HS-271012) and 
‘Petroleum oils’ (HS-270900). Apart from these products, palm oil, telephones and cotton were also significant imports in 2016.

Pakistan’s Top 25 Imports (HS-06 Level)
Code Product Description 2009 2016

TOTAL All products 31,583.7 46,998.3

271019 Medium oils and preparations, of petroleum or bituminous minerals, not containing biodiesel, . . . 4,818.9 3,532.1

271012 Light oils and preparations, of petroleum or bituminous minerals which >= 90% by volume "incl. . . . 0.0 2,217.5

270900 Petroleum oils and oils obtained from bituminous minerals, crude 3,132.9 1,983.0

151190 Palm oil and its fractions, whether or not refined (excluding chemically modified and crude) 953.9 1,629.6

271111 Natural gas, liquefied 0.0 849.8

851712 Telephones for cellular networks "mobile telephones" or for other wireless networks 184.7 707.6

520100 Cotton, neither carded nor combed 480.4 580.5

720449 Waste and scrap of iron or steel (excluding slag, scale and other waste of the production of . . . 269.7 571.1

854140 Photosensitive semiconductor devices, incl. photovoltaic cells whether or not assembled in . . . 2.5 493.7

090240 Black fermented tea and partly fermented tea, whether or not flavoured, in immediate packings . . . 221.6 480.2

310530 Diammonium hydrogenorthophosphate "diammonium phosphate" . . . 364.9 473.0

120510 Low erucic acid rape or colza seeds "yielding a fixed oil which has an erucic acid content . . . 279.4 464.4

720441 Turnings, shavings, chips, milling waste, sawdust, filings, trimmings and stampings of iron . . . 330.7 426.1

870321 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 113.7 402.1

890800 Vessels and other floating structures for breaking up 281.4 389.8

390210 Polypropylene, in primary forms 271.8 384.9

120110 Soya bean seed, for sowing 0.0 383.4

850231 Generating sets, wind-powered 0.1 380.4

722530 Flat-rolled products of alloy steel other than stainless, of a width of >= 600 mm, not further . . . 0.0 369.1

850239 Generating sets . . . 258.6 329.9

870322 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 203.5 326.0

071310 Dried, shelled peas "Pisum sativum", whether or not skinned or split 29.4 325.7

300490 Medicaments consisting of mixed or unmixed products for therapeutic or prophylactic purposes, . . . 228.0 318.5

841182 Gas turbines of a power > 5.000 kW (excluding turbojets and turbopropellers) 133.2 318.0

270119 Coal, whether or not pulverised, non-agglomerated (excluding anthracite and bituminous coal) 465.6 308.6

Table 3: Pakistan’s Top 25 Imports (HS-06 Level) (USD Million)
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Pakistan - Turkey FTA

Major Trading Partners

Figure 10: Pakistan’s Top 10 Export Markets (2009-2016)

Figure 11: Pakistan’s Top 10 Import Markets (2009-2016)
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Turkey’s Global Trade

Figure 12: Turkey’s Global Trade (2009-2016)

Turkey’s trade deficit was $56 billion in 2016. Turkey’s total exports to the world in 2016 were $143 billion while imports totaled $199 billion. 
Turkey is heavily dependent on energy imports as reflected in the trade deficit figures for 2011 & 2013 when global oil prices were high. 
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Pakistan - Turkey FTA

Major Trade Products 

Figure 14: Turkey’s Top 10 Import Products (HS-02 Level)
 (2009 & 2016)

Figure 13: Turkey’s Top 10 Export Products (HS-02 Level) 
(2009 & 2016)

Figures 13 and 14 above show Turkey’s top 10 global export and import products (2009 & 2016). These products accounted for 61% and 70% 
in Turkey’s total exports and imports in 2016.The top 10 export partners contributed 51% of the total exports while the top 10 import partners 
accounted for 58% of the total imports. Turkey’s major export markets in 2016 included Germany and the UK, and its major import markets 
were China and Germany. 



16

Table 4 lists Turkey’s top 25 exports at HS-06 Level for 2009 & 2016. At HS-06 Level, Turkey’s top export ‘Gold’ (HS-710812) contributed 4.2% 
to total export revenue in 2016. The second largest export component was ‘Motor Vehicles’ (HS-870421), followed by ‘Articles of jewellery’ 
(HS-711319). 

Turkey’s Top 25 Imports (HS-06 Level)
Code Product Description 2009 2016

TOTAL All products 11,3883.2 15,7055.4

710812 Gold, incl. gold plated with platinum, unwrought, for non-monetary purposes. . . 2,070.4 6,605.8

870421 Motor vehicles for the transport of goods, with compression-ignition internal combustion. . . 2,955.1 4,368.7

711319 Articles of jewellery and parts thereof, of precious metal other than silver, whether or not . . . 1,444.1 4,035.0

870322 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 1,677.1 3,116.8

721420 Bars and rods, of iron or non-alloy steel, with indentations, ribs, groves. . . 3,265.4 2,468.5

999999 Commodities not elsewhere specified 1,599.2 2,342.1

271012 Light oils & preparations, of petroleum or bituminous minerals which >= 90% by volume. . . 0.0 2,062.6

870340 Motor cars and other motor vehicles principally designed for the transport of <10 persons, . . . 0.0 1,983.9

870323 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 1,630.7 1,974.9

870331 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 1,961.7 1,787.4

570242 Carpets and other floor coverings, of man-made textile materials, woven. . . 911.8 1,758.7

610910 T-shirts, singlets and other vests of cotton, knitted or crocheted 1,920.8 1,654.3

870210 Motor vehicles for the transport of >= 10 persons, incl. driver, with compression-ignition . . . 843.0 1,608.6

271019 Medium oils and preparations, of petroleum or bituminous minerals. . . 2,435.6 1,604.3

870332 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 935.7 1,549.0

852872 Reception apparatus for television, colour . . . 1,708.7 1,426.1

870321 Motor cars and other motor vehicles principally designed for the transport of persons, incl. . . . 0.0 1,385.8

620462 Women's or girls' trousers, bib and brace overalls, breeches and shorts of cotton (excluding . . . 1,041.3 1,357.2

870899 Parts and accessories, for tractors, motor vehicles for the transport of ten or more persons, . . . 750.9 1,321.8

854449 Electric conductors, for a voltage <= 1.000 V, insulated, not fitted with connectors, n.e.s. 1,100.0 1,293.3

610990 T-shirts, singlets and other vests of textile materials, knitted or crocheted (excluding cotton) 834.7 1,222.8

840999 Parts suitable for use solely or principally with compression-ignition internal combustion . . . 957.7 1,094.9

080222 Fresh or dried hazelnuts or filberts "Corylus spp.", shelled 892.3 1,069.0

110100 Wheat or meslin flour 596.3 1,052.8

Table 4: Turkey’s Top 25 Exports (HS-06 Level) (USD Million)
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Pakistan - Turkey FTA

The table below shows Turkey’s top 25 import commodities at HS-06 Level for 2009 & 2016. The largest component at six-digit level with 9% 
share was ‘Commodities not elsewhere specified’ (HS-999999), followed by ‘Gold’ (HS-710812) in 2016.

Turkey’s Top 25 Imports (HS-06 Level)
Code Product Description 2009 2016

TOTAL All products 185,544.3 233,791.7

999999 Commodities not elsewhere specified 24,383.8 22,588.3

710812 Gold, incl. gold plated with platinum, unwrought, for non-monetary purposes. . . 2,495.1 16,576.3

271019 Medium oils and preparations, of petroleum or bituminous minerals. . . 9,636.3 8,915.3

720449 Waste and scrap of iron or steel. . . 7,118.4 6,056.7

870332 Motor cars & other motor vehicles principally designed for the transport of persons. . . 2,472.3 3,912.7

270112 Bituminous coal, whether or not pulverised, non-agglomerated 1,009.2 3,786.2

854140 Photosensitive semiconductor devices. . . 50.9 3,566.2

851712 Telephones for cellular networks "mobile telephones" or for other wireless networks 1,303.6 2,833.9

740311 Copper, refined, in the form of cathodes and sections of cathodes 2,515.8 2,408.6

300490 Medicaments consisting of mixed or unmixed products for therapeutic. . . 2,496.3 2,143.6

390210 Polypropylene, in primary forms 1,452.4 2,117.6

840820 Compression-ignition internal combustion piston engine "diesel or semi-diesel engine”. . . 1,772.7 2,108.2

880240 Aeroplanes and other powered aircraft of an of an unladen weight > 15000 kg. . . 2,204.1 2,000.9

520100 Cotton, neither carded nor combed 1,720.0 1,676.3

271119 Gaseous hydrocarbons, liquefied, n.e.s. (excluding natural gas, propane, butane, ethylene, . . . 2,272.9 1,584.4

870840 Gear boxes and parts thereof, for tractors, motor vehicles for the transport of ten or more . . . 862.3 1,564.2

760110 Aluminium, not alloyed, unwrought 1,070.5 1,528.8

870331 Motor cars & other motor vehicles principally designed for the transport of persons. . . 1,239.6 1,522.9

870322 Motor cars & other motor vehicles principally designed for the transport of persons. . . 1,102.7 1,466.7

852990 Parts suitable for use solely or principally with transmission and reception apparatus for . . . 132.8 1,312.1

890392 Motor boats and motor yachts, for pleasure or sports (other than outboard motor boats) 24.6 1,252.8

870323 Motor cars & other motor vehicles principally designed for the transport of persons. . . 1,452.1 1,231.5

720839 Flat-rolled products of iron or non-alloy steel, of a width of >= 600 mm, in coils, simply . . . 1,046.7 1,205.5

851762 Machines for the reception, conversion and transmission or regeneration of voice. . . 647.6 1,090.7

390110 Polyethylene with a specific gravity of < 0,94, in primary forms 724.4 1,075.6

Table 5: Turkey’s Top 25 Imports (HS-06 Level) (USD Million)
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Major Trading Partners

Figure 15: Turkey’s Top 10 Export Markets (2009-2016)

Figure 16: Turkey’s Top 10 Import Markets (2009-2016)
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Pakistan - Turkey FTA

Pakistan – Turkey Bilateral Trade

Trade Overview 

Pakistan’s imports from Turkey have increased by 62% since 2011, while Pakistan’s exports to Turkey have exhibited a downward trend in the 
same period. In 2016, Pakistan’s exports to Turkey were $236.87 million while imports totaled $260.08 million, resulting in a trade deficit of 
$23.21 million which was the highest of all years for Pakistan’s bilateral trade with Turkey. 

One of reasons being quoted for Pakistan’s exports to Turkey stagnating between 2015 & 2016 is the additional duties imposed by Turkey on 
its foreign imports on all countries including Pakistan.    

Figure 17: Pakistan’s Trade with Turkey (2009-2016) (USD Million)
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Pakistan’s exports and imports to Turkey have been superimposed by the imports and exports of Turkey to the world in the figures given below 
to better assess the bilateral trade trends.
 

Pakistan’s exports to Turkey were lowest in 2015. Exports declined after having reached their peak in 2011 when anti-dumping duties were 
applied by Turkey on wall split air-conditioners units from Pakistan and global safeguard measures were applied on polyethylene terephthalate, 
cotton fabrics and readymade fabrics.
 
Exports further reduced in 2014 as anti-dumping duties were placed on yarn of man-made or synthetic or artificial staple fibers from Pakistan.
 
A declining trend in Turkey’s overall imports since 2013 has also impacted Pakistan’s exports to Turkey.
 

Figure 18: Exports of Pakistan to Turkey & Turkey’s Global Imports (2009-2016)
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Pakistan - Turkey FTA

As shown in Figure 19, during the years when Turkey increased its overall exports to the world, Pakistan’s imports from Turkey also grew. 
Imports from Turkey were highest in 2016 and lowest in 2013 with $150.5 million and $260.1 million respectively. 

As evident from both the graphs, although Pakistan’s exports to Turkey faced large fluctuations, the imports from Turkey remained relatively 
steady. 
 

Figure 19: Imports of Pakistan from Turkey & Turkey’s Global Exports (2009-2016)
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Importance of Bilateral Trade 

The figure given below shows the importance of bilateral trade for both the countries i.e. Turkey’s share in Pakistan’s exports and imports 
as well as Pakistan’s share in Turkey’s exports and imports. Pakistan’s trade with Turkey as a percentage of its trade with the world is more 
substantial than Turkey’s trade with Pakistan as a percentage of its trade with the world. 

Figure 20: Importance of Bilateral Trade in Pakistan
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Pakistan - Turkey FTA

Discrepancies in Bilateral Trade Data
 
There is discrepancy in reported trade data and this discrepancy continues to grow. According to Pakistan, exports to Turkey in 2016 amounted 
to $237 million while imports totaled $260 million. Turkey, on the other hand reports imports from Pakistan at $263 million and exports at 
$347 million. This shows a total of about $113 million of unaccounted for trade in 2016. To conclude, Turkey’s reported data is much higher 
in terms of both, imports and exports.

Figure 21: Discrepancy in data of Pakistan’s Exports to Turkey

Figure 21 depicts Pakistan’s exports to Turkey as recorded by both the countries. It shows a cut down in discrepancy from $75.1 million in 
2015 to 26.5 million in 2016. According to the data recorded by Pakistan at HS-02 Level, Pakistan records a much greater value than turkey in 
Cotton (HS-52), Textile articles (HS-63) and Cereals (HS-10). 
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The reported data in Figure 22 shows a greater difference in Turkey’s exports to Pakistan as recorded by both the countries. The discrepancy 
has increased from $83.9 million in 2015 to $86.9 million in 2016. In context to turkey’s records at HS-02 Level, Machinery (HS-84), Electrical 
machinery (HS-85), Cotton (HS-52), Chemical products (HS-38), Vehicles (HS-87), Furniture (HS-94), Glass & glassware (HS-70), Tanning 
extracts (HS-32), Man-made filaments (HS-54) and Wadding (HS-56) were the commodities with the highest level of discrepancies.

Figure 22: Discrepancy in data of Pakistan’s Exports to Turkey
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Pakistan - Turkey FTA

Trade Products

The following tables show Pakistan’s top five exports to and imports from Turkey at HS-02 level along with tariffs applied by both Turkey and 
Pakistan:

Code Product Description Pakistan’s Exports to 
Turkey ($ Million)

Share in Total Exports 
to Turkey (%)

Share in Total Exports 
to the World (%)

Average tariff applied 
by Turkey to Pakistan

All products 236.87 100 1.15

Top five products 191.68 80 0.93

52 Cotton 138.47 58 3.96 4

39 Plastics and articles thereof 21.34 9 7.99 1

63 Other made-up textile articles; sets; worn 
clothing and worn textile articles; rags 19.92 8 0.52 8

10 Cereals 7.09 3 0.41 91

62 Articles of apparel and clothing accessories… 4.85 2 0.22 9

Table 6: Top 5 Exports of Pakistan to Turkey (HS-02 Level) (2016) (USD Million)

Code Product Description Pakistan's Imports 
from Turkey ($ Million)

Share in Total Imports 
from Turkey (%)

Share in Total Imports 
from the world (%)

Average Tariff applied 
by Pakistan to Turkey

All products 260.08 100 0.55

Top five products 134.54 52 0.29

84 Machinery, mechanical appliances, nuclear 
reactors, boilers; 64.89 25 0.01 9

85 Electrical machinery and equipment and parts 
thereof; 24.07 9 0.01 14

04 Dairy produce; birds' eggs; natural honey; edible 
products 20.79 8 0.10 19

39 Plastics and articles thereof 15.39 6 0.01 14

73 Articles of iron or steel 9.41 4 0.01 17

Table 7: Top 5 Imports of Pakistan from Turkey (HS-02 Level) (2016) (USD Million)

As compared to 2015, the share of Cotton (HS-52) in exports to turkey increased from 53% to 58% in 2016. With a tariff rate of 4% applied 
on Pakistan, Cotton (HS-52) made up more than half of Pakistan’s total exports to Turkey. More diversity has been seen in Pakistan’s imports 
from Turkey. The share of Machinery, mechanical appliances (HS-84) in imports from turkey increased from 19% in 2015 to 25% in 2016 with 
a tariff of 9%, while electrical machinery (HS-85) and plastics and articles thereof (HS-39) remained roughly the same.
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Pakistan’s Top 10 Exports to Turkey at HS-06

Table 8 shows Pakistan’s top 10 exports at HS-06 to Turkey from 2009 to 2016 along with tariff rates applied by Turkey on Pakistan.

Code Product Description 2009 2010 2011 2012 2013 2014 2015 2016

Change 
over 
the 

period 
(value)

Change 
over the 
period 

(%)

Tariff 
Applied 

on 
Pakistan

TOTAL All products 407.12 644.12 755.91 416.04 406.96 391.08 235.44 236.87 -170.25 -41.82

520942
Denim, containing >= 85% cotton by 
weight and weighing > 200 g/m², made 
of yarn of different . . .

47.62 79.61 114.94 68.46 67.42 61.12 51.09 64.56 16.93 35.56 6.00

520532
Multiple “folded” or cabled cotton yarn, 
of uncombed fibres, containing >= 
85% cotton by weight . . .

8.54 5.45 17.42 10.47 18.97 26.10 17.88 22.86 14.32 167.73 3.00

390760 “Polyethylene terephthalate”, in primary 
forms 25.12 80.25 101.32 80.89 74.67 31.04 19.52 18.56 -6.56 -26.10 -

630629 Tents of textile materials 0.07 0.08 0.13 0.91 1.11 6.93 0.63 9.38 9.31 13304.29 10.00

100630 Semi-milled or wholly milled rice, 
whether or not polished or glazed 15.86 50.87 46.44 6.66 7.85 11.64 5.54 6.80 -9.06 -57.10 45.00

520522
Single cotton yarn, of combed fibres, 
containing >= 85% cotton by weight 
and with a linear . . .

4.26 7.14 8.15 7.60 6.77 5.62 5.37 6.14 1.89 44.32 3.00

520621
Single cotton yarn containing 
predominantly, but < 85% cotton by 
weight, of combed fibres and . . .

0.00 0.11 0.00 0.00 0.00 0.00 0.81 5.80 5.80 3.00

520819
Woven fabrics of cotton, containing >= 
85% cotton by weight and weighing 
<= 200 g/m², unbleached . . .

17.29 13.44 13.80 15.14 8.33 18.37 6.64 5.61 -11.68 -67.55 6.00

520512
Single cotton yarn, of uncombed fibres, 
containing >= 85% cotton by weight 
and with a linear . . .

4.35 6.98 18.39 3.51 9.88 23.07 7.45 5.32 0.97 22.30 3.00

630690
Camping goods of textile materials 
(excluding tents, awnings and 
sunblinds, sails, pneumatic . . .

0.00 0.00 0.00 0.00 0.00 0.47 0.00 4.69 4.69 10.00

Table 8: Top 10 Exports of Pakistan to Turkey (HS-06 Level) (USD Million) (2009-2016)
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Pakistan - Turkey FTA

Pakistan’s exports to Turkey have declined over the last few years. Exports to Turkey in 2016 were mainly dependent on Denim (HS-520942), 
Cotton yarn (HS-520532) and Polyethylene terephthalate (HS-390760). The top 10 exports at HS-06 to Turkey contributed 63% to Pakistan’s 
total exports to Turkey, amongst them Denim (HS-520942) was the top export product in 2016 with a 27% export share and a 6% tariff in 2016.

	 Among the top 10 export commodities, “Tents of textile materials” (HS-630760) has shown the highest growth rate of 13,304.3% 
with a 10% tariff rate. The sharp rise in exports for this category can be explained as the consequence of influx of Syrian refugees into 
Turkey post the start of the Syrian Crisis in 2011.

	 Three products with the highest tariff rates from the above-mentioned exports include “Semi milled of wholly milled rice” (HS-
100630), “Tents of textile materials” (HS-630760) and “Camping goods of textile materials” (HS-630690) with 45%, 10% and 10% 
tariff, respectively.
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Pakistan’s Top 10 Imports from Turkey at HS-06
 
Pakistan’s imports from Turkey have been on an increasing trend since 2009 with the exception of 2013. Top imported products by Pakistan 
include Milk and cream (HS-040210), Medicaments (HS-300490), Machinery equipment (HS-841989), Transformers (HS-850434), & Sanitary 
towels (HS-961900). The table below shows the top 10 products Pakistan imported from Turkey over the period 2009-2016, along with tariff 
rates (2016) applied by Pakistan on Turkey.

Code Product Description 2009 2010 2011 2012 2013 2014 2015 2016

Change 
over 
the 

period 
(value)

Change 
over the 
period 

(%)

Tariff 
Applied 

on 
Turkey

TOTAL All products 152.15 155.70 160.11 189.04 150.46 192.86 205.23 260.08 107.92 70.93

040210 Milk and cream in solid forms. . . 0.00 0.00 10.08 0.00 0.94 0.83 4.94 18.17 18.17 20.00

300490
Medicaments consisting of mixed or 
unmixed products for therapeutic or 
prophylactic purposes, . . .

0.09 0.10 0.11 0.07 0.08 0.53 0.46 8.39 8.31 9547.13 14.00

841989
Machinery, plant or laboratory 
equipment, whether or not electrically 
heated, for the treatment . . .

0.01 0.00 0.55 0.06 0.16 0.49 1.43 6.69 6.68 66810.00 20.00

850434 Transformers having a power handling 
capacity > 500 kVA 0.03 0.00 0.18 0.05 5.22 0.02 0.00 6.56 6.53 21756.67 20.00

961900
Sanitary towels (pads) and tampons, 
napkins and napkin liners for babies, 
and similar articles, . . .

0.00 0.00 0.00 2.04 8.11 7.54 6.80 6.17 6.17 19.00

730890 Structures and parts of structures, of 
iron or steel, n.e.s. 1.38 0.12 0.70 1.64 0.19 2.98 7.84 5.35 3.97 286.49 20.00

570242
Carpets and other floor coverings, of 
man-made textile materials, woven, 
not tufted or flocked, . . .

2.05 2.48 4.72 3.62 1.59 2.93 2.94 5.13 3.08 149.88 12.00

550130 Filament tow as specified in Note 1 to 
chapter 55, acrylic or modacrylic 2.71 2.72 5.05 2.80 3.24 2.39 8.75 4.15 1.44 52.95 11.00

850213
Generating sets with compression-
ignition internal combustion piston 
engine “diesel or semi-diesel . . .

2.33 1.63 1.39 1.31 4.02 2.41 1.56 3.99 1.66 71.16 10.00

71310 Dried, shelled peas “Pisum sativum”, 
whether or not skinned or split 0.07 0.29 0.10 0.56 0.04 0.14 0.14 3.73 3.67 5470.15 3.00

Table 9: Top 10 Imports of Pakistan from Turkey (HS-06 Level) (USD Million) (2009-2016)
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Pakistan - Turkey FTA

The top 10 imported commodities at HS-06 contribute a share of 26% in Pakistan’s total imports from Turkey. Milk and Cream (HS-040210) 
was the top import product with 7% import share and a 20% tariff in 2016.

	 “Machinery, plant or laboratory equipment” (HS-841989) is the product with the highest growth rate of 66,810% (20% tariff) among 
the top 10 import products.

	 Products with the highest tariff rates amongst the top 10 import products from turkey include “Milk and cream” (HS-040210), 
“Machinery equipment” (HS-841989), Transformers (HS-850434) and “Structures of iron or steel” (HS-730890) (20% tariff each).
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Trade Complementarity 

Trade Complementarity index stipulates the extent to which the export profile of the reporter complements the import profile of the partner. 
A high index may indicate that the exporter would stand to gain from increased trade.
 
It is calculated using the following formula: 

 

The figure below illustrates that Turkey’s exports match Pakistan’s imports closely relative to Pakistan’s exports with Turkey’s imports. Only 
19% of Pakistan’s exports complement Turkey’s imports, while nearly 52% of Turkey’s exports complement Pakistan’s imports. Over the 
last few years, correlation of Turkey’s exports with Pakistan’s imports increased by 3.39 points. On the other hand, trade complimentary for 
Pakistani exports with Turkey’s imports have shown a decreasing trend. This indicates that in the event of signing of an FTA between the two 
countries, the Turkish export industry will stand to gain more. 

Figure 23: Trade Complementarity Index, Pakistan & Turkey (2013-2016)
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Bilateral Revealed Comparative Advantage 
 
The Bilateral Revealed Comparative Advantage (BRCA) index indicates whether or not a country has a relative comparative advantage or 
disadvantage to export a particular product to a particular partner as evidenced by trade flows. A value between 0 and 1 implies the partner 
country having a comparative advantage whereas a value greater than one indicates the country having a comparative advantage over its 
partner.

Pakistan’s BRCA over Turkey 

The given table shows the BRCA of the top 10 commodities exported to Turkey by Pakistan at HS-06 Level. The value further determines the 
products where Pakistan has a competitive advantage over Turkey and the products where our local industry has an advantage.

Code Product Description BRCA
520942 Denim, >= 85% cotton by weight 12.1

520532 Multiple “folded” or cabled cotton yarn, of uncombed fibres, >= 85% cotton by weight 15.4

390760 Polyethylene terephthalate”, in primary forms 11.8

630629 Tents of textile materials 10.9

100630 Semi-milled or wholly milled rice, whether or not polished or glazed 0.4

520522 Single cotton yarn, of combed fibres, >= 85% cotton by weight 8.4

520621 Single cotton yarn containing predominantly, < 85% cotton by weight -39.3*

520819 Woven fabrics of cotton, >= 85% cotton by weight 6.3

520512 Single cotton yarn, of uncombed fibres, >= 85% cotton by weight 0.6

630690 Camping goods of textile materials 78.0

Table 10: BRCA - Pakistan’s Top 10 Exports to Turkey

The result of the BRCA implies that Pakistan has a comparative advantage in seven of the above-mentioned products with the exception of 
three products that include (HS-100630), (HS-520621) and (HS-520512). Pakistan enjoys the highest comparative advantage in ‘Camping 
goods of textile materials’ (HS-630690), followed by ‘Multiple folded/cabled cotton yarn’ (HS-520532). Pakistan is efficient in exporting 
products ranging from 1 to +∞ however it lacks efficiency otherwise.
*Due to discrepancy in data.
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Turkey’s BRCA over Pakistan

Table 11 lists down the Bilateral Revealed Comparative Advantage (BRCA) of Turkey’s top 10 exports to Pakistan. Turkey enjoys a comparative 
advantage over Pakistan in all of its 10 major exports to Pakistan at HS-06 Level. The highest comparative advantage is in ‘Pulley tackle 
and hoist’ (HS-842519), followed by ‘Aero planes’ (HS-880230) and ‘Apparatus for the transmission or reception of voice’ (HS-851769). The 
relatively higher BRCA of (HS-842519) and (HS-880230) is as a result of Turkey exporting a large proportion of its total exports to Pakistan, 
82% and 48% respectively and the same products constituted a minor proportion in Pakistan import basket, 1% and 6% respectively. Pakistan 
is not a popular destination for Turkish goods as Turkey’s exports to Pakistan were a mere 0.24% of its total exports in 2016. 

Code Product Description BRCA

880230 Aeroplanes and other powered aircraft of an unladen weight > 2000 kg but <= 15000 kg 
(excluding . . . 197.1

040210 Milk and cream in solid forms, of a fat content by weight of <= 1,5% 51.8

999999 Commodities not elsewhere specified 2.3

570242 Carpets and other floor coverings, of man-made textile materials, woven, not tufted or 
flocked, . . . 2.4

851769 Apparatus for the transmission or reception of voice, images or other data, incl. apparatus . . . 54.4

520513 Single cotton yarn, of uncombed fibres, containing >= 85% cotton by weight and with a 
linear . . . 46.1

961900 Sanitary towels (pads) and tampons, napkins and napkin liners for babies, and similar 
articles, . . . 3.6

850423 Liquid dielectric transformers, having a power handling capacity > 10.000 kVA 5.2

846229 Bending, folding, straightening or flattening machines, incl. presses, not numerically 
controlled, . . . 29.3

842519 Pulley tackle and hoists (other than skip hoists or hoists of a kind used for raising vehicles), . . . 337.9

Table 11: BRCA - Turkey’s Top 10 Exports to Pakistan
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Trade Potential 

Pakistan’s Potential to Export to Turkey

Indicative Trade Potential 2 is referred to as the maximum amount of a specific commodity a country can export to its partner other than what 
it is already exporting. It is calculated by subtracting Pakistan’s actual exports for a product to Turkey from the minimum of Pakistan’s exports 
to the world and Turkey’s imports from the world for that product.

Export Potential = Min (Pakistan’s export to the world of X, Turkey; imports from the world 
of X) – (Pakistan’s current exports to Turkey of X)

According to data reported in 2016 by Pakistan, Pakistan’s exports to Turkey were worth $237.0 million. The current top ten export commodities 
are worth $95.1 million with the additional trade potential amounting to $1.6 billion. Over the years, export value along with the export 
potential have decreased. 

The table below lists the top ten products with the highest trade potential for Pakistan to export to Turkey, the revealed comparative advantage 
(RCA) between the two countries, along with tariffs applied by Turkey on Pakistan and major FTA partners of Turkey (Republic of Korea, Iran, 
Malaysia, Egypt, Israel and Morocco).

 “Cane/beet sugar” (HS-170199),” T-shirts” (HS-610910) and “Medium oils” (HS-271019) are amongst those products that are currently 
not exported but hold a huge export potential.

 “Cane or beet sugar” (HS-170199) has the highest tariff of 135% amongst the top 10 commodities.

 From the above-mentioned countries, Iran, Israel, Morocco and Egypt are subject to zero tariffs in 9 of the 10 high export potential 
products for Pakistan; Malaysia faces zero tariffs in four products; Republic of Korea faces zero tariffs in three products. Pakistan is 
subject to zero tariffs in only two of the top 10 export potential products.

2	 Indicative	Trade	Potential:	The	potential	trade	between	the	two	countries.	It	is	defined	as	the	lower	value	of	the	amount	a	market	exports	(imports)	to	
the	world	and	the	amount	the	partner	country	imports	(exports)	from	the	world,	minus	the	existing	trade	between	the	two	countries	under	review.
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901890 Instruments and 
appliances. . . 3.28 404.42 326.03 322.75 5.22 0.20 0 0 0 0 0 0 0

520512

Single cotton yarn, of 
uncombed fibres, >= 85% 
cotton by weight and with a 
linear . . .

5.32 215.04 810.98 209.72 171.46 2.28 4 1.3 0 0 0 0 0

620342 Men's or boys' trousers, 
bib. . . 1.58 194.01 543.87 192.43 16.23 4.75 12 6 0 9.3 0 0 0

520942 Denim, >= 85% cotton. . . 64.56 231.88 461.85 167.33 131.80 11.34 2.8 2.6 0 5.3 0 0 0

620462 Women's or girls' trousers, 
bib. . .  1.06 153.56 366.22 152.50 13.07 6.46 12 6 0 9.3 0 0 0

170199 Cane or beet sugar. . . 0.00 153.35 123.08 123.08 7.24 0.08 135 135 135 135 135 135 135

390760 “Polyethylene 
terephthalate” 18.56 198.75 135.84 117.27 10.67 1.44 6.5 0 0 0 0 0 0

610910
T-shirts, singlets and other 
vests of cotton, knitted or 
crocheted

0.28 89.96 205.11 89.68 5.84 6.49 12 6 0 9.3 0 0 0

610990
T-shirts, singlets and other 
vests of textile materials, 
knitted or crocheted 

0.00 76.87 99.53 76.87 7.26 9.32 12 6 0 9.3 0 0 0

300490 Medicaments consisting of 
mixed/unmixed products. . . 0.50 2,023.34 73.32 72.82 0.22 0.22 0 0 0 0 0 0 0

Table 12: Pakistan’s Top 10 Highest Potential Exports to Turkey (2016) (with RCA & Tariff) (USD Millions)
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Turkey’s Potential to Export to Pakistan

Export Potential is calculated by subtracting Turkey’s actual exports for a product to Pakistan from the minimum of Turkey’s 
exports to the world and Pakistan’s imports from the world for that product.

Export Potential = Min (Turkey’s export to the world of X, Pakistan; imports from the world 
of X) – (Turkey’s current exports to Pakistan of X)

Turkey’s exports to Pakistan increased from $287 million in 2015 to $347 million in 2016. The top ten export commodities listed below 
currently make a total of $8.54 million with trade potential amounting to $2.3 billion. 

Table 13 lists down the top ten products with the highest trade potential for Turkey to export to Pakistan, the revealed comparative advantage 
(RCA) between the two countries, along with tariffs applied by Pakistan on Turkey and major FTA partners of Pakistan (China, Malaysia and 
Sri Lanka).

	 Three top 10 potential products facing the highest tariff rates include “Motor cars…” (HS-870323) with 75% tariff, followed by “Motor 
cars…” (HS-870322) with 60% tariff, followed by “Motor cars…” (HS-870321) with 50% tariff.

	 Out of the top 10 potential exports, Sri Lanka has the lowest tariffs, while Turkey, China and Malaysia have almost the same tariffs 
applied.
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870321 Motor cars and other motor vehicles (capacity <= 
1.000 cm³ ) 0.00 402.11 1,084.14 402.11 0.03 5.55 50 50 50 50

870322 Motor cars and other motor vehicles ( capacity > 
1.000 cm³ but <= 1.500 cm³) 0.00 326.01 2,649.87 326.01 0.00 3.36 60 60 60 60

300490 Medicaments consisting of mixed or unmixed 
products for therapeutic or prophylactic purposes… 2.36 318.48 501.73 316.11 0.22 0.22 11 5 5 0

720839 Flat-rolled products of iron or non-alloy steel, of a 
width of >= 600 mm… 0.00 260.79 342.28 260.79 0.03 4.27 20 16 10 0

401120 New pneumatic tyres, of rubber, of a kind used for 
buses and lorries 1.38 246.23 466.55 244.85 0.00 2.45 16 16 16 16

870323 Motor cars and other motor vehicles (capacity > 
1.500 cm³ but <= 3.000 cm³) 0.00 214.96 1,526.15 214.96 0.00 0.62 75 75 75 75

721049 Flat-rolled products of iron or non-alloy steel, of a 
width of >= 600 mm… 0.00 158.22 193.87 158.22 1.09 11.10 20 16 10 0

382490 Chemical products and preparations of the chemical 
or allied industries, incl. those consisting… 0.75 169.13 130.80 130.05 0.21 0.47 11 5 5 0

730890 Structures and parts off structures, of iron and steel 2.54 130.50 698.31 127.96 0.56 2.09 20 20 20 0

690890 Glazed ceramic flags and paving, hearth/ wall tiles. . . 1.51 127.90 424.75 126.38 0.01 3.77 20 20 20 0
    

Table 13: Turkey’s Top 10 Highest Potential Exports to Pakistan (2016) (with RC & Tariff) (USD Millions)
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SECTION III:  
EX-ANTE IMPACT 

OF AN FTA
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Tariff and Trade Simulation  

A Tariff and Trade Simulation was conducted using the SMART simulation methodology from the World Integrated Trade Solutions (WITS). 
The main purpose was to foresee effects of the Pakistan – Turkey FTA. The simulation enables us to evaluate the impact of a hypothetical FTA 
on Turkey’s exports had Pakistan reduced all tariffs for Turkey to 0% in 2016 as well as an impact on Pakistan’s exports had Turkey reduced all 
tariffs for Pakistan to 0% in 2016.

Pakistan’s Prospective Exports to Turkey 

The following table presents the impact on export value of commodities which would have experienced an increase of $0.1 million or more. 
The greatest change in export revenue would have occurred in the product “Denim, containing >= 85% cotton by weight and weighing > 
200g/m2” (HS-520942) which had a duty of 6.4% in 2015. The second noticeable change would have been in “Printed bedlinen of man-made 
fibres (excluding knitted or crocheted)” (HS-630222) which had a duty of 7.6% in 2015, followed by “Men/boys trousers, bib & brace overalls, 
breeches and shorts, of cotton” (HS-620342) which had a duty of 9.6% in 2015.

The 50 export commodities with the highest change in revenue due to the new duty (%) mentioned below valued at $195.1 million in 2015. 
With the reduction in tariff to 0% in 2016, export value would rise to $237.5 million, marking a 22% increase.

Pakistan’s Prospective Exports to Turkey

Code Product Description Old Duty
(%)

Pre-FTA 
Exports

($ Million)

New Duty
(%)

Post-FTA 
Exports

($ Million)

Change 
in Export 
Revenue

($ Million)
520942 Denim, containing >= 85% cotton by weight and weighing > 200 g/m², 6.4 59.3 0.0 68.2 8.9

630222 Printed bedlinen of man-made fibres (excluding knitted or crocheted) 7.6 0.2 0.0 5.2 5.0

620342 Mens/ boys trousers, bib & brace overalls, breeches and shorts. . . 9.6 9.1 0.0 12.5 3.4

620462 Womens/girls trousers, bib & brace overalls, breeches and shorts. . . 9.6 6.9 0.0 10.2 3.2

410712 Grain splits leather "incl. parchment-dressed leather",. . . 2.8 0.8 0.0 3.3 2.6

410441 Full grains leather, unsplit and grain splits leather, in the dry state "crust". 3.4 0.5 0.0 2.6 2.1

611595 Full-length or knee-length stockings, socks and other hosiery. . . 9.6 1.8 0.0 3.8 2.1

220720 Denatured ethyl alcohol and other spirits of any strength 13.3 6.1 0.0 7.4 1.4

611692 Gloves, mittens and mitts, of cotton, knitted or crocheted. . . 7.1 0.4 0.0 1.6 1.2
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Code Product Description Old Duty
(%)

Pre-FTA 
Exports

($ Million)

New Duty
(%)

Post-FTA 
Exports

($ Million)

Change 
in Export 
Revenue

($ Million)
100630 Semi-milled or wholly milled rice, whether or not polished or glazed 45.0 1.9 0.0 3.0 1.1

621040 Mens/boys garments of textile fabrics, rubberised or impregnated, coated. 9.6 1.5 0.0 2.6 1.1

390760 Poly"ethylene terephthalate", in primary forms 3.0 17.0 0.0 17.9 0.9

520819 Woven fabrics of cotton, containing >= 85% cotton by weight and 
weighing <= 200 g/m², unbleached ... 6.4 8.6 0.0 9.2 0.6

521142 Denim, containing predominantly, but < 85% cotton by weight, mixed 
principally or solely with ... 6.4 4.9 0.0 5.5 0.6

520622 Single cotton yarn containing predominantly, but < 85% cotton by weight, 
of combed fibres and ... 3.2 4.3 0.0 4.9 0.6

520532 Multiple "folded" or cabled cotton yarn, of uncombed fibres, containing 
>= 85% cotton by weight ... 3.2 22.8 0.0 23.3 0.6

120740 Sesamum seeds, whether or not broken 12.5 1.9 0.0 2.5 0.5

611020 Jerseys, pullovers, cardigans, waistcoats and similar articles, of cotton, 
knitted or crocheted ... 9.6 2.3 0.0 2.7 0.4

551311 Plain woven fabrics containing predominantly, but < 85% polyester staple 
fibres by weight, ... 6.4 2.0 0.0 2.3 0.3

410711 Full grains leather "incl. parchment-dressed leather", unsplit. .  3.0 0.1 0.0 0.4 0.3

611610 Gloves, mittens and mitts, impregnated, coated or covered with plastics 
or rubber, knitted ... 6.8 1.7 0.0 2.0 0.3

420329 Gloves, mittens and mitts, of leather or composition leather 4.8 2.9 0.0 3.2 0.3

610342 Mens/boys trousers, bib & brace overalls, breeches and shorts of cotton. 
. . 9.6 1.7 0.0 2.0 0.3

520512 Single cotton yarn, of uncombed fibres, containing >= 85% cotton by 
weight and with a linear ... 3.2 3.5 0.0 3.8 0.3

520922 Woven fabrics of cotton, containing >= 85% cotton by weight and 
weighing > 200 g/m², in three-thread ... 6.4 3.6 0.0 3.9 0.3

630231 Bedlinen of cotton (excluding printed, knitted or crocheted) 9.6 0.6 0.0 0.8 0.2

080410 Fresh or dried dates 25.0 0.5 0.0 0.8 0.2

570110 Carpets and other textile floor coverings, of wool or fine animal hair. . . 6.4 2.3 0.0 2.5 0.2

121190 Plants, parts of plants, incl. seeds and fruits. . . 28.9 0.1 0.0 0.3 0.2

200899 Fruit and other edible parts of plants, prepared or preserved, whether or 
not containing added ... 58.5 0.2 0.0 0.4 0.2
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Pakistan’s Prospective Exports to Turkey

Code Product Description Old Duty
(%)

Pre-FTA 
Exports

($ Million)

New Duty
(%)

Post-FTA 
Exports

($ Million)

Change 
in Export 
Revenue

($ Million)

551321 Plain woven fabrics containing predominantly, but < 85% polyester staple 
fibres by weight, ... 6.4 0.7 0.0 0.9 0.2

520623 Single cotton yarn containing predominantly, but < 85% cotton. . . 3.2 3.6 0.0 3.7 0.2

520812 Plain woven fabrics of cotton, containing >= 85% cotton by weight and 
weighing > 100 g to 200 ... 6.4 1.4 0.0 1.6 0.2

610910 T-shirts, singlets and other vests of cotton, knitted or crocheted 9.6 0.8 0.0 1.0 0.2

520522 Single cotton yarn, of combed fibres, containing >= 85% cotton. . . 3.2 2.6 0.0 2.7 0.2

520613 Single cotton yarn containing predominantly, but < 85% cotton. . . 3.2 2.9 0.0 3.0 0.1

410449 Hides and skins of bovine "incl. buffalo" or equine animals. . . 3.4 1.1 0.0 1.3 0.1

520912 Woven fabrics of cotton, containing >= 85% cotton by weight and 
weighing > 200 g/m², in three-thread ... 6.4 1.7 0.0 1.9 0.1

520811 Plain woven fabrics of cotton, containing >= 85% cotton by weight. . . 6.4 1.2 0.0 1.3 0.1

611693 Gloves, mittens and mitts, of synthetic fibres, knitted or crocheted. . . 7.1 0.9 0.0 1.0 0.1

551422 Woven fabrics containing predominantly, but < 85% polyester staple 
fibres by weight, mixed ... 6.4 0.3 0.0 0.5 0.1

551412 Woven fabrics containing predominantly, but < 85% polyester staple 
fibres by weight, mixed ... 6.4 2.0 0.0 2.1 0.1

520832 Plain woven fabrics of cotton, containing >= 85% cotton by weight and 
weighing > 100 g to 200 ... 6.4 0.6 0.0 0.8 0.1

621133 Mens or boys tracksuits and other garments, n.e.s. of man-made fibres.  9.6 0.7 0.0 0.8 0.1

550953 Yarn containing predominantly, but < 85% polyester staple fibres by 
weight. . . 3.2 1.1 0.0 1.2 0.1

611030 Jerseys, pullovers, cardigans, waistcoats and similar articles. . . 9.6 0.6 0.0 0.7 0.1

420321 Specially designed gloves for use in sport, of leather or composition 
leather 5.5 0.7 0.0 0.8 0.1

390319 Polystyrene, in primary forms (excluding expansible) 3.0 1.4 0.0 1.5 0.1

610462 Women/girls trousers, bib & brace overalls, breeches & shorts of cotton. . 9.6 0.5 0.0 0.7 0.1

410719 Leather "incl. parchment-dressed leather" of the whole hides and skins of 
bovine "incl. buffalo" ... 3.0 1.1 0.0 1.2 0.1

TOTAL (50) 195.1 237.5 42.4

Table 14: Impact on Pakistan’s exports if Turkey reduced all Tariffs to 0% in 2016
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Turkey’s Prospective Exports to Pakistan

Table 15 presents the impact on Turkey’s exports if Pakistan reduced all tariffs to 0% in 2016. The impact of the simulation has been applied 
on 2015’s values and the table has been sorted according to the change in export revenue. The table includes the impact on export value 
of products which would have experienced an increase of $0.3 million or more. With post-duty elimination exports equaling $199.2 
million up from $135.3 million in 2015, the total change in export revenue would have been $63.9 million in 2016; an increase of 47%. 
 
The greatest increase of $6.4 million would have occurred in ‘Milk and Cream” (HS-040210) which had a duty of 20.0 % in 2015, followed by 
“Machinery, plant or laboratory equipment” (HS-841989) with a duty of 20.0% in 2015 and “Sanitary towels (pads)” (HS-961900) which had 
a duty of 18.7% in 2015.

Turkey’s Prospective Exports to Pakistan

Code Product Description Old Duty
(%)

Pre-FTA 
Exports

($ Million)

New Duty
(%)

Post-FTA 
Exports

($ Million)

Change 
in Export 
Revenue

($ Million)
040210 Milk and cream in solid forms, of a fat content by weight of <= 1,5% 20.0 18.2 0.0 24.5 6.4

841989 Machinery, plant or laboratory equipment. . . 20.0 6.7 0.0 11.5 4.8

961900 Sanitary towels (pads) and tampons, napkins and napkin liners for 
babies. . . 18.7 6.2 0.0 9.6 3.5

520942 Denim, containing >= 85% cotton by weight and weighing > 200 g/m², 
made of yarn of different . . . 20.0 1.8 0.0 4.6 2.8

761490 Stranded wires, cables, ropes and similar articles, of aluminium . . . 20.0 2.1 0.0 4.8 2.7

350691 Adhesives based on polymers of heading 3901 to 3913 or on rubber. . . 16.0 0.7 0.0 3.2 2.5

730890 Structures and parts of structures, of iron or steel. . . 20.0 5.3 0.0 7.7 2.3

850434 Transformers having a power handling capacity > 500 kVA. . . 20.0 6.6 0.0 8.9 2.3

550130 Filament tow as specified in Note 1 to chapter 55, acrylic or modacrylic 11.0 4.1 0.0 6.5 2.3

300490 Medicaments consisting of mixed or unmixed products for therapeutic or 
prophylactic purposes, . . . 12.3 8.4 0.0 10.7 2.3

848310 Transmission shafts, incl. cam shafts and crank shafts, and cranks 32.0 2.5 0.0 4.6 2.1

570242 Carpets and other floor coverings, of man-made textile materials, woven. 
. . 11.5 5.1 0.0 7.1 1.9

240220 Cigarettes, containing tobacco 20.0 0.6 0.0 2.2 1.6

848340 Gears and gearing for machinery . . . 31.3 2.7 0.0 4.3 1.5
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Turkey’s Prospective Exports to Pakistan

Code Product Description Old Duty
(%)

Pre-FTA 
Exports

($ Million)

New Duty
(%)

Post-FTA 
Exports

($ Million)

Change 
in Export 
Revenue

($ Million)

560312 Nonwovens, whether or not impregnated, coated, covered or laminated. 
. . 16.0 3.2 0.0 4.6 1.4

540742 Woven fabrics of filament yarn containing >= 85% nylon or other 
polyamides by weight, incl. . . . 16.0 0.2 0.0 1.6 1.4

848180 Appliances for pipes, boiler shells, tanks, vats or the like . . . 30.3 2.0 0.0 3.3 1.3

210690 Food preparations, n.e.s. 18.5 2.8 0.0 3.9 1.1

390690 Acrylic polymers, in primary forms (excluding poly"methyl methacrylate") 11.4 3.5 0.0 4.5 1.0

940600 Prefabricated buildings, whether or not complete or already assembled 20.0 3.2 0.0 4.2 1.0

870894 Steering wheels, steering columns and steering boxes, and parts thereof. 
. . 35.0 1.4 0.0 2.3 0.9

320290 Inorganic tanning substances; tanning preparations. . . 15.5 3.4 0.0 4.3 0.9

840999 Parts suitable for use solely or principally with compression-ignition 
internal combustion . . . 25.7 1.8 0.0 2.6 0.9

040410 Whey and modified whey, whether or not concentrated or containing 
added sugar or other sweetening . . . 20.0 2.5 0.0 3.4 0.9

853710 Boards, cabinets and similar combinations of apparatus for electric 
control or the distribution . . . 30.0 1.6 0.0 2.4 0.8

380991 Finishing agents, dye carriers to accelerate the dyeing/fixing of dyestuffs. 
. . 9.5 3.7 0.0 4.5 0.8

690890 Glazed ceramic flags and paving, hearth or wall tiles; glazed ceramic 
mosaic cubes and the . . . 20.0 1.1 0.0 1.9 0.8

850213 Generating sets with compression-ignition internal combustion piston 
engine "diesel or semi-diesel . . . 9.5 4.0 0.0 4.8 0.8

730830 Doors, windows and their frames and thresholds for doors, of iron or steel 20.0 1.0 0.0 1.8 0.8

842121 Machinery and apparatus for filtering or purifying water 16.0 2.2 0.0 2.9 0.7

850433 Transformers having a power handling capacity > 16 kVA but <= 500 
kVA. . . 20.0 1.4 0.0 2.1 0.7

392350 Stoppers, lids, caps and other closures, of plastics 20.0 2.0 0.0 2.7 0.7

701399 Glassware of a kind used for toilet, office, indoor decoration. . . 20.0 1.9 0.0 2.6 0.7

841583 Air conditioning machines comprising a motor-driven fan. . . 20.0 0.4 0.0 1.0 0.6

271019 Medium oils and preparations, of petroleum or bituminous minerals. . . 11.6 1.2 0.0 1.8 0.6
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Code Product Description Old Duty
(%)

Pre-FTA 
Exports

($ Million)

New Duty
(%)

Post-FTA 
Exports

($ Million)

Change 
in Export 
Revenue

($ Million)
841899 Parts of refrigerating or freezing equipment and heat pumps, n.e.s. 11.3 2.0 0.0 2.6 0.5

870899 Parts and accessories, for tractors, motor vehicles for the transport 
>=10 35.0 0.9 0.0 1.4 0.5

732690 Articles of iron or steel. . . 17.6 1.4 0.0 1.9 0.5

540234 Textured synthetic filament yarn of polypropylene. . . 11.0 2.6 0.0 3.0 0.4

841869 Refrigerating or freezing equipment. . . 15.5 1.3 0.0 1.8 0.4

841850 Furniture "chests, cabinets, display counters, show-cases. . . 20.0 0.8 0.0 1.3 0.4

401161 Pneumatic tyres, new, of rubber, having a "herring-bone" or similar tread. 
. . 20.0 1.2 0.0 1.6 0.4

852990 Parts suitable for use solely or principally with transmission and reception 
apparatus for . . . 14.3 1.6 0.0 2.0 0.4

761290 Casks, drums, cans, boxes and similar containers. . . 13.3 1.4 0.0 1.8 0.4

850211 Generating sets with compression-ignition internal combustion piston 
engine "diesel or semi-diesel . . 15.8 0.6 0.0 1.0 0.4

720421 Waste and scrap of stainless steel. . . 3.0 0.4 0.0 0.7 0.4

392310 Boxes, cases, crates and similar articles for the conveyance or packaging 
of goods, of plastics 20.0 0.6 0.0 0.9 0.3

482290 Bobbins, spools, cops and similar supports of paper pulp, paper or 
paperboard, whether or not . . . 20.0 0.6 0.0 1.0 0.3

071310 Dried, shelled peas "Pisum sativum", whether or not skinned or split 3.0 3.7 0.0 4.1 0.3

420340 Clothing accessories of leather or composition leather. . . 20.0 0.5 0.0 0.9 0.3

TOTAL (50) 135.3 199.2 63.9

Table 15: Impact on Turkey’s Exports if Pakistan reduced all Tariffs to 0% in 2016
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The Turkish Textile Industry

The Turkish textile industry has a rich history dating back to before the Ottoman Empire. As early as the 16th century, Turkey already had an 
advanced textile industry. This sector is the core of the economy in terms of employment, GDP, share in manufacturing, investments and other 
macroeconomic indicators.

While being Europe’s largest textile manufacturer, Turkey has also become the 4th largest clothing manufacturer in the world. The industry 
majorly focuses on cotton, however, due to the domestic inability to fulfil demand, Turkey has now become the world’s 4th largest importer of 
cotton after China, Bangladesh and Vietnam3.  

In a period of 36 years, the production and export of the Turkish textile industry has shifted from low to high value added manufactured 
items and fashion goods. The Turkish textile and clothing sector has remained competitive in international markets due to its qualified human 
resource, flexible production capacity, investment in technology and its high quality-products. 

Although exports in this sector have increased over the past few years, their share in the country’s total exports have been shrinking due to a 
number of reasons. The impact of the Syrian crisis majorly affected the Turkish industry as Syria was an important supplier of raw materials 
for the industry. 

Furthermore, from November 2015 onwards, Russia – Turkey relations had been on the decline after Turkey shot down a Russian jet. In 
retaliation, Russia had imposed economic sanctions on Turkey. Though the economic damage to the textile and numerous other markets had 
already been made, the two countries recently worked together to rebuild their partnership. 

In addition to the above-mentioned reasons, multiple terrorist attacks have caused threats to public safety in Turkey, causing western clients 
and consumers to avoid doing business in Turkey. Also, due to China’s low labor cost advantage, the Turkish industry has begun to lose is 
comparative advantage to China.
 
In response to increasing competition the Turkish government has provided support to domestic producers with the help of the Turquality 
Programme. This programme is designed to provide assistance to domestic producers in context of marketing, quality upgrade and strategic 
positioning.

In 2016, the textile and the clothing sector held an 18.4% share in the total Turkish export volume. Roughly 53,000 companies operate in this 
sector, providing about 400,000 jobs in garment production alone. In 2016, exports of ready-to-wear items valued $17 billion, roughly the 
same as in 2015. The stagnation in exports was mainly due to slow recovery in the EU market and continuous political problems in the Middle 
Eastern market. As a result, the EU’s share of Turkish exports shrank to 72% in for ready-to-wear, down from 80% in 2012.

3	 Pakistan	in	2016	was	the	9th	largest	importer	of	cotton	in	the	World.
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Major Trading Partners & Products

The table below shows the top 10 export markets of the Turkish textile and clothing sectors in 2016.

PARTNER %
WORLD 100.0

GERMANY 14.0

UNITED KINGDOM 9.2

SPAIN 7.8

ITALY 5.1

NORTH AMERICA 4.7

UNITED STATES 4.4

NETHERLANDS 3.8

FRANCE 3.8

BULGARIA 3.4

POLAND 3.3

OTHERS 40.6

Table 16: Top 10 Export Markets of the Turkish Textile & Clothing sectors (2016)

A major proportion, around 60% of the total exports of the Turkish textile and clothing sectors in 2016 were to the 10 leading export partners. 
Germany is the most important market for Turkey’s textile and clothing sector. In 2016, Turkey exported textile and clothing worth $3.6 
billion to Germany; which was 14% of Turkey’s total clothing and textile exports. The United Kingdom was the 2nd largest importer of Turkish 
textile and clothing goods, valued at $2.4 billion (9.2%). Other main export markets include, Spain, Italy, North America, the US, Netherlands, 
France, Bulgaria, Poland etc. While the top 10 export markets contribute a total of $15.5 billion, the remaining markets hold a 41% share worth 
$10.5 billion. 
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Figure 24 shows the percentage share of Turkey’s textile and clothing exports at HS-02 Level. Turkey’s major exports consist of (HS-61) Articles 
of apparel and clothing accessories (knitted/crocheted) and (HS-62) Articles of apparel and clothing accessories (not knitted/crocheted). 
While (HS-61) and (HS-62) contribute to more than half (56.4%) of Turkish textile and clothing exports, the commodities with an almost 
negligible share include (HS-51) Wool, fine or coarse animal hair; horsehair yarn and woven fabric (0.47%), (HS-53) other vegetable textile 
fibres; paper yarn and woven fabrics of paper yarn (0.11%) and (HS-50) Silk (0.01%).  

HS-Code4 Product Description

50 Silk

51 Wool, fine or coarse animal hair; horsehair yarn and woven fabric

52 Cotton

53 Other vegetable textile fibres; paper yarn and woven fabrics of paper 
yarn

54 Man-made filaments; strip and the like of man-made textile materials

55 Man-made staple fibres

56 Wadding, felt and nonwovens; special yarns; twine, cordage, ropes 
and cables and articles thereof

57 Carpets and other textile floor coverings

58 Special woven fabrics; tufted textile fabrics; lace; tapestries; 
trimmings; embroidery

59 Impregnated, coated, covered or laminated textile fabrics; textile 
articles of a kind suitable . . .

60 Knotted or crocheted fabrics

61 Articles of apparel and clothing accessories, knitted or crocheted

62 Articles of apparel and clothing accessories, not knitted or crocheted

Table 17: HS-Code Description

4		 	 Harmonized	System	Code

Figure 24: Turkey’s Textile & Clothing exports code wise (HS-02 Level) (2016)
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Table 18 shows Turkey’s top 20 exports of textiles at HS-06 Level. The above-listed commodities contribute a total of $13.2 billion. The share 
of the above-mentioned products in Turkey’s total exports has increased from 8.4% in 2012 to 9.3% in 2016.

 Code Product Description 2012 2016
610910 T-shirts, singlets and other vests of cotton, knitted or crocheted 1,796.0 1,582.3

570242 Carpets and other floor coverings, of man-made textile materials… 1,608.2 1,553.9

610990 T-shirts, singlets and other vests of textile materials, knitted/ crocheted (excluding cotton) 1,291.5 1,346.5

620462 Women's/girls' trousers, bib and brace overalls, breeches & shorts of cotton (excluding ... 1,309.9 1,257.0

620342 Men's/boys' trousers, bib and brace overalls, breeches and shorts, of cotton (excluding ... 1,079.3 1,103.9

611020 Jerseys, pullovers, cardigans, waistcoats & similar articles, of cotton, knitted/crocheted ... 687.7 819.0

611030 Jerseys, pullovers, cardigans, waistcoats and similar articles, of man-made fibres, knitted ... 576.6 660.3

611595 Full-length or knee-length stockings, socks and other hosiery, incl. footwear without… 547.5 629.5

630260 Toilet linen and kitchen linen, of terry toweling/similar terry fabrics of cotton (excluding ... 510.6 593.6

620520 Men's/boys' shirts of cotton (excluding knitted or crocheted, nightshirts, singlets and ... 485.3 500.0

600410 Knitted or crocheted fabrics, of a width of > 30 cm, >= 5% by weight elastomeric ... 428.6 450.0

600622 Dyed cotton fabrics, knitted or crocheted, width of > 30 cm (excluding warp knit fabrics ... 408.2 384.2

620640 Women's/girls' blouses, shirts and shirt-blouses of man-made fibres (excluding knitted... 298.2 376.1

620630 Women's/girls' blouses, shirts and shirt-blouses of cotton (excluding knitted/ crocheted ... 241.4 323.4

610620 Women's/girls' blouses, shirts and shirt-blouses of man-made fibres, knitted/crocheted ... 366.9 320.4

630221 Printed bedlinen of cotton (excluding knitted or crocheted) 278.9 292.1

520942 Denim, >= 85% cotton by weight and weighing > 200 g/m²… 281.6 275.9

540269 Multiple "folded" or cabled synthetic filament yarn, incl. synthetic monofilament... 209.1 260.4

540761 Woven fabrics of yarn >= 85% by weight of non-textured polyester filaments, incl... 272.1 248.0

610510 Men's/boys' shirts of cotton, knitted or crocheted (excluding nightshirts… 195.4 213.3

TOTAL  (20) 12,872.8 13,189.8

Table 18: Top 20 Exports of the Turkish textile industry (HS-06 Level) (USD Million)
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Turkish Government Actions to Safeguard the Future of the Turkish Textile and Ready-Wear 
Industries

Following a decrease in the growth of textile and ready-to-wear industries in Turkey, the Turkish Government announced the following policy 
framework for the Turkish industry:

 To help the industry grow in the global market, environmental policies like green production technique to be promoted/continued.

 The İŞKUR (Turkish Employment Agency) education program to be better utilized with support of the government.

 Turkish manufacturers need to be encouraged to look for international cooperation joint ventures.

 Focus on Asian countries as their share in textile production and exports is increasing.

 Research and development to be focused on branding and investment techniques along with intelligent textile production techniques 
for the industry.

 Being a part of the Customs Union but not a member of the EU has slowed down the growth of the Turkish industry. Hence, Turkey 
to hasten the process of becoming a member state of the EU.

 Situations like those created by the EU limit the freedom of Turkish foreign trade. Due to the custom union between Turkey and EU 
Turkish industries are forced into one-sided trade relations with third parties and Turkey is unable to sign new bilateral trade treaties 
with other countries.  

 Bureaucratic legislations should be decreased and coordination between the government and the private sector needs to be maintained. 

 The ever-changing government policies need to be transformed to a stable long-term textile export policy. 
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Turquality®

Launched in 2005, TURQUALITY® is a scheme developed to promote Turkish brands. Starting initially 
with textiles, it now covers 80+ companies; from industrial machinery to jewellery. It is a project 
associated with bringing the concept of Turkey and Quality together. TURQUALITY® was initiated 
by the Ministry of Economy, Turkish Government, Turkish Exporters Assembly (TIM) and Istanbul 
Textile and Apparel Exporters Association (ITKIB), with the initial legal framework laid out publicly 
on January 12th 2004. 

With the joint partnership of the Turkish Exporter’s Assembly, Ministry of Economy and Exporter’s Associations, two teams were formed. 
Upon the need for professional support when determining the companies to be certified, Werner International – a consulting company was 
appointed as the Program Consultant. Later in a meeting held on July 28-29, 2005, two programs namely “Branding Road Map” and “Turquality 
Strategic Plan” were created. TURQUALITY® was then extended to other sectors which now includes fast moving consumer goods, industrial 
machinery, jewellery, durable consumer goods, automotive and industrial machinery. Upon examination of the applicant companies, the need 
for establishing a formal methodology emerged and to provide professional support in this aspect, the international consultancy company 
Deloitte was selected as the Management Consultant. 

TURQUALITY® is the world’s first and only state supported branding program which aims to identify the leading Turkish brands that have 
branding potential on a global basis. It also extends support to these brands towards becoming global brands. It is a program designed with a 
vision to raise ten global Turkish brands in ten years. To further guarantee the development of these brands, the Programme extends support 
by providing consultancy services strategies, operations, organization and technology. Besides providing financial resources to the firms, 
TURQUALITY® also trains the management divisions of the companies in order to strengthen their human resources. 

TURQUALITY® Vision:
“Creating 10 world brands in 10 years”; support and improve Turkish brands that have the potential to become a global brand. 

 
TURQUALITY® Mission:

Increase Turkey’s exports through strengthening global brands, and strengthening ‘Turkish Products’ by means of developed Turkish 
brands.

The companies which are eligible to gain government support under TURQUALITY® include software companies, commercial companies, 
manufacturing companies, sectorial foreign trade companies, foreign trade capital companies as well as manufacturer unions and 
associations. The program extends its support to a number of subjects which include Brand Registration, Advertisement & Promotion, 
Quality Certification, Rental Support for Overseas Departments, Consultancy and Fashion and Industrial Product Designer Supports. 
According to the eligibility criteria, a company that scores 50-80 out of 100 on evaluation on their application to TURQUALITY® is placed in 
the ‘brand programme’ and a score of 80 points or above leads it to its accession to the ‘TURQUALITY programme’.
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Under the TURQUALITY Programme, support is given for 5 years. Depending on the company performance, the support term may 
be extended to 10 years. The programme offers marketing, public relations, consultation, software licensing, environmental certificates, 
trademark registration & protection, patent, utility model, industrial design registration and overseas unit & site search rent. It also covers 
rental, installation and decoration expenses of showroom/sales area, a maximum of $200,000 per unit for installation & decoration, and a 
maximum of $200,000 per store for store decoration expense. In the case of franchising, rent is taken care of, $100,000 per store for 100 stores 
for 5 years, and in reference to decoration, support is extended to a total of 100 stores for 5 years, with a maximum of $200,000 per store per 
annum for 2 years. Furthermore, the allowance of gross salary for fashion designer, industrial article designer, cook/chef (maximum of 5 
persons simultaneously) is also included.
 
The Brand Programme provides support for 4 years. The programme offers marketing and public relation worth $100,000 per annum with 
overseas unit & site search rent allowance of $600,000 per annum. It also offers trademark registration & protection, patent, utility model and 
industrial design registration at the rate of 50%, up to $50,000 per annum. A total of $200,000 per annum is allowed for showroom/sales area 
expense, with store decoration expense going up till $200,000 per annum. Warehouse expense for storage, location research as well as legal 
consulting expenses is allocated a budget of $600,000 per annum with the installation/decoration expense for the unit at the rate of 50%, up 
to $300,000 per annum. As for franchising, if the company gives franchise for the brand as an incentive, 50% installation/decoration expense 
for up to $50,000 per store, and 50% leases expenses for 2 years for up to $50,000 per store per annum is provided for a maximum of 10 stores. 
Furthermore, it provides consulting and software license worth $500,000 per annum as well as gross salary for fashion designer, industrial 
article designer, cook/chef (maximum for 3 persons simultaneously, $200,000 per annum).
 

Year Activities 
2004 	 Brands within the scope of program were introduced to the Russian market along with a fashion show held in Paris and New York.

2005 	 Exhibition of fashion designer HüseyinÇağlayan in the Netherlands and Dice Kayek in Paris fashion week was organized with the sponsorship of 
TURQUALITY®.

2006 	 The 1st TURQUALITY Vision seminar on “Brand Positioning with Jack Trout” was held on May 30th.

2007 	 The 2nd Vision seminar on “Establishing Corporate Culture for Permanent Success in International Market” was held.

2008

	 TURQUALITY® was considered amongst the ‘Best 10 projects’ according to the Capital Magazine.
	 The 4th Vision seminar took place. 
	 “Design Turkey” Industrial Design Awards Competition was held.
	 On September 3rd, the TURQUALITY Reconstruction Project was put into force. Areas of focus include performance management, document 

management, process management, help desk and financial affairs.

2009 	 The 5th Vision Seminar was held on “Competitive Expansion Opportunities in Global Arena”.

2010 	 The 8th term of TURQUALITY Manager Development was held.

2011
	 Technical Service Export Conference was held 
	 The 9th session of TURQUALITY Manager Development Program took place. Large scale changes in relation to Gastronomy (as the new sector), 

extending support duration and diversifying support factors were made.

Table 19: Activities carried out within the Scope of TURQUALITY®
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Table 19 shows the activities carried out from 2004 onwards till 2011 within the scope of TURQUALITY®. As of 2011, 87 brands of 77 
companies in jewellery, industrial machinery, ready-to-wear, durable consumer goods, automotive and textile sectors were supported within 
the Turquality program while 31 brands of 28 companies were supported within the Brand program.

By 2023, Turkey’s national quality mark program TURQUALITY® aims to reach $500 billion export volume and in order to improve global 
competitiveness and to boost exports, the Turkish government has been investing largely in Research & Development, branding, innovation 
and design.
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Pakistan’s Textile Industry 

The textile industry has been the mainstay of Pakistan’s economy. Due to the large amount of cotton grown in Pakistan, the major emphasis 
is given to cotton textiles and apparel. Pakistan currently ranks 4th among the World’s cotton producers and 3rd among the World’s cotton 
consumers. 

Textile currently holds approximately 60% share of Pakistan’s export earnings. According to the All Pakistan Textile Mills Association 
(APTMA), the textile sector contributes 8.5% to the GDP and provides employment to over 40% of the industrial labor force. 
However, textile exports have dropped significantly in the recent years. According to the APTMA, Pakistan has entered an era of de-
industrialization with one million lost jobs, the closure of almost 140 textile mills along with another 75-80 mills on the verge of closure. 
 
The textile sector is underperforming in domestic as well as in export markets. Over the past few years, Pakistan’s global market share of 
textiles declined from a peak of 2.2% to 1.7%. Textile exports for the year 2016 stood at $12.5 billion, from $3.8 billion in 2010. However, 
regional competitors including India, Bangladesh and Vietnam increased their exports from $27.7 billion, $19 billion, and $15.2 billion in 
2010 to $36.4 billion, $31 billion and $31.5 billion in 2016 showing a growth rate of 31%, 63% and 107% respectively. The proportionate share 
in their global textile exports increased to 4.9%. 4.2% and 4.2% respectively. 

One of the major challenges for Pakistan’s textile industry includes outdated technology. According to APTMA5, during the past decade, no 
major investments have been made and the industry has lost 15% of the technological edge it had over its competitors. In 2006, investment 
worth $1 billion per annum in machinery was made whereas in 2016-17 this investment reduced by 44% to $0.56 billion. The reluctance to 
invest is majorly due to the high cost of electricity and cost of doing business.

Furthermore, challenges faced due to non-tariff barriers include compliance-related barriers to entry into major markets. The implementation 
of the United Nations’ Sustainable Development Goals, compliance with 27 UN conventions for the EU’s GSP Plus status and modifications in 
World Trade Organization (WTO) rules on labor standards has restricted the entry of Pakistani goods in several markets.

July'14-July'15 ($ Million) YOY July'15-July'16 ($ Million) YOY
Raw Cotton 147 -28% 77 -48%

Cotton Yarn 1,849 -7% 1,262 -32%

Cotton Cloth 2,453 -12% 2,215 -10%

Knitwear 2,406 7% 2,369 -2%

Bed Wear 2,103 -2% 2,016 -4%

Readymade Garments 2,095 7% 2,196 5%

Others 2,400 -1% 2,321 -3%

Total 13,454 -2% 12,456 -7%

Table 20: Pakistan textile industry exports (2014-2016) (USD Million)

Table 20 shows exports of Pakistan’s textile industry. Exports of the textile industry are further categorized into raw cotton, cotton yarn, cotton 
cloth, knitwear, bed wear, readymade garments and other products. 
5	 APTMA:	All	Pakistan	Textile	Mills	Association	
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The table given below shows the top 20 export products of 2012 and 2016 at HS-06 Level focusing on the textile industry of Pakistan. The share 
of the top 20 textile commodities in total exports increased over the years, from 28.8% in 2012 to 38.1% in 2016. 

Code Product Description 2012 2016
520512 Single cotton yarn, of uncombed fibres, >= 85% cotton by weight 1,202.3 811.0

630260 Toilet linen and kitchen linen, of terry toweling/similar terry fabrics of cotton 738.5 777.1

630231 Bedlinen of cotton (excluding printed, knitted or crocheted) 595.1 773.3

620322 Men's/boys' ensembles of cotton (excluding knitted or crocheted…) 98.8 708.8

630239 Bedlinen of textile materials (excluding of cotton and man-made fibres…) 522.5 651.9

630210 Bedlinen, knitted or crocheted 487.8 606.9

620342 Men's/boys' trousers, bib and brace overalls, shorts, of cotton (excluding ... 611.3 543.9

520942 Denim,>= 85% cotton by weight, weighing > 200 g/m², made of yarn… 458.7 461.8

630710 Floorcloths, dishcloths, dusters and similar cleaning cloths… 353.4 384.9

620462 Women's/girls' trousers, bib and brace overalls, shorts of cotton (excluding ... 430.3 366.2

610590 Men's/boys' shirts of textile materials, knitted or crocheted… 251.2 252.5

610510 Men's/boys' shirts of cotton, knitted or crocheted (excluding nightshirts…) 275.2 209.9

610910 T-shirts, singlets and other vests of cotton, knitted or crocheted 236.6 205.1

520812 Plain woven fabrics of cotton, >= 85% cotton by weight, weighing > 100 g-200 166.9 183.9

520932 Woven fabrics of cotton, >= 85% cotton by weight, weighing > 200 g/m²… 160.4 167.0

610349 Men's/boys' trousers, bib and brace overalls, breeches… 75.7 159.1

611090 Jerseys, pullovers, cardigans, waistcoats and similar articles… 62.8 151.1

611595 Full-length or knee-length stockings, socks and other hosiery… 24.1 143.3

520912 Woven fabrics of cotton, >= 85% cotton by weight, weighing > 200 g/m²… 144.3 131.7

520532 Multiple “folded” or cabled cotton yarn, of uncombed fibres, >= 85% cotton… 191.0 128.9

TOTAL (20) 7,086.8 7,818.3

Table 21: Top 20 Exports of Pakistan’s Textile Industry (HS-06 Level) (USD Million)
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Some of the reasons for Pakistan’s Textile exports remaining under pressure include: 

 Fierce competition from China, India and other emerging South East Asian countries.
 Risk of a potential decline in exports to the EU following Brexit.
 Outdated technology and a lack of investment.
 Lower currency competitiveness and sharp depreciation in the value of regional currencies.
 Rising Cost of Production: It has stalled investment and export competitiveness. 
 Research and Development: There have been limited efforts to improve the quality and quantity of textiles in Pakistan through research 

and development which limits the competitiveness of Pakistan’s textiles in the global market.
 Declining international cotton prices and depressed international demand along with a reduction in local cotton output.

Necessary Actions for Pakistan’s Textile Sector 

 Revision of Free Trade and Regional Trade Agreements according to the country’s comparative advantage.
 Reduction in Cost of Doing Business: Investors are unwilling to invest due to the high cost of doing business, abundance of taxes and 

regulatory procedures.
 Focus on value addition products and need to explore new markets like Africa & Russia.
 Implementation of the Prime Minister’s Export led Growth package which will generate millions of jobs and increase the exports.
 Provide access to the export industry to duty-free import of cotton & cotton yarn to increase the exporter’s competitiveness in 

international markets.
 Pending sales tax refunds to be paid by the government to the industry to ease its financial burden. 
 Invest in infrastructure & technology: The productive capacity of the textile sector remains stagnant due to lack of investment in 

technology. 
 Work to maintain the GSP+ Status.
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Turkey’s Automotive Sector 

The development of the Turkish automotive industry started in the 1950’s with the objective of import-substitution. The Turkish industry 
gained momentum in the 1960’s when joint ventures with foreign car manufacturers were established. By 1963, the total number of automotive 
units produced were only 3,000 units, output however reached 110,000 units in 1977. As international producers entered Turkey in the 1990’s, 
it rapidly became an automotive production base. As these companies expanded the production of vehicles in Turkey, output reached 421,000 
units in 1993, 431,000 in 2000 and 1.23 million in 2011.
 
The downturn in the EU economies following the 2007-08 crisis was felt sharply by the Turkish automotive sector; the drop in demand was 
around 30% in the years 2008-2013, according to the Automotive Manufacturers Association (OSD). While exports to the Middle East, Africa 
and Central Asia had been less than 5% in the past, they grew to around 15% by early 2014. 

Turkey exports 77% of its automotive production to more than 180 countries. Having an 18% share in Turkey’s total exports and being the 
leading industry for 11 years, Turkey is known to be the global center of excellence in vehicle design and engine development. The industry 
produces a new vehicle every 13 seconds and exports a new vehicle every 18 seconds.

At present, Turkey is one of the largest vehicle manufacturing countries in the world, with its auto industry playing a key role in its economy. 
It is also the first light commercial vehicle and bus manufacturer in the European Union with 200,000 people employed in its Automotive 
Industry. The Turkish automotive industry aims to generate export revenue of $75 billion by producing 4 million vehicles and exporting 3 
million vehicles by 2023.
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The figure given below shows vehicle production by major automotive manufacturers in Turkey from 2013 to 2016. The leading companies in 
the Turkish Automobile Industry are Andolu Isuzu O.S, BMC, Ford Otoson, Honda Turkiye, Hyundai Assan, Karsan, M.A.N Turkiye, M.Benz 
Turk, Otokar, Oyak Renault, Temsa, Tofas-Fiat and Toyota. These companies have a product portfolio of trucks, pick-ups, buses, midi-buses, 
mini-buses, passenger cars and trucks.  

Tofas-Fiat was the largest manufacturer in 2016 with 383,495 units of passenger cars, followed by Oyak-Renault with 340,000 units, of passenger 
cars vehicles, Ford was third with 333,749 units of passenger cars, trucks, minibuses and pick-ups, followed by Hyundai with 230,010 units of 
passenger cars etc. In 2016, the total vehicle production amounted to 1.5 million units.

Figure 25: Vehicle Production by Major Manufacturers (Unit: Thousands) (2013-2016)
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The total capacity of the Turkish vehicle industry is approximately 1.8 million vehicles, of which 92.6% is for light vehicles (passenger cars, 
minibuses and pick-ups). The total vehicle production which includes passenger cars, trucks, pick-ups, buses, mini-buses, midi-buses and 
tractors in 2016 was 1,552,842 units.
Table 22 below shows different types of vehicle units produced in Turkey. The unit value of the total production increased by 31.4% from 
1,181,941 units in 2013 to 1,552,842 units in 2016. The highest increase among the seven categories was in passenger cars, from 633,604 units 
in 2013 to 950,888 units in 2016. However, the number of units produced of trucks, buses and midi-buses decreased over the same three-year 
period.
 

2013 2014 2015 2016

Passenger cars 633.6 733.4 791.0 950.9

Pick-ups 410.6 259.9 468.9 461.8

Tractors 56.4 64.3 66.6 66.9

Mini-Buses 37.8 35.4 47.1 44.4

Trucks 30.1 29.9 35.8 17.4

Buses 8.3 6.4 8.8 8.1

Midi-Buses 5.2 5.3 7.1 3.3

Total 1,181.9 1,134.8 1,395.4 1,552.8

Table 22: Turkey’s Vehicle Production by Type (2013-2016) (Unit: Thousands)

Figure 26: Vehicle Production by Type (2016) (Unit: Thousands)
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Figure 27 shows the development of vehicle production in Turkey over the years (1990-2016).

Figure 27: Turkey’s Average Vehicle Production by Period (Unit: Thousand)

With $13.2 billion invested between 2002-2016, OEM’s developed their production capabilities in Turkey as shown below:

Figure 29: Development in Production Capacity (Unit: Thousand)Figure 28: OEM Investments in Turkey (2002-2016) (USD Billion)



62

Figure 30: Turkey’s Total Domestic Sales of Automotive 6

The figure given above shows Turkey’s total automotive sales from 2005-2016. Sales have been categorized into passenger car sales and 
commercial vehicle sales. Passenger car sales increased over the period of 11 years, from 0.44 million units in 2005 to 0.76 million units in 
2016. While, commercial vehicle sales decreased from 0.28 million units in 2005 to 0.25 million units in 2016. In 2016, Turkey’s total domestic 
sales of new vehicles were 1.01 million units, a 40% increase from 2005.

As shown above, consumer preference seems to shift towards passenger cars, while in the meantime, small engine cars: <1600 cc are dominating 
the market (96%), followed by 1601 cc – 2000cc (3%) and >2000cc (1%). 

6	 Only	Light	Vehicles
			 Including	Heavy	Trucks,	buses	and	coaches
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Exports of the Automotive Industry
Despite the turmoil caused by an attempted coup in July 2016, Turkey’s automotive 
sector reached its highest level of production in 2016. Table 23 shows exports of 
the Turkish Automotive Industry in terms of value and units. The value of exports 
dropped from $13.0 billion in 2014 to $12.8 billion in 2015, although quantity of 
units increased as compared to 2014. Total export value of passenger cars, trucks, 
buses and tractors in 2016 were of $15.1 billion with 1.2 million units exported.

The major export markets for the automotive industry in 2016 include Italy, 
France, UK, Germany, Spain, Slovenia, Belgium, Netherlands, USA and Poland 
with a total share of $11.3 billion; the remaining countries contributed a share of 
$3.8 billion.

2014 2015 2016
Units Value Units Value Units Value

Passenger Cars 614,896 7.3 670,644 6.9 733,811 8.4

Trucks-Pickups 273,377 4.1 331,369 4.2 3,483,004 4.6

Buses-Minibuses-Midibuses 10,988 1.1 14,657 1.2 21,221 1.5

Tractors 20,054 0.5 19,491 0.4 21,561 0.7

TOTAL 919,315 13.0 1,036,161 12.8 1,164,897 15.1

Table 23: Exports of the Automotive Industry in Turkey (2014-2016) (Value: USD Billion) (Quantity: Units)

 2015 2016
Italy 1.4 2.3

France 1.5 1.8

UK 2.1 1.7

Germany 1.2 1.7

Spain 0.8 1

Slovenia 0.6 0.7

Belgium 0.7 0.6

Netherlands 0.3 0.6

USA 0.5 0.5

Poland 0.3 0.4

Others 3.4 3.8

TOTAL 12.8 15.1

Table 24: Automotive Exports of Turkey (USD Million)
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The table given below shows Turkey’s top 20 export commodities from the automotive sector at HS-06 Level. These commodities contributed 
a total of 13.2% in Turkey’s total exports in 2016. As compared to 2012, the value of exports of the top 20 commodities in the auto sector 
increased from $13.9 billion to $18.9 billion in 2016.

Code Product Description 2012 2016
870421 Motor vehicles for the transport of goods, with compression-ignition internal… 2,896.9 4,131.7

870322 Motor cars & other motor vehicles principally designed for the transport of persons, incl... 1,649.4 2,649.8

870331 Motor cars & other motor vehicles principally designed for the transport of persons… 1,491.6 1,755.5

870323 Motor cars & other motor vehicles principally designed for the transport of persons… 1,836.2 1,526.2

870210 Motor vehicles for the transport >= 10 persons, incl. driver, with compression-ignition ... 1,023.4 1,498.8

870332 Motor cars & other motor vehicles principally designed for the transport of persons… 815.7 1,326.0

870899 Parts & accessories, for tractors, motor vehicles for the transport of >= 10 persons, ... 997.7 1,291.3

870321 Motor cars & other motor vehicles principally designed for the transport of persons… 206.7 1,084.1

870829 Parts & accessories of bodies for tractors, motor vehicles for the transport of >= 10 ... 727.2 746.9

870870 Road wheels & parts and accessories thereof, for tractors, motor vehicles for the transport ... 604.1 605.1

870431 Motor vehicles for the transport of goods, with spark-ignition internal combustion piston engine, ... 301.7 362.5

870190 Tractors (excluding those of heading 8709, pedestrian-controlled tractors… 324.8 338.7

870120 Road tractors for semi-trailers 74.1 316.7

870830 Brakes and servo-brakes & their parts, for tractors, motor vehicles for the transport of ... 218.5 283.4

870880 Suspension systems & parts thereof, incl. shock-absorbers, for tractors, motor vehicles for ... 141.5 222.3

871639 Trailers and semi-trailers for the transport of goods, not designed for running on rails 88.1 178.3

870893 Clutches and parts thereof, for tractors, motor vehicles for the transport of >= 10 persons... 158.7 159.3

870850 Drive-axles with differential, whether or not provided with other transmission components, ... 125.6 146.3

871631 Tanker trailers and tanker semi-trailers, not designed for running on rails 114.7 144.8

870894 Steering wheels, steering columns and steering boxes, parts thereof, for tractors, motor ... 67.9 108.9

TOTAL (25) 13,864.6 18,876.8

Table 25: Turkey’s Top 25 Exports in Automotive Sector (HS-06 Level) (USD Million)
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Exports of Auto-spare parts

Due to the high export potential of the spare parts sector 
and its regional advantage, Turkey has attracted about 
200 foreign investors. 

The total number of spare part manufacturers in Turkey 
are about 4000 out of which 70% are small and medium 
sized enterprises and the remaining 30% of these 
companies have international quality certificates (ISO 
9000, QS 9000, ISO 14000 etc.).

The Turkish spare parts industry produces a wide 
range of parts and components, these include batteries, 
casting and forgings, auto glass, rubber and plastic parts, 
engines and engine parts, chassis parts and spare parts, 
power trains, radiators Forged and cast parts, heating, 
ventilating & air conditioning systems (HVAC systems), 
electrical equipment and illumination systems, brake 
and clutch parts, components design and engineering 
services, hydraulic and pneumatic systems, suspension 
systems, security systems and safety parts.

In 2016, export volume of the spare parts sector amounted to $8.9 billion. The top 10 export markets in the spare parts industry held a 69% 
share in 2016. These countries included Germany (26%), France (7%), Italy (6%), Romania (6%), UK (5%), USA (5%), Spain (4%), Iran (4%), 
Belgium (3%) and Poland (3%). The main products exported to these countries were engine parts, tyres and tubes, accessories for bodies, road 
wheels and parts, transmission shafts and cranks and rubber parts or motor vehicles.

Figure 32: Turkey’s spare-parts export share by country (2016)
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Turkish Government Plans for the Future of the Turkish Automobile Industry

 The Turkish government has put emphasis on the need for the industry to continue its emphasis on research and investment in order 
to maintain a technological edge against competitors. Research and Development spending in all sectors of the Turkish industry had 
been 1% of overall revenues, but with the implementation of the 2016 policy, the proportion of turnover allocated to R&D has been 
increased.

 The thrust is on the growth of automotive production and the premise that exports can be maintained through the creation of ‘smart 
factories’. With Turkey having manufacturing costs 10-15% lower than Europe, it is believed that it has the potential to invest in new 
‘smart factories’ that could further boost productivity. 

 The need for diversity in high value-added goods. 

 In order to gain advantage in the global market, Turkey’s geographical proximity is proposed to be better leveraged.

 An emphasis is being placed on the removal of Bureaucratic barriers that limit the growth of the industry, for e.g. the administration 
of dual agreements made with other countries. 

 In order to create opportunities in the industry, strategic collaboration between small, medium sized companies and joint ventures is 
being encouraged.
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Pakistan & Turkey Automotive Comparison 

Production of Vehicles

Figure 33: Production Comparison of Vehicles7 (2005-2016)

7	 	Cars:	Audi,	BMW,	JLR,	Mercedes	not	reported
		 	Commercial	Vehicles:	Scanla,	Dalmer	Trucks,	Volvo	Buses	not	reported
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8	 Only	Light	Vehicles
			 Including	Heavy	Trucks,	buses	and	coaches

Sale of New Vehicles

Figure 34: Sale Comparison of New Vehicles8 (2005-2016)
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Total Vehicles in Use

Figure 35: Total Vehicles in Use (2005-2015)
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Motorization Rate

Motorization rate is defined as the number of vehicles per 1,000 inhabitants. A high motorization rate 
corresponds with a high level of economic development and quality of life, and vice versa. Between 
2010 and 2015, Pakistan’s motorization rate increased from 13.3 to 17.0 per 1,000 inhabitants; an 
increase of almost 28%. Amongst the lower middle-income countries Pakistan ranked second-last 
while Indonesia ranked first with the highest motorization rate of 87.2 per 1,000 in habitants in 2015.

Since Pakistan’s GDP per capita is more and motorization rate is low relative to other lower middle-
income countries, Pakistan has the potential to increase the number of cars. However, the major 
causes for low motorization rate which will need to be addressed are taxes and a lack of affordable 
car financing and loans.

Table 26 shows Pakistan’s motorization rate of all vehicles and passenger cars. It shows that majority of the vehicles are passenger cars.

Figure 36: Motorization Rate - Lower Middle Income Countries (2010-2015)

PAKISTAN
2015

 Motorization Rate
(All Vehicles) 17.0

Motorization Rate 
(Passenger Cars) 14.4

Difference 2.6

Table 26: Pakistan’s Motorization Rate (2015)
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A 104% increase in the motorization rate was noted for China between 2010 and 2015. Turkey 
recorded an increase of 26%, from 155.8 vehicles per 1,000 inhabitants in 2010 to 196.3 
vehicles per 1,000 inhabitants in 2015 while Malaysia recorded the highest motorization rate 
of 433.2 per 1,000 inhabitants in 2015. 
 
The increased numbers of cars however are a burden on the environment associated with 
extensive use of energy sources, local and global air pollution, and development of road 
networks which encroach on public space and fragment natural habitats. 

Table 27 shows Turkey’s motorization rate of all vehicles and of passenger cars.
 

Figure 37: Motorization Rate - Upper Middle Income Countries (2010-2015)

TURKEY
2015

Motorization Rate
 (All Vehicles) 196.3

Motorization Rate 
(Passenger Cars) 135.3

Difference 61.0

Table 27: Turkey’s Motorization Rate (2015)
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Among the high-income countries mentioned below USA has the highest motorization rate.  Having the lowest rank in 2010, Brunei marked 
a substantial increase, from a rate of 285.2 per 1,000 inhabitants in 2010 to 720.6 per 1,000 inhabitants in 2015; an increase of almost 153%.

Figure 38: Motorization Rate - High Income Countries (2010-2015)



SECTION V:  
DOING BUSINESS
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Ease of Doing Business
Ease of Doing Business (EODB) measures aspects of regulation affecting different areas of operation of a business. A high  ease of doing 
business ranking means the regulatory environment is more conducive to the starting and operation of a local firm. Distance to Frontier 
(DTF) benchmarks economies with respect to regulatory best practice, showing the absolute distance to the best performance on each Doing 
Business Indicator. 

Under the Doing Business ranking as shown in Table 28 below, Turkey ranks 60th while Pakistan ranks 147th out of a total of 190 countries ranked.  
Turkey outranks Pakistan in 8 of the 10 indicators while in the remaining two indicators ‘Protecting Minority Investors’ and ‘Resolving 
Insolvency’, Pakistan ranks 20th and 82nd while Turkey ranks 20th and 139th respectively.

PAKISTAN TURKEY

DB 2018 RANK DB 2018 DTF DB 2017 DTF DB 2018 RANK DB 2018 DTF DB 2017 DTF

Overall 147 51.65 50.94 60 69.14 67.98

Starting a Business 142 78.61 77.86 80 87.59 86.83

Dealing with Construction Permits 141 59.72 59.22 96 67.26 66.83

Getting Electricity 167 42.39 42.05 55 81.02 80.58

Registering Property 170 41.41 40.70 46 74.67 73.00

Getting Credit 105 45.00 45.00 77 55.00 45.00

Protecting Minority Investors 20 71.67 70.00 20 71.67 71.67

Paying Taxes 172 46.43 46.62 88 72.40 72.36

Trading across Borders 171 41.94 39.41 71 79.70 79.71

Enforcing Contracts 156 43.49 43.49 30 68.87 68.87

Resolving Insolvency 82 45.83 45.01 139 33.26 34.98

Table 28: Ease of Doing Business
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Pakistan Turkey India Bangladesh
Karachi Istanbul Delhi Dhaka

Starting a Business

Procedures required to register a firm (number) 12 7 11 9

Time required to register a firm (days) 17.5 6.5 30 19.5

Paid-in min capital 0 7.8 0 0

Getting Electricity

Price of electricity (US cents per kWh) 18.8 12.1 15.2 9.2

Procedures to obtain permanent electricity connection (number) 5 4 5 9

Time to obtain permanent electricity connection (days) 215 55 45 404

Reliability of supply and transparency of tariff index (0-8) 0 5 7 0

Getting Credit

Strength of legal rights index (0-12) 2 4 8 5

Depth of credit information index (0-8) 7 7 7 0

Paying taxes

Payments (number per year) 47 11 13 33

Time (hours per year) 311.5 215.5 214 435

Total tax and contribution rate (% of profit) 33.8 41.1 55.3 33.4

Trading across borders

Time to export: Border compliance (hours) 75 16 125 100

Cost to export: Border compliance (USD) 406 376 413 408

Time to export: Documentary compliance (hours) 55 5 21 147

Cost to export: Documentary compliance (USD) 257 87 90 225

Time to import: Border compliance (hours) 129 41 262 183

Cost of import: Border compliance (USD) 937 655 550 1294

Time to import: Documentary compliance (hours) 143 11 58 144

Cost to import: Documentary compliance (USD) 735 142 140 370

Enforcing Contracts

Time taken to enforce contract (avg days) 1096 580 1445 1442

Cost of enforcing contract (% of value claim) 18.1 24.9 31 66.8

Table 29: Cost of Doing Business Comparison



77

Pakistan - Turkey FTA

Turkey’s Use of Anti-Dumping & Safeguard Measures 

Turkey ranked 10th in the list of countries who have taken the most anti-dumping measures between 1995 and 2015, based on the World 
Trade Organization (WTO) report for 2016. These measures include the imposition of anti-dumping and countervailing duties, and safeguard 
measures. As reported by the World Bank, Turkey has taken at least five anti-dumping measures against Pakistan since 1991. However, details 
of these cases are unavailable.
  
Currently, two of Pakistan’s products are facing anti-dumping duties by Turkey. These products include:

 
 Wall type split air conditioner and their indoor/outdoor units (2011) 
 Yarn of man-made or synthetic artificial staple fibers (2014). 

Amongst the members of WTO, Turkey has the 3rd highest number of safe guard measures. Despite the fact that Turkey cannot meet the 
demand of ‘polythene terephthalate’ domestically, it imposed a Safeguard duty on Pakistan for the same product. This duty was implemented 
for three years starting 2011 and was extended in 2014 for another three years.

One of the major concerns for Pakistan are the anti-dumping duties imposed by Turkey on Pakistan’s textiles/fabric products, given that these 
are Pakistan’s top performing exports to Turkey and to the world. To ensure a beneficial FTA rather than a detrimental one, negotiations must 
include comprehensive and preventative clauses to ensure that anti-dumping does not apply on certain export items. 

Furthermore, there are non-tariff barriers in the form of the Resource Utilization Support Fund, which are also applicable on credit sales, 
these further increase the price of imported commodities, therefore making Pakistani products non-competitive in Turkish markets in terms 
of price, thereby discouraging exports from Pakistan to Turkey.
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The following table lists down anti-dumping and safeguarding measures currently applied on Pakistan.

Product Date of Imposition Duty Status

Anti-Dumping Measures

Yarn of man-made or synthetic or artificial staple fibers 55.08, 
55.09, 55.10, 55.11 (excluded 5509.52, 5509.61, 5509,91 and 
5510.20)

8-April-2014 6.62% - 12.18% Implemented

Only wall-type split air conditioners & only outdoor unit of wall-type 
split air-conditioner (except outdoor unit of VRF systems) & only 
indoor unit of wall-type split air conditions

4-Jan-2011 25% of CIF Value Implemented

Safeguard Measures

Cotton, blended fabrics (grey, bleach, dyed and denim fabric and 
garments) 24-March-2011

18% duty + 6.4% 
(existing on all fabrics) 

&
27% duty + 9.6% 

(existing on readymade 
garments)

Implemented

Polythene terephthalate (excluding 55.01,55.02 and 55.06)

8-Nov-2011 ( for 3 
years)

In 2014 (extended for 
another 3 years, until 

2017)

8-Nov-2011 to 7-Nov-
2014

Variable duty with 
annual liberalization:

1st period: 8%
2nd period: 7.5%
3rd period: 7%

8-Nov-2014 to 7-Nov-
2017

Variable duty with 
annual liberalization:
1st period: 6.75%
2nd period: 6.65%
3rd period: 6.55%

Implemented

 
Table 30: List of Turkey’s current Anti-dumping and Safeguard measures against Pakistan
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SECTION VI: 
FREE TRADE 

AGREEMENTS
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Pakistan’s Free Trade Agreements 

Pakistan has relatively fewer Free Trade Agreements (FTA) than Turkey. The three FTAs in force are with Sri Lanka, Malaysia and China. 
Moreover, it has also signed PTA’s with Indonesia, Mauritius and Iran. It is currently considering further FTAs with Thailand and Turkey.

Pakistan has failed to negotiate optimal terms in its agreements and has witnessed relatively lesser growth in its exports to its partner countries. 
As a result, with an exception of a positive trade balance with Sri Lanka, Pakistan has faced constant deficits with China, Malaysia, Iran and 
Indonesia. It is important to address capacity issues and the problem of lack of intellectual resources being provided to the negotiating team. 
It is important to identify and address the issues before signing any future FTAs.

The table below lists down the trade agreements along with their date of implementation.

TRADE AGREEMENTS SIGNED & IN-EFFECT

PAKISTAN – INDONESIA PREFERENTIAL TRADE AGREEMENT Feburary-2012

MALAYSIA – PAKISTAN CLOSER ECONOMIC PARTNERSHIP AGREEMENT January-2008

PAKISTAN – MAURITIUS PREFERENTIAL TRADE AGREEMENT November-2007

PEOPLE’S REPUBLIC OF CHINA-PAKISTAN FREE TRADE AGREEMENT July-2007

PAKISTAN – IRAN PREFERENTIAL TRADE AGREEMENT September-2006

PAKISTAN – SRI LANKA FREE TRADE AGREEMENT July-2005

Table 31: Pakistan’s Trade Agreements
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Pakistan – Indonesia PTA

Figure 39: Pakistan’s Trade with Indonesia (2003-2016)

The Pakistan – Indonesia Preferential Trade Agreement (PTA) is the most recent PTA signed in 2012 and which became operational in September 
2013. Since the implementation of the PTA, imports have risen significantly while exports stayed relatively the same, resulting in a higher trade deficit.  
Under the PTA, Pakistan offered market access on 287 tariff lines to Indonesia while Indonesia agreed to offer market access on 216 tariff lines 
to Pakistan. After the implementation of the PTA, trade deficit between both the countries widened. Imports from Indonesia have almost 
doubled since 2013 while exports on the other hand have marginally decreased. Figure 39 above shows a wide gap between imports and 
exports resulting in a trade deficit of $1.96 billion in 2016.
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Pakistan – Malaysia FTA

Figure 40: Pakistan’s Trade with Malaysia (2003-2016)

To facilitate greater economic and trade partnership, Pakistan and Malaysia signed the Closer Economic Partnership Agreement on 8th 
November 2007 which became operational in January 2008. According to the agreement, Malaysia eliminated tariffs on 78% of imports from 
Pakistan, while Pakistan eliminated tariffs on 43% of imports from Malaysia.
 
The trade balance between both the countries has remained in Malaysia’s favor following the signing of the FTA. The figure given above clearly 
shows how the exports have remained steady over the past years, whereas imports from Malaysia have fallen sharply. This drop is primarily due 
to the Pakistan – Indonesia PTA, which allowed the diversion of palm oil imports from Malaysia to Indonesia, resulting in an improvement in 
the trade balance of Pakistan. Malaysia holds a negligible share as a trading partner for Pakistan as exports to Malaysia add up to only 0.74% 
of Pakistan’s total exports. In 2016, Pakistan’s imports from Malaysia were almost six times higher than Pakistan’s exports to that country, 
resulting in a trade deficit of $0.79 billion.
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Pakistan – Mauritius PTA 

The Pakistan-Mauritius Preferential Trade Agreement (PTA) was signed on 30th July 2007. It was later ratified and became operational on 30th 
November 2007. Pakistan has enjoyed a trade surplus with Mauritius in all years except for 2015. The trade deficit in 2015 was a result of higher 
imports of ships and boats. In 2016, Pakistan’s trade surplus amounted to almost $13 million. 

Figure 41: Pakistan’s Trade with Mauritius (2003-2016)
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Pakistan – China FTA

Pakistan and China signed a Free Trade agreement in November 2006 which eventually came into effect in July 2007.  Following the coming 
into force of the FTA,  Pakistan’s exports to China initially increased which was followed by a drop from 2012 onwards. 2013 onwards, 
Pakistan’s import reliance on China has almost tripled, Pakistan now gets around 30% of its entire imports from China whereas Pakistan’s 
exports to China have declined during the same time period. 

China ranks as Pakistan’s largest trading partner, however, Pakistan’s significance in China’s overall trade is almost negligible. Pakistan has had 
an ever-increasing trade deficit with China; as of 2016 the trade deficit stood at $12.1 billion, as per Pakistan’s reported data. This is almost 46% 
of the total trade deficit that Paksitan had with the world in 2016.

Since the implementation of the FTA, Pakistan’s exports to China increased by 159%  whereas imports from China have increased by 228.5%. 
Inorder to minimize the gap between the exports and imports Pakistan recently imposed regulatory duties on certain  Chinese products. 
Although China granted a higher number of concessional lines for Pakistani products, Pakistan has not been able to make much use of them. 
Only 5% of the concessional lines have been utilized out of a total of 7550 available lines. On the other hand, Pakistan offered 6830 concessional 
lines, out of which China has  used 57%. Majority of the concessional lines provided by China are close to being immaterial as either Pakistan 
does not specialize in them or these items are not produced in Pakistan. 

Figure 42: Pakistan’s Trade with China (2003-2016)
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Pakistan – Iran PTA

The Pakistan – Iran PTA became operative from 1st September, 
2006. Under the agreement, Pakistan offered concessions to 
Iran on 338 tariff lines, whereas Iran gave concessions on 309 
tariff lines.

Since the coming into force of the PTA, exports as well as 
imports increased. However, imports from Iran increased at 
a much faster rate as compared to Pakistan’s exports to Iran. 
The highest peak of $956 million in Pakistan’s imports from 
Iran was reached in 2009, while a maximum of $426 million 
exports to Iran were recorded in 2008.  In 2016, Pakistan faced 
a trade deficit of $287 million with Iran. During the 2012-2016 
period, exports faced a downward trend, reaching $36 million, 
whereas imports grew over the same period, reaching $323 
million.

Pakistan – Sri Lanka FTA:

The FTA between Pakistan and Sri Lanka became functional 
in June 2005, after having been signed in July 2002. In terms 
of tariff concessions, both partners offered preferential market 
access to each other. Pakistan offered duty free access to Sri 
Lanka on 206 products and in return received duty free access 
on 102 products.

The Pakistan – Sri Lanka FTA holds great importance as it is 
the only FTA resulting in a positive trade balance for Pakistan. 
The surplus grew from $94.5 million in 2005 to $160.5 million 
in 2016, and during the same period, exports grew from $154 
million to $237 million while imports increased from $59 million to $77 million.  

Figure 43: Pakistan’s Trade with Iran (2003-2016)

Figure 44: Pakistan’s Trade with Sri Lanka (2003-2016)
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Turkey’s Free Trade Agreements

A number of Free Trade Agreements (FTA) have been signed by Turkey with numerous countries while its membership with the EU customs 
union is amongst its more significant agreements. Turkey has FTAs with Albania, Bosnia-Herzegovina, Chile, European Free Trade Area 
(EFTA), Egypt, Georgia, Israel, Jordan, Macedonia, Malaysia, Mauritius, Moldova, Montenegro, Morocco, Palestine, Serbia, South Korea, 
Singapore, Thailand and Tunisia.

Recent FTAs signed by Turkey are with Singapore, signed in 2015, Malaysia, signed in 2014, and Republic of Korea, signed in 2012. The FTA 
with Korea and Malaysia have been in effect since 2013 and 2015, respectively, while the FTA with Singapore was put to effect in October 2017. 
Turkey’s oldest FTA is with Georgia which was signed in 2008. Turkey has been in the process of negotiating FTAs with Pakistan and Japan 
since 2004 and 2014, respectively.

The FTAs with Jordan and Egypt has been favorable for Turkey, leading to trade surpluses. On the other hand, FTAs with the East Asian 
countries have been beneficial to the partner countries rather than to Turkey. 
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Figure 45: Turkey’s Trade with Malaysia (2003-2016)

The FTA between Turkey and Malaysia entered into force on 1st August 2015. As part of the FTA, 71% of Turkey’s exports to Malaysia and 69% 
of Turkey’s imports from Malaysia were granted duty free access.  

At the end of the eight-year transition period, in terms of tariff lines, 99% of Turkey’s exports and 86% of Turkey’s imports will be exempt from 
custom duties. Currently, the FTA covers trade in goods, including market access, rules of origin, customs procedures and facilitation, sanitary 
and phytosanitary measures and technical barriers to trade. 

One year after the implementation of the FTA, bilateral trade between both the countries increased by 37% and reached $2.3 billion. Turkey’s 
trade deficit increased from $982 million in 2015 to $1.7 billion in 2016. 
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Turkey – South Korea FTA 

Under the broad FTA signed between Turkey and South Korea, a 
number of agreements were signed, these include the Framework 
Agreement, Trade in Goods Agreement, Agreement on Investment 
and Agreement on Trade in Services. The Framework Agreement and 
the Trade in Goods Agreement were both enforced on 1st May, 2013. 

Trade volume between Turkey and South Korea was $6.9 billion in 
2016. As shown in Figure 46, exports to South Korea in 2016 were 
$519 million, whereas imports from South Korea were $6.4 billion. 
Following the implementation of the FTA, the trade deficit increased 
from $5.6 billion in 2013 to $5.8 billion in 2016 resulting in a much 
favorable agreement for South Korea. 
 
Turkey – Jordan FTA

The Association Agreement establishing a Free Trade Agreement 
between the Republic of Turkey and the Hashemite Kingdom of Jordan 
was signed on 1st December 2009 and implemented on 1st March 
2011. This agreement replaced the 1980 and 1983 Trade Agreements 
between the two countries. 

Along with the elimination of tariff and non-tariff barriers 
between the two countries, the FTA provides for regulation in 
areas of sanitary and phytosanitary measures, intellectual property 
rights, internal taxation, balance of payments, anti-dumping, 
safeguard measures, rules of origin and structural adjustment 
as well as listing specific areas for cooperation. For agricultural products, both Turkey and Jordan granted unlimited duty elimination. 
The FTA resulted in a favorable trade balance for Turkey with trade surplus increasing from $440.3 million in 2011 to $608.5 million in 2016. 
Since the implementation of the FTA, exports increased from $506.8 million to $710.8 million, whereas imports increased from $66.5 million 
to $102.3 million. 

Figure 46: Turkey’s Trade with South Korea (2003-2016)
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Figure 47: Turkey’s Trade with Jordan (2003-2016)
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Turkey – Egypt FTA
 

Figure 48: Turkey’s Trade with Egypt (2003-2016)

The Turkey – Egypt FTA was put in force on 1st March 2007 after being signed on 27th December 2005. Under the FTA, custom duties applied 
by Turkey on industrial goods manufactured in Egypt were abolished. Customs duties applied by Egypt on industrial goods in Turkey are to 
be abolished by January 2020. The products granted 0% tariff included cement, iron and steel, liquids and slurries of polythene, leather, cotton 
yarn, drugs, crystal products, medical and surgery equipment, industrial detergents, porcelain products, ceramics and China ceramics.   
 
The FTA with Egypt has resulted in a trade surplus for Turkey. Exports in 2016 totaled $2.7 billion, whereas imports were valued at $1.4 billion. 
The trade surplus in 2016 was almost seven times the trade surplus in 2007. Imports from, as well as exports to Egypt have increased post 
signing of the FTA.   
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Major Findings

 Pakistan’s exports to Turkey in 2016 where valued at $237 million while imports from Turkey in the same period were worth $260 
million. The year 2016 was the first year in the history of bilateral trade between the two countries that Pakistan had a trade deficit 
with Turkey  which was $23 million 

 Pakistan’s exports to Turkey have been cotton-centric with Cotton (HS-52) having a share of 58% in Pakistan’s exports to Turkey in 
2016. While Pakistan’s imports from Turkey were more diversified, the top five products accounted for 52% of the total imports.

 The highest export potential for any item from Pakistan to Turkey lies in ‘Instruments and appliances used in medical, surgical or 
veterinary sciences’ (HS-901890). This is currently the 13th major export of Pakistan to Turkey. On the Turkish side, the highest 
export potential is in; ‘Motor cars and other motor vehicles, capacity <= 1.000 cm³’ (HS-870321), this item is currently not exported 
by Turkey to Pakistan.

 Turkey has frequently resorted to subjecting Pakistani exports to anti-dumping and safeguard measures. Turkey has applied anti-
dumping duty on wall-type split air conditioners and their outdoor and indoor units (2011) and yarn of man-made/synthetic/artificial 
staple fibers (2014). Furthermore, as a result of Turkey’s global safeguard measures since 2011, Pakistan’s exports of polyethylene 
terephthalate, cotton fabric and readymade garments to Turkey have been affected.

 There is discrepancy in trade figures as reported by both countries to the ITC9. Discrepancy in figures reported by Turkey is much 
higher in both, imports as well as exports. While Pakistan reported exports to Turkey of $236.9 million in 2016, Turkey reported 
imports from Pakistan of $263.4 million. Similarly, Turkey reported exports to Pakistan worth $347.0 million, while Pakistan reported 
imports from Turkey of $260.1 million. 

9	 		ITC:	International	Trade	Center	–	Geneva	
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Recommendations 

 Turkey has a customs union with the EU. On the basis of this customs union, Turkey is obligated to provide GSP+ access to Pakistani 
exports to Turkey. Pending the signing of an FTA between Pakistan and Turkey, Pakistan should pursue diplomatic / legal options for 
obtaining GSP+ status from Turkey.

 Turkey has a much stronger industrial base as compared to Pakistan’s. The interests of the Pakistani manufacturing sector especially 
in the auto assembly and auto spare parts industry needs to be guarded.

 Market access for Pakistani exporters should be similar to those offered by Turkey to Egypt & Jordan.

 The TURQUALITY scheme which aims to great 10 Turkish global brands in the coming 10 years is a form of government subsidy 
for Turkish exporters, the National Tariff Commission (NTC) should study the scheme in greater detail to prevent injury to Pakistani 
industry irrespective of whether an FTA is signed or not.
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Pakistan - Turkey FTA

Annexures
 

Cost of Doing Business in Textile Manufacturing Countries (2016)  
 

Figure 49: Min Wage/Month (USD) (2016)

Figure 50: Gas Rate (2016)

10	 	*Average	Calculated
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Figure 51: Interest Rate (2016)

Figure 52: Income Tax Rate (%) (2016)

11	 	*Average	Calculated
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Pakistan - Turkey FTA

Detailed Labor Cost in Textile Manufacturing Countries (2016) (USD)

Bangladesh China India Pakistan Turkey Sri Lanka Vietnam

Salary 68.00 836.00 57.60 135.00 670.00 69.61 95.00

Overtime 17.00 235.13 12 19.20 51.00 217.75 19.58 26.72

Bonus 8.00 - 4.80 11.00 - - -

Transport 4.00 - - 10.00 - - -

Employees’ Pension Fund - 159.00 4.80 8.00 - 8.35 13.30

Other contributions - 6.69 13 2.1114 8.00 15 112.23 16 2.09 -

TOTAL 97.00 1,236.82 88.51 223.00 999.98 99.63 135.02

Table 32: Labor Cost in Textile Manufacturing Countries (USD)

12	 Not	Mandatory	all	over	the	country
13	 Mandatory	Unemployment	Insurance
14	 Employees	Provident	Fund
15	 Sindh	Employees	Social	Security	Institution
16	 Unemployment	Insurance
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Population Statistics

Lower-Middle Income Countries 
Population (Million)

Upper-Middle Income Countries 
Population (Million)

High Income Countries 
Population (Million)

2015 2016 2015 2016 2015 2016

India 1, 309.1 1, 324.2 China 1, 371.2 1, 378.7 USA 320.9 323.1

Indonesia 258.2 261.1 Brazil 206.0 207.7 Germany 81.7 82.7

Pakistan 189.4 193.2 Turkey 78.3 79.5 United Kingdom 65.1 65.6

Bangladesh 161.2 163.0 Thailand 68.7 68.9 Australia 23.8 24.1

Sri Lanka 21.0 21.2 Malaysia 30.7 31.2 Brunei 0.4 0.4

Table 33: Population categorized according to Income Groups (2015-2016)
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Pakistan - Turkey FTA

GDP Per Capita Source

LOWER MIDDLE-INCOME COUNTRIES GDP PER CAPITA

2010 2011 2012 2013 2014 2015 2016

BANGLADESH 757.67 835.79 856.34 951.89 1084.57 1210.16 1358.78

PAKISTAN 1040.14 1226.22 1261.21 1272.44 1316.98 1428.64 1443.63

INDIA 1345.77 1461.67 1446.99 1452.20 1573.12 1596.47 1709.59

INDONESIA 3113.48 3634.28 3687.95 3620.66 3491.60 3336.11 3570.29

SRI LANKA 2819.51 3220.99 3350.52 3610.29 3820.54 3844.89 3835.39

UPPER MIDDLE-INCOME COUNTRIES GDP PER CAPITA

THAILAND 5,075.30 5,491.16 5,859.92 6,171.26 5,941.84 5,814.86 5,910.62

CHINA 4,560.51 5,633.80 6,337.88 7,077.77 7,683.50 8,069.21 8,123.18

BRAZIL 11,224.15 13,167.47 12,291.47 12,216.90 12,026.62 8,757.21 8,649.95

MALAYSIA 9,071.36 10,405.12 10,779.51 10,882.29 11,183.73 9,648.55 9,508.24

TURKEY 10,672.05 11,341.13 11,720.31 12,542.93 12,127.23 10,984.77 10,862.60

HIGH INCOME COUNTRIES GDP PER CAPITA

BRUNEI 35,268.10 47,017.03 47,651.26 44,597.28 41,530.67 30,967.89 26,939.42

UNITED KINGDOM 38,893.02 41,412.35 41,790.78 42,724.07 46,783.47 44,305.55 40,341.41

GERMANY 41,785.56 46,810.33 44,065.25 46,530.91 48,042.56 41,323.92 42,069.60

AUSTRAILIA 51,874.08 62,245.10 67,677.63 67,792.30 62,214.61 56,554.04 49,927.82

USA 48,373.88 49,790.67 51,450.12 52,787.03 54,598.55 56,469.01 57,638.16

Table 34: GDP Capita categorized according to Income Groups (2010-2016)
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Glossary

Description

HS Code
It is an international nomenclature defined by the World Customs Organisation (WCO) for the classification of 
products. It allows participating countries to classify traded goods on a common basis for customs purposes. 
At the international level, the Harmonized System for classifying goods is a six-digit Code system.

Tariff

It is a customs duty or tax levied on imports of merchandise goods. Most of the time a tariff is an ad valorem 
tariff (percentage of value) or a specific tariff (e.g. $100 per ton). Tariffs are mostly levied on imports, but there 
are cases of tariffs on exports. Tariffs raise revenue for the government and increase the prices of imported 
products, thus giving domestically produced products a price advantage.

*Tariffs presented in Trade Map are averages of ad valorem equivalent import tariffs.

Trade Potential Trade that could be achieved at an optimum trade frontier with open and frictionless trade possible given the 
current level of trade.

Trade Complementarity It indicates to what extent the export profile of the reporter matches, or complements, the import profile of the 
partner. 

Bilateral Trade Trade exclusively between two states.

Inflation Sustained increase in the general price level of goods and services in an economy over a period of time.

Exchange Rate Amount of one currency that can be exchanged for another.

Revealed Comparative Advantage It is a measure of a country's relative advantage or disadvantage in a specific industry as evidenced by trade 
flows.
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